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Open to residents of the 50 United States and Washington DC (EXCLUDING RESIDENTS OF OVERSEAS MILITARY INSTALLATIONS, PUERTO RICO, AND OTHER U.S. TERRITORIES) who are 18 years 
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U2’s 360° Tour 


Co Full Cirel 
omes Fru Ircie 
U2 returned to North America on 

May 11th in Mexico City, where 

100,000 fans sang “Happy 

Birthday” to Bono to mark his 51st. 

The band hits the U.S. this month. 


HENRY ROMERO/ REUTERS /LANDOY 
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Paul McCartney 


Hear McCartney's unhinged take on Buddy 
Holly’s “It’s So Easy,” from a new tribute disc. 





U2 Back in Action 
Two years after starting 
their 360° stadium tour, 
U2 head back to America 

for a victory lap. Read 
a full report. 


Buffalo 
Springtield Again 
Neil Young, Stephen Stills 
and Richie Furay launch 
their first tour since 1968 
on June Ist in Oakland. 
Read a complete report. 


| How the Web 
| Closes Our Minds 


PHOTO GALLERIES 


ra Mp m 
Soe Depp 


and Keith Richards 





Random Notes 








BLOGS 
| Profit-driven personaliza- 
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MATT TAIBBI tion is shrinking the Net 


and dividing us; read an 
excerpt from Eli Pariser’s 
The Filter Bubble. 


Patrick Stump 
Covers Kanye 
Exclusive: Ex-Fall Out Boy 


frontman tackles “All of 
the Lights” live in Chicago. 
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Listen: 
My Morning 
Jacket's 
‘Circuital’ 


Be among the first 
to hear My Morning 
Jacket’s sixth album, 

Circuital, recorded 

mostly live in a 
church gymnasium 
in the band’s home- 
town of Louisville, 

Kentucky. 


SS SS SY “ 


ST A 


SA 





SS SS, a 


"ty 


SAAS tS 


OE rE EE tt ee EE RE EE Ee wee 


READER LIST 





Your Top 10 
Dylan Songs 


Earlier in May, 
ROLLING STONE 
readers picked their 
all-time favorite Bob 
Dylan songs. Check out 
the winners (including 
“Tangled Up in Blue” 
and “Forever Young”) 
and read the stories 
behind the songs. 
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dylantop1o 
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The Greatest ‘Idol’ 


THANK YOU FOR YOUR WON- 
derful piece “The Emancipa- 
tion of Steven Tyler” [RS 1130]. 
I was never really a fan of his, 
but I am now! He’s the main 
reason people are watching the 
new American Idol. 

Kristin Haddox, Santa Clara, CA 


BRIAN HIATT’S ARTICLE WAS 
funny and honest; it was good 
to see that Tyler isn't afraid to 
let the world know about his 
issues — and that he still has so 
much hope. 

Paula Gohl, Glendale Heights, IL 


CALLING TYLER “AMERI- 
cas Sweetheart’ is like calling 
James Earl Jones asoft-spoken 
white girl. He's a joke. I lost all 
respect for him when he decid- 
ed to be a karaoke judge. He's 
Steven Tyler, for God's sake, 
not Paula Abdul. 

David Aubin, Wells, ME 


I LOVED YOUR ARTICLE ON 


Tyler. Hiatt did a great job of 


letting him open up, and then 
bringing him back into focus. 
Tyler should be doing a show 
like American Idol, and his 
bandmates should be thank- 
ing him for it. The guy needs 
to work and be creative. Let 
him be. 


Ernie Brandano, Boston 


LET ME GET THIS STRAIGHT: 
Steven Tyler has snorted ev- 
erything except Keith Rich- 
ards’ dad's ashes, but he rags on 
people with weight problems? 
That's fucked up. 

Jim Short, Oklahoma City 


JUST WHEN I WAS ABOUT TO 
give up on RS, along comes 


your deft one-two punch: an — 


insightful piece on Steven 
Tyler and Nicholas Dawid- 
off’s extraordinary Paul Simon 
profile. Dude, looks like a sub- 
scription renewal. 

Peter M. Roche, Cleveland 


American Icon 





NICHOLAS DAWIDOFF’S IN- 


credible profile of Paul Simon — 


[“Paul Simon's Restless Jour- 
ney, RS 1130] was a serious 
and superior piece of writing, 
well worthy of the subject it 
illuminated. Philip Glass is 
right: Simon is an American 
treasure, every bit as much as 
Bob Dylan - and Cole Porter 
and Irving Berlin. 

Michael Baber, Los Angeles 


EVEN WITH ALL OF THE DE- : 


mons Paul Simon has wres- 
tled with over the years, both 


real and figurative, it is the | 
musical legacy that matters ~ 


most. Thank you, Paul Simon, 


for opening up and sharing | 


your story. 


Peter Whalen, Oak Lawn, IL - 


GREAT FEATURE ON SIMON, 


but as usual, you, Simon and | 


everyone else on the planet, 
save Art Garfunkel, glossed 


over the guitar-playing prow- | 
faith in the NRC is admirable, 


ess of this great singer-song- 
writer. Listen to those records 
from the Seventies — nobody 


MY HUSBAND AND I ARE 
both engineers at Vermont 


Yankee Nuclear Power Sta- 
tion. If I thought that nucle- 
ar power was not safe, then 


— I would not have bought my 
house in the Emergency Plan- 
_ ning Zone, nor let my children 


attend school in the EPZ. The 
claim that the Nuclear Regula- 
tory Commission is a “lap dog” 
could not be further from the 
truth. If the NRC has a ques- 
tion, you drop everything and 
provide answers. If you dont, 
then you can be fined and goto 
jail. Goodell should have con- 
sulted industry experts instead 
of relying on sources who have 
made careers of trying to de- 
stroy the nuclear industry. 
M. Renee Fales 
West Chesterfield, NH 


Jeff Goodell responds: Your 


but the agency's long history 
of lax oversight and weak 


“Steven Tyler has snorted everything 
except Keith Richards’ dad’s ashes, but 
he rags on people with weight issues?” 


was capturing the beautiful - 


sounds an acoustic guitar can 


create the way Simon was. It’s © 


hard to overlook the genius of 
the lyrics and the sound of the 
voice, but, Christ, how can you 
miss the guitar? 

Mike Heisler, Portland, OR 


Nuclear Threat 


JEFF GOODELL’S STORY 
[ “The Fire Next Time,’ RS 1130] 
rang a not-so-distant alarm 
bell, especially since the Davis- 


Besse nuclear power plant is - 


a two-hour drive from me. 
Jon C. Back, Uniontown, OH 














ROCK'S CRUCIAL YEAR « A new book on the end of the Sixties 


CONTRIBUTING EDITOR DAVID 
Browne has always felt that 1970 was 
an overlooked year in music history. 
“It felt like a very forgotten cultural 
moment, but so many things you as- 
sociate with the 1960s, from the anti- 
war movement to the space program, 
came apart at the knees,” he says. “Tt 
was a real traumatic time.” His new book - | 
Fire and Rain: The Beatles, Simon and Gar- | 
funkel, James Taylor, CSNY, and the Lost | 
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Story of 1970 - traces the events of 
that pivotal year, from Kent State to 
Déja Vu to Apollo 13 and the breakup 
of the classic Sixties bands. “In 1969, 
James Taylor was playing clubs,” 
Browne says. “By March of 1971, he's 
on the cover of Time magazine. It’s 
almost like the Sixties ended right 
on time - the Beatles, CSNY, and Simon and 
Garfunkel all split up - things just went 180 
degrees in the course of one chaotic year. ” 


enforcement of safety rules 
speaks for itself. And it’s not 
the principled critics I cited in 
my story who will destroy the 


nuclear power industry - it’s 


the high price of building reac- 
tors, the failure to find a way 
to safely dispose of nuclear 
waste and, above all, the small 
but very real risk of a nuclear 
disaster. 


~Smith’s Last Ride 


I THOROUGHLY ENJOYED 
“Kevin Smith's Happy Ending” 
[RS 1130], and admire Smith 


for looking into his soul and 


realizing that his passion for 


_ filmmaking has died and that 
_ he needs to walk away. It’s just 
~ ashame he didnt have such in- 


sight after he made Dogma. 
Darren Kalix, Columbus, OH 


Contact Us 


LETTERS to ROLLING STONE, 1290 
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property of ROLLING STONE and 


may be edited for publication. 
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SUBSCRIBER SERVICES Goto 
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GLAD YOU 


WERE HERE 
Waters and 
Gilmour onstage 
Tie Melitetelie 
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Pink Floyd Thrill Fans 


With Reunion, Reissues 


Inside the band’s surprise 
London appearance and 
massive reissue project 


HEN DAVID GILMOUR 
suddenly appeared 
on top of the 36-foot 


wall at London’s O9 Arena in 
mid-May - singing and playing 
guitar on “Comfortably Numb” 
with former Pink Floyd band- 
mate Roger Waters — the audi- 
ence almost didn't believe their 
eyes. “There was this collective 
gasp, says Pink Floyd drum- 
mer Nick Mason, who was 
watching from the floor after 
jetting from Los Angeles to be 
at the May 12th stop on Waters’ 
monster Wall world tour. Then 
something even more unlike- 
ly happened at the end of the 
show - Mason came out on- 
stage for the finale of “Outside 
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the Wall” playing tambourine 
(Gilmour had switched to man- 
dolin), reuniting the surviving 
members of Pink Floyd for only 
the second time in 30 years. 
“It was nice to be recognized,” 
Mason said a few days later, 
“but also very nice to lend sup- 
port to Roger and make it clear 
that were not fighting.” 

The surprise reunion came 
just two days after Pink Floyd 
announced a massive reissue 
project: All of the band’s fa- 
mously high-fidelity LPs will get 
asonicupgrade, with remaster- 
ing handled by the band’s long- 
time engineers James Guthrie 
and Andy Jackson. The group's 
most famous albums will be 
made available in superdeluxe 
editions with abundant un- 
heard and live material. The 
reissues kick off on September 
27th, with The Dark Side of the 


Moon coming out in versions 
including a six-disc box, a two- 
disc set andavinyl LP. Fourteen 
remastered Pink Floyd albums 
will also be released the same 
day — both separately and as an 
elaborate box set with a book 
of photographs. On November 
sth, Wish You Were Here will 
be made available in five-disc 
and two-disc versions, along 
with a single-dise collection, 
A Foot in the Door: The Best of 
Pink Floyd. Finally, on Febru- 
ary 28th, 2012, The Wall will 
appear in a seven-disc version 
and a three-disc set. “I’m giv- 
ing it a buff and a polish along 
the way,’ says Jackson. “You 
can't go changing [these rec- 
ords] much.” 

Among the rarities is an as- 
tonishing version of “Wish You 
Were Here” with jazz legend 
Stephane Grap- [Cont. on 18] 
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How 

‘The Voice’ 
Became 

a Smash 


NBC’s hit - featuring 
a superstar panel of 
judges - takes on ‘Idol’ 


HORTLY BEFORE HIS 
S new NBC reality show, 
The Voice, debuted in 
April, producer Mark Bur- 
nett wanted his four super- 
star mentor-judges to bond. 
So he gave Christina Aguil- 
era, Cee Lo Green, Maroon 
5’s Adam Levine and coun- 
try hitmaker Blake Shel- 
ton his credit card and sent 
them to Los Angeles’ Soho 
House for a blowout din- 
ner. The next day, Levine 
called Burnett: “Big mis- 
take. I can’t wait for you to 
see this bill. We just killed 
your fucking credit card.” 
“But you know what?” 
Burnett tells RoLLING 
STONE. “It was worth tt.” 
In its April 26th debut, 
The Voice blasted to Number 
One with 11.8 million view- 
ers. It’s become a certified 
smash, consistently beating 
Glee in the ratings and get- 
ting picked up for a second 
season. The basic concept 
is simple: The celebrities 
sit in large red chairs, their 
backs turned to the con- 
testants - such as early fa- 
vorite Javier Colon, beard- 
ed bluesman Nakia and 
bald, tattooed Beverly Mc- 
Clellan - so they hear them 
without seeing them. (The 
rules become more compli- 
cated as the show goes on, 
with each judge picking a 
team of singers, fantasy- 
sports-style, then training 
them for  [Cont.on 19] 
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PINK FLOYD 








[Cont. from 17] pelli wailing 
on violin. “That is just fantas- 
tic,” Mason says. “I had assumed 
it was lost.” A live performance 
of “Money” from 1974 is fast- 
er and funkier than the stu- 
dio rendition. Other highlights 
include live takes of “Set the 
Controls for the Heart of the 
Sun” and “Careful With That 
Axe, Eugene” from 1974. DVDs 
packaged with the deluxe edi- 
tions will pair the albums with 
the psychedelic films created 
for the band’s legendary live 
performances. “It’s been a huge 
amount of detective work,” 
Jackson says of tracking down 
the footage. 

Mason was especially moved 
by recordings that emerged 
from the “back of the cupboard” 
during the search tor rarities — 
tracks that feature Pink Floyd's 
initial guiding spirit, guitar- 
ist and songwriter Syd Bar- 
rett. “Some of the very early 
demo stuff is extraordinary 
— things we recorded main- 
ly so we could enter the Melo- 
dy Maker beat competition,” 
Mason says. “It’s extraordinary 
primarily because of Syd, hear- 
ing him so crystal-clear, the 
way he was playing, and bring- 
ing back memories of when I 
first met him.” 

Barrett, who left the band 
in 1968 due to emotional prob- 
lems, died in 2006, and key- 
boardist Rick Wright passed 
away in 2008, leaving Mason, 
67, Waters, 67, and Gilmour, 
65, as Pink Floyd’s only sur- 
viving members. Waters (who 
has staged solo tours of The 


The Dark Side 
of the Moon 
will be 
releasedina 
superdeluxe 
six-disc edition 
packed with 
unheard gems. 





“The early demos 
are extraordinary,” 
says Mason. “Syd 


is crystal-clear.” 


Wall and The Dark Side of the 
Moon since leaving the band in 
1985) and Gilmour (who toured 
with Mason and Wright as Pink 
Floyd in 1987 and 1994) have 
feuded bitterly. So is the reissue 
project responsible for the cur- 
rent good vibes among the band 
members? “To put it bluntly, 
Roger would prefer that we 
pretend that nothing ever hap- 
pened with Pink Floyd after he 
left, so we always have that to 
go through,” Mason says. “But 
after that, once we know what 
were trying to do, it tends to be 
quite well done. We can be quite 
grown up at times!” 

Last year, Waters appeared 
at a benefit show of Gilmour's; 
Gilmour agreed in exchange 
to play “Comfortably Numb” 
on one date of Waters’ Wall 












tour. London was the logical 
choice, though Mason insists 
that the plan “hadnt been fi- 
nalized” until the day it oc- 
curred. “We were all just a lit- 
tle bit nervous,” says Mason. 
“Since David hadn't played the 
track in so long, he was prob- 
ably worried about the tech- 
nology of lifting him up on the 
wall. It's quite scary up there - 
I've been up there once and it’s 
along way up.” 

The show reignited hope 
among fans for a reunion. As it 
stands, Gilmour is the holdout 
- Mason and Waters have said 
they are open to more band ac- 
tivity after re-forming at Live 8 
in 2005. “Live 8 was fantastic,” 
Mason says. “We did something 
for other people, but we also 
proved that we could all work 
together. I’m really pleased that 
my children saw that. I would 
have thought that could be re- 
generated at some time. So I 


live in hope.” © 


Additional reporting by 
Patrick Doyle 





IN THE NEWS 


Google launches free 
music-storage service 
Google made its strongest 
move yet into the online- 
music business May loth, 
launching Music Beta, a ser- 
vice that lets users store up 

to 20,000 songs and stream 
them from tablets, phones 
and computers. Industry 
sources say It could ultimately 
evolve into a hybrid storage 
locker, online radio station 
and music store. “You'd never 
have to go to iTunes again,” 
says one major-label source, 
Google’s move comes after 
Amazon launched a similar 
service this spring; both are 
widely seen as efforts to 
pre-empt a long-rumored 
subscription service fram 
Apple, which declined to com- 
ment. “We have been in active 
negotiations with the industry 
around additional music ser- 
vices, including a music store, 
and we’ve had mixed results,” 
says Google's Zahavah Levine. 
“We continue to be open toa 
range of possibilities.” 


Aretha Franklin 
returns to the stage 
After canceling six months of 
shows last year, the Queen of 
Soul came back with 
a Chicago gig on 
May 19th. (Sources 
told ROLLING STONE 
Franklin was bat- 
tling pancreatic 
cancer, which she 
denied.) Frank- 

lin, who recently released 
her 38th album, has shows 
booked through August. 


B.B. King movie in works 
Wendell Pierce, best known 
as Bunk on The Wire, will play 
the blues great in B.B, King 
and |, due next year. 


ah 
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Meet Mick Jagger's New Crew: Super Heavy 


Inside his fall LP with 
Dave Stewart, Damian 
Marley and Joss Stone 


OR THE FIRST TIME 
eR since the Rolling Stones 

formed, Mick Jagger 
is part of a new band: Super 
Heavy — featuring Dave Stew- 
art, Joss Stone, Damian Mar- 
ley and Indian film composer 
A.R. Rahman — who have been 
quietly recording, with their 
debut LP planned for some- 
time around September. “It’s 
different from anything I’ve 
ever been involved in,” says 


Jagger. “The music is very 
wide-ranging — from reggae to 
ballads to songs in Urdu.” 

The group got its start when 
Stewart called Jagger from the 
Caribbean. “I have a house in 
Jamaica, and sometimes I'd 
hear three sound systems all 
playing different things,” Stew- 
art says. “I’ve always loved that, 
along with Indian orchestras. 
I said to Mick, ‘How could we 
make a fusion?’” Eventually, 
the band - which grew to in- 
clude Marley's rhythm section 
- gathered in an L.A. studio 
18 months ago. 
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Jagger and 
Stewart 





None of the participants had 
prepared any music. “We didnt 
know what the hell we were 
doing,” says Stewart, who pro- 
duced the record with Jagger. 
“We were just jamming and 
making anoise. Sometimes Da- 


mian would kick it offand Joss 
would sing something on top of 
it.” The loose method was in- 
spiring for Jagger. “One of the 
beauties is that, just speaking 
as a vocalist, I did other things,” 
he says. “I played guitar and 
harmonica, but there's four vo- 
calists on the album. Not every- 
thing was reliant on me.” 
Asked about the Stones’ ru- 
mored plans for a 2012 tour, 
Jagger just chuckles. “I don't 
have any announcement to 
make at the moment,” he says. 
“I'm just, ya know, doing this 
right now.” ANDY GREENE 
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‘THE VOICE’ 


[Cont. from 17] head-to-head 
onstage battles.) “Ninety-seven 
percent of the time I probably 
would never have considered 
anything like this,” says Levine. 
“But just because it was sucha 
weird, cool idea, I was really 
interested right off the bat.” 

While the contestants are 
talented and charismatic, the 
most entertaining element 
of the show is watching the 
celebrity-panel members in- 
teract — and tease each other. 
“Were not judges, were coach- 
es,” adds Levine. “And we're 
just as invested as any of the 
contestants.” 

Burnett, creator of smash 
reality shows such as Survi- 
vor and The Celebrity Appren- 
tice, had been working with 
NBC on a similar idea for six 
months when a network exec- 
utive alerted him to the pop- 


ular Dutch show The Voice of 


Holland. Rather than copy it, 
Burnett contacted the produc- 
ers and invited them toteam up 
for an American launch. 

For mentors, he sought cur- 
rent stars with “credibility” 
- and once Aguilera, Green, 
Levine and Shelton signed on, 
longtime Survivor casting di- 
rector Michelle McNulty and 
her staff began working with 
artist managers, record labels 
and club bookers to find strong 
contestants. “The format is 
so clean and so engaging and 
focuses on very good talent,” 
Burnett says. “There’s nothing 
on the show where we bring in 
a very bad singer and have our 
coaches try to make comedy 
out of how bad they are.” 

Musically, the show has cre- 
ated standout moments, such 
as the opening number - in 
which the four judges belt- 
ed Cee Lo’s Gnarls Barkley 
smash “Crazy” together. (Bur- 
nett predicts the four will per- 
form again by the time this sea- 
son ends in late June.) Working 
with major label Universal Re- 
public, The Voice has been able 
to nimbly capitalize on buzz, 
releasing songs performed on 
the show at the same time they 
air - an approach that helped 
push Colon’s cover of Cyndi 
Lauper's “Time After Time’ to 
Number 17 on iTunes. “What I 
didn't want to do was be on the 
couch watching a transcendent 
moment occur and not have 
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something be up for sale,” says 
Tom Mackay, Universal Re- 
public’s executive vice pres- 
ident of A&R. “And I didn't 
want that moment or perfor- 
mance on the show to turn into 
people e-mailing a YouTube 
clip of it.” 

In a TV season when prime 
time is packed with music - 
from Glee to Dancing With 
the Stars, which recently host- 





“We're just as 
invested as any 

of the contestants,” 
says Adam Levine. 


ed a performance by Stevie 
Nicks - The Voice stands out 
as the quirky, tattooed alter- 
native to American Idol’s pol- 
ished pop machine. (Jdol is 
still the most popular show on 
TV, though, drawing around 





23 million viewers per epi- 
sode.) Burnett insists his show 
isn't competing with /do/- “I’m 
a huge fan, I’ve watched it every 
season, as has my family,” he 
says — but Levine, during the 
second episode, told a rejected 
contestant, “The people that 
were not turning around our 
chairs for could win Ameri- 
can Idol. We're looking for that 
extra thing - that unbeliev- 
able, mind-blowing, spectac- 
ular thing.” 

Which is why Cee Lo has 
made a point on the show of 
working with singers with un- 
conventional looks and singing 
styles — and has been pleasant- 
ly surprised to learn his fel- 
low judges have similar agen- 
das. “Initially, I had planned 
on being a misfit among Adam, 
Christina and Blake,” says the 
Atlanta-based singer. “But 
together, we're all a band of 
happy misfits outthere.”” © 
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Pete Townshend to 
publish memoir in 2012 
Townshend will finally publish 
his long-promised memoir, 
Who He?, in fall 2012. The Whoa 
leader has 
been working 
on the book 
for more than 
a decade, “| 
am lucky to 
be alive and 
to have such a crazy story to 
tell, full of wild adventures 
and creative machinations,” 
he said ina statement. In 
other Who news, frontman 
Roger Daltrey - witha band 
that includes Townshend's 
brother Simon on guitar - 

will perform the Who's 1969 
classic, Tommy, in its entirety 
at a series of U.S. solo dates, 
launching September 13th in 
Hollywood, Florida. 


Dylan debunks China 
censorship rumors 
Bob Dylan struck back at 
rumors about April’s China 
gigs, writing on his website 

: on May 13th 
that his set 
lists in Beijing 
and Shanghai 
were not, In 
fact, censored 
m by the Chinese 
eovernment. “If there were 
any songs, verses or lines 
censored, nobody ever told 
me about it,” Dylan wrote. 
“We played all the songs that 
we intended to play.” 





Towh 


‘The Book of Mormon’ 
musical to hit the road 
A roadshow version of the 
acclaimed musical by South 
Park creators Trey Parker 
and Matt Stone, currently 
on Broadway, will kick off in 
Denver in December 2012, 


Beach Boys consider 
50th-anniversary plans 
This year, the Beach Boys 
celebrate their 50th anniver- 
sary, and Brian Wilson hasn't 
ruled out an onstage reunion. 
“Nothing's re- 
ally holding me 
back,” he said 
recently. Origi- 
nal members 
Wilson, Al Jar- 
dine and Mike 
Love have toured separately 
for years while embroiled in 
lawsuits - but the suits have 
been resolved, and last year, 
Jardine told ROLLING STONE, 
“we've definitely got one 
[show].” Wilson’s manager 
Jean Sievers says, “As of right 
now, they don’t know what 
they are going to do to 
celebrate the 50th. No plans 
have been set.” 
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Hall of Fame Toasts Women Who 


Rock With Massive New Eaniht, 


' very stripped-down, androgy- 
' fous presentation,” Rutledge 
says. “Everything with Patti Smith 
is about the art - there are no 


Blowout show features 
Madonna, Yoko, Patti 


Smith and many more : 


( ROM THE VERY BEGIN- ; __. 
2 ning of popular music, » 5 | 
women were thedriving | 

force ina lot of ways,’ says Rock | 
and Roll Hall of Fameassistant | 
curator Meredith E. Rutledge. | 
“They were a continuing engine 
of creation.” Women Who Rock: | 
Vision, Passion, Power, a huge | 


new exhibit atthe Rock and 
Roll Hall of Fame in Cleve- 
land, celebrates that legacy - 


from Ma Raineyto Lady Gaga. | 
Here are some highlights from | 
the more than 300 artifacts on | 
view through next February. 


Madonna’s bustier, 1990 


Madonna wore this iconic 
piece, designed by Jean Paul 


Gaultier, on her Bland Ambition 
Tour. “You look at that thing and 


you have no doubt as to wha it 


belongs to,” says Rutledge. “It’s 


instantly recognizable.” 


Cher’s costume, 1973 

For four decades, Cher 
has been responsible for 
some of pop’s wildest fashion 
- like the Native American- 
inspired outfit she wore while 
singing “Half Breed” on The 
Sonny and Cher Comedy Hour. 


Wanda Jackson's guitar, 


ca. 1958 The rockabilly 
queen played this Martin D-18 
acoustic early in her career, 
Says Rutledge, “Wanda 
really made seeing a 
woman with a guitar not 
such an anomaly,” 


4 Patti Smith’s 
boots, ca. 1975 

Held together with duct 

tape, Smith's boots are pure 


early punk. “It speaks to Patti's 


Ticket Masters 
By Dean Budnick 
and Josh Baron 
ECW Press 


In the 1990s, scalpers 
approached Aerosmith’s 
manager, Tim Collins, 
offering a huge bribe for 
the right to buy the best 
tickets to every show on 


: distractions.” 


Aerosmith’s upcoming 
tour. “Two million ina 
Halliburton briefcase in 
a house in Beverly Hills,” 
Collins later said. He 
ultimately turned down 
the deal, but as writers 
Dean Budnick and Josh 
Baron argue in their 
fascinating new book, 
Ticket Masters, greed has 
long ruled the concert 
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Voko Ono’s sunglasses, 

ca. 1980 Oversize shades 
are key to Ono’s signature look. 
“I'm so in awe of Yoko Ono,” says 
Rutledge. “She’s in her seventies, 
' and she’s still making incredibly 
' Viable and vibrant art - and 
looking great while she does it.” 
SIMON VOZICK-LEVINSON 


3 from the rise of 













































every innova- 
tion in the field 
made it harder 
for fans to get 
decent tickets at 
affordable prices. 
“None of the 
food seats ever 
20 on sale to the 


industry. The pair, 
editors at jam- 
band magazine 
Relix, delve deep 
into every aspect 
of the tour biz, 


computerized 
ticketing to the 
consolidation of 
concert promoters. What 
did they find? Nearly 





er told them. “They are 
all sold directly to ticket 








public,” one insid- | 





IN THE NEWS 


Keith Richards hits 
studio with Winos 

The Rolling Stones’ plans for 
the following year are still up 
in the air - with rumors of a 
world tour in 2012 - but Rich- 
ards is keep- 
ing busy. The 
euitarist has 
been discuss- 
ing arecord 
with his band 
the X-Pensive 
Winos, which includes drum- 
mer Steve Jordan. “It’s start- 
ing to blossom,” said Richards, 
who has released two albums 
backed by the Winos, most 
recently 1992's Main Offender. 
As for the Stones, Richards 
added, “I'm trying to nail them 
down, but! don't want to 
crucify them.” 


Library of Congress 
opens music archives 
The library’s new National 
Jukebox website lets users 
hear more than 10,000 songs 
recorded between 1901 and 
1925. The collection includes 
ragtime, opera and vaudeville 
tunes - plus early jazz, blues 
and country, including 1917's 
“Livery Stable Blues,” by the 
Original Dixieland Jazz Band. 
“We haven't heard this stuff 
in generations,” says the 
library’s Gene DeAnna. “When 
you listen, you hear distant 
echoes of current music.” 


Kanye, Arcade Fire top 
Austin City Limits 
Austin City Limits, the last 
major festival of the season, 
kicks off September 16th with 
ar; a lineup of 
more than 130 
bands - head- 
lined by Kanye 
West, Arcade 
Fire, Coldplay 
and Stevie 
Wonder. Other acts playing 
the 10th annual festival, which 
takes place on Six stages in 
Austin’s Zilker Park, include 
My Morning Jacket, Fleet 
Foxes and TV on the Radio. 


brokers or the fan club 
or VIP travel companies.” 
Despite the decades of 
fan-untriendly practices 
they uncovered, Budnick 
and Baron have hope for 
the future. “Prices are 
starting to come down,” 
Budnick says. “Artists are 
understanding that the 
money grab is over.” 
ANDY GREENE 
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IN THE STUDIO 










PERFECT SOUND 
Malkmus in his 
Portland studio, 
where he wrote 
the new album 


Post-Pavement Tour, Stephen 


Malkmus Goes L.A. With Beck 


Album LA Guns 
Produced by Beck 
Due Out August 


ARLY LAST SPRING, 
H Stephen Malkmus and 

the Jicks drove from their 
home base of Portland, Ore- 
gon, to Los Angeles, to record 
at Sunset Sound studios with 
Beck, afan of the band who had 
offered to produce. “We did al- 
most everything in two days,” 
Malkmus says. “All the takes 
and 60 percent of the singing, 
playing live, which I’ve never 
really done before.” 

The plan was to finish up the 
vocals and mixes last spring - 
“but then,” he says, “time just 
changed.” Specifically, the 
Pavement reunion tour hap- 


pened, and consumed most of 
his 2010: “That was really fun, 
but it’s had a lot of repercus- 
sions, one of which is that Ja- 
net’s not in the band anymore.” 
Weiss is now concentrating on 
her new band, Wild Flag; the 
Jicks are rehearsing with Jog- 
gers drummer Jake Morris, a 
friend of Malkmus’ from his 
softball team. 

Malkmus and Beck finally 
put the finishing touches on the 
album afew months ago; it'll be 
out in late August, followed by 
a fall tour. (““Beck’s very partic- 
ular - “The high mids, tell them 
to bring that up, ” Malkmus 
quotes him from the mastering 
process. “Once you go down the 
L.A. path, you just kinda gotta 
keep going with it.”) Some of 
the songs are already live favor- 


ites, like “Senator,” a stop-and- 
start rocker with the refrain “I 
know what the Senator wants/ 
What the Senator wants is a 
blow job.” “It’s gonna change 
the world, this song,” Malkmus 
deadpans. Other highlights in- 
clude “Spaz,” a frantic prog- 
rock minisuite with the band 
singing in wordless unison, and 
a brief, winning piece of guitar 
pop called simply “New Song.” 
At the suggestion of Malk- 
mus’ former Silver Jews band- 
mate David Berman, the album 
is tentatively called LA Guns 
- “with an ‘s, no periods,” he 
notes. “We had a whole bunch of 
titles that were evocative of the 
album or a lyric, or poetic, and 
at this point, I don't need to do 
that. I’ve made so many poetic 
album titles.” DOUGLAS WOLK 


STUDIO NOTES 


Sleigh Bells plot 
‘really heavy’ LP 
The Brooklyn noise- 
pop duo will start lay- 
ing down tracks in June 
for the follow-up to 
their acclaimed debut, 
Treats. “Emotion- 

ally, it’s a really heavy 
record,” says @uitarist 
Derek E. Miller. Adds 





Krauss 
singer Alexis Krauss, 
“The early demos 
sound more immense.” 
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Rufus Wainwright 


- teams with Ronson 


Wainwright is record- 
ing his most radio- 
friendly disc in years 
with producer Mark 
Ronson in New York. 
“The main objective 

is to be danceable,” 
Wainwright says. After 
dates at London's 
Royal Opera House 


- in July, he'll take the 


rest of the summer 

off and resume work 
on the LP in the fall. 
Potential tunes include 
“Candles” - a tribute to 
his late mother, Kate 
McGarrigle - and “I'm 
Out of the Game,” 
about giving up star- 
dom. Wainwright adds 
with a laugh, “Hope- 
fully it’s a sarcastic 
number.” 


TRIBUTES 


Four Freshmen tenor 
Bob Flanigan, 84 


Bob Flanigan, 
tenor vocalist 
for seminal 
harmony group 
the Four 
Freshmen -one 
of the key influences on the 
Beach Boys - died May 15th 

of heart failure in Las Vegas. 
Formed in 1948 at Indiana's 
Butler University, the 
foursome recorded astring 
of hits in the Fifties, including 
1955's “Day by Day.” Their 
combination of jazzand 
barbershop harmonies made 
astrongimpressionona 
young Brian Wilson. “Bob 

and the Freshmen were my 
harmonic education,” says 
Wilson, “My dad took meto 
see them in1958.I was blown 
away by their sound. Seeing 
that show inspired me to 
create the music! did withthe 
Beach Boys.” PATRICK DOYLE 





“Penny Lane” 
trumpet player 
David Mason, 85 


David Mason, 
who played the 
high-pitched 
piccolo trumpet 
solo onthe 
Beatles’ “Penny 
Lane” and contributed to 
several other Beatles 
classics, died April 29th. In 
late 1966, Paul McCartney 
heard Mason performinga 
Bach piece on British TV 

and recruited him the next 
day for the Sgt. Pepper 
sessions, Mason was paid £27 
for his “Penny Lane” solo. 
“Most people came up to me 
and said it made the record,” 
he said later, “And | think 





it did.” P.D. 
Horace Freeland 
Judson, journalist 
mocked by Dylan, 80 





ly In one of the 
: most uncom- 
fortable 
scenes in D.A. 
Pennebaker’s 
= 1967 documen- 
tary Don't Look Back, Bob 
Dylan lays into Time reporter 
Horace Freeland Judson, who 
died May 6th at age S80: “I 
could tell you I'm not a folk 
singer, but you wouldn't 
understand - all you could do 
is nod your head.” Judson, 
who went on to becomea 
prominent science writer, later 
said, “My opinion then and 
now was that the music was 
unpleasant, the lyrics inflated 
and Dylan a self-indulgent, 
whining showoff.” P.D. 
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yet brilliant. 


Visually stunning and incredibly tough, 
Corning® Gorilla® Glass will change the 
way you think about glass. Its exceptional 
damage resistance helps protect today's 
most sophisticated mobile devices 

from the scratches, drops, and bumps 

of everyday use. Corning Gorilla Glass 

is currently featured on millions of the 
world’s coolest smartphones, slates, 

and tablets. 


Is iton yours? 


Learn more at CorningGorillaGlass.com 


Robbie Robertson Celebrates 
Creative Rebirth With New Set 


Inside the guitar great’s 
collectors set and plans 
for forthcoming memoir 


NE AFTERNOON MORE 
() than adecade ago, Rob- 

bie Robertson and Eric 
Clapton were hanging out at 
Robertson's Los Angeles stu- 
dio, when Clapton spotted 
Robertson's prized 1927 Mar- 
tin acoustic guitar in a corner. 
Before long, they were trad- 
ing licks. Says Robertson, “I 
thought, “Well, in case some- 
thing happens, we'll just lay 
this down on tape.” 

Those informal recordings, 
cut over afew days, became the 
seeds of the Band guitarist’s 
latest album, How to Become 
Clairvoyant. Now, on a limit- 
ed, signed collectors set avail- 
able on Robertson’s website 
- two CDs, three LPs, a DVD 
and a 50-page book of photos 
— fans can go even deeper into 
the album. “We were trying to 
find the emotion and the sub- 
tleties in the playing,” 
says Robertson. “We 
thought, ‘Nobody's ever 
going to hear this, so we 
can be really truthful.” 

Key tracks on the set 
include an early take of 
“Fear of Falling,” featur- 
ing lead vocals from Clap- 
ton; “Inthe War Zone,’ astomp- 
ing electro cut performed with 
reggae legends Sly and Robbie; 
and “The Magician,” a funky 
tune that grew out of a conver- 
sation between the two guitar 
greats. “One day, I confessed to 
Eric that when I was young, I 
didn't want to be a musician — 
I wanted to be a magician. He 
said, ‘Oh, my God, me too!’” 
Best of all is an acoustic ver- 
sion of the Clapton-penned in- 
strumental “Madame X,° which 
sounds like a trippier cousin to 
“Tears in Heaven.” 

Aspecial feature on the DVD 
allows listeners to become pro- 
ducers, remixing Robertson's 
and Clapton's guitar parts from 
the original multitrack files. 
“I’ve done Band box sets - that 
was all about history,” Robert- 
son says. “But this has an ur- 
gency to it that relates to today. 
It’s a very modern package - it 













































“T really feel like 
rolling up my sleeves,” 
says Robertson. 








feels like we're embracing a new 
model.” Still, the set also looks 
back: For the photo book, Rob- 
ertson compiled handwritten 
lyrics, decades-old portraits by 
artist Richard Prince, and late- 
Seventies shots of the guitarist 
tackling his old friend Martin 
Scorsese in Central Park. Says 
Robertson, “The images pull 
you deeper into the songs.” 
Robertson, who has played 
only one full concert since 
1976's The Last Waltz, has talk- 
ed about hitting the road with 
the Band-inspired L.A. crew 
Dawes, who have backed him 
during several recent TV ap- 
pearances, including Letter- 
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ROCK OF AGES 
Robertson at 
his studio in 
Los Angeles 


man. “They're really good, and 
they're a band - it’s different 
than just getting a bunch of in- 
dividual musicians and trying 
to make them click,” he says. 
“Theyre all at the top of their 
game. I’m the one that’s a lit- 
tle rusty.” Dawes singer Taylor 
Goldsmith was equally psyched 
after recent rehearsals: “There 
were moments where hed go 
into his solos, and Id realize, 
‘Whoa, nobody else plays gui- 
tar that way.” 

Robertson is also ready to 
dig into the memoir he recently 
signed a deal to publish. Aided 
by journals he’s kept since 
1967, the book will cover ev- 
erything from his teenage years 
with rockabilly legend Ron- 
nie Hawkins to helping Bob 
Dylan go electric to Big Pink. 
“IT can't help but look at it in a 
film-structure way, he says of 
the book. “I know I don't want 
to start at the beginning, and I 
don't want to start at the end. 

“This record did some- 
thing for me that caught me 
off-guard,” Robertson adds. 
“Things rose to the surface I 
never would have expected. 
Now I really feel like just going 
in the room, closing the door 
and rolling up my sleeves.” 

PATRICK DOYLE 





PERFORMANCE 


Paul Simon 
KKK K 


Beacon Theatre 
New York, May 10th 


On his current tour to support 
his new LP, So Beautiful or So 
What, Paul Simon is playing 
theaters - using the intimate 
venues to dig deeper into 

his vast catalog than he has 

in years. Skipping standards 
like “Mrs, Robinson” and 

“You Can Call Me Al,” Simon 
and his crack 
band leaned into 
killer versions of 
1990's pulsating, 
Latin-flavored 
“The Obvious 
Child,” 1983's 
plaintive “Hearts 
and Bones” 

and 1972's sweet pop tune 
“Mother and Child Reunion.” 
Unexpected covers like Jimmy 
Cliff’s “Vietnam” and Elvis 
Presley's “Mystery Train” 

fit in seamlessly with the 

four tracks he played from 

So Beautiful or So What, 
including a gorgeous version 
of the title track. The loose 
vibe contrasted nicely with 
the polished precision of his 
recent arena tours with Art 
Garfunkel - a clear sign that 
Simon relishes his continued 
evolution as an artist as op- 
posed to a perpetual 19605 
jukebox. ANDY GREENE 





Ssimop 


Adele ***2 
9:30 Club 
Washington, D.C. 
May 12th 


When Adele finished a soar- 
Ing rendition of “Hometown 
Glory” to open the first date 
of her North American tour, 
she did a mini-curtsy and took 
a long swig from a teacup. 
“I'm really, really, really ner- 
vous,” said the British singer. 
“The last time | was here, 

the guy who inspired 21 was 
with me.” The mostly female 
crowd booed at the mention 
of the dreaded 
ex behind her 
smash LP, and 
Adele went on - 
belting out her 
heartache over 
16 songs (drawn 
mostly from 21), 
her voice carry- 

ing effortlessly into the high 
rafters. Returning for a trium- 
phant encore, she stomped 
through her hit “Rolling in the 
Deep” as her thousand-plus 
tribe sang along ina moment 
of cathartic joy. EVAN SERPICK 
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PUMA PRESENTS is(@ T L 


THE LATEST EDITION OF 
THE UNDEFEATED CLYDE Be ers iicces: 


On this gorgeously 

icy synth ballad, 
Kanye’s most beardy bro 
(sorry, Rick Ross!) is back 
with vocals so heavily 
processed he sounds more 
| like a golden-voiced robot 
Tasuuivia: | hippie than ever. Which is 
TRE Fa a totally good thing - for 
vocals, that is. An actual 
robot hippie would prob- 
oces ee Peay be me ose eee ably just skip work and eat 
cms A elk Ea hoe Ai ctiohal acne | an entire bag of robo- 
INDEFEATED RE NEAR Combos while watching 
KIM OAT | eleleny )(-08 
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2694-B Main St. 


Santa Monica, Ca 90405 


recorded on his 1984 tour with the Machine’s “Killing in the Name” - gets M.I.A. to 


beat guaranteed to blow up your speakers. 


Is there anything betterthan 


y, jaye YOUNG “Amber Jean” 
country Neil? (Well, maybe Crazy 4 SEBASTIAN FEAT. M.I.A. “C.T.F.O.” 


AOOP; ROBERT MATHEL 
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3827-F W. Sunset Blvd. 
Los Angeles, Ca 90026 
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POULOS: AMIT & WAL 


4480 Paradise Rd # 400 
Las Vegas, NV 89169-6535 
(702) 732-0019 


DENNIS THOMAS/CORBIS: JEAN BAPTISTE MONDING: ARI MARCO! 


, eeineeencEe - THURSTON MOORE 
TINIE TEMPAH FEAT. WIZ Demolished Thoughts 
KHALIFA “Till I'm Gone” — Anyone else remember when Thurston 
Prepare for the Brit-hop invasion! Moore interviewed Beck on 120 Minutes? 
Tinie’s new jam, featuring medicinally en- Slackeriest interview ever! Thankfully, 


P 4 hanced rhymer Wiz, sounds like the future Moore’s ambitious, string-heavy new LP, 
BuUMA | - all supersleek synths, skittering drums 
reel and contrasting accents. Ace. | a 


puma.comeclyde 
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ly, but I should probably send him some dough, or a nice ukulele. 
I think I owe it to him at this point. 
T /< C P You and Chan Marshall [a.k.a. Cat Power] duet on the 


standard “Tonight You Belong to Me” on the album. 
On his new ‘ukul ele- powered LP, - Did you first encounter that in The Jerk? 






























Pearl Jam’s 20th birthday and Didn't we all? Man, there’s something about that song 
why liking James va ylor ‘i sunk that just stuck with me. When I was singing on Chan’s 
: [2003 LP] You Are Free, late one night I asked if she 

would record something that I was working on, so 

( DON’T WANT TO JINX IT,” EDDIE VED- we did that one. Later, my mom said that she and 
der says from a Los Angeles studio, taking my dad used to sing that to each other before I 


a break from recording Pearl Jam’s 10th 

studio album, which is coming together 
faster than the band expected. “But it’s on!” At 
the same time, he’s preparing to release Ukulele 
Songs, a delicate solo LP played almost exclu- 
sively on the title instrument. “There's one 
song with a cello,” he says. “I let that 
one in under the four-string rule.” 
After hitting the road behind the 
album in June, Vedder has big 
plans to celebrate Pearl Jam's 
20th birthday, including a band- 
curated concert in Wisconsin 
over Labor Day weekend and a 
Cameron Crowe documentary 
about the group's history that 
will premiere this fall. 


was born, specifically on a trip through Seattle. 
That’s a little spooky. 

Yeah - in a good way. It’s a good ghost. 
You're about to start a solo tour this 
summer. Do you get nervous facing 
a crowd by yourself? 

It makes you really appreciate being 
in a group and just being able to ride 
with no hands every once in a while. 
Playing with the band is like being at 

a party and talking really loud - the 
solo shows are like when you find a 
quiet back corner to have a deeper 
conversation. 

You’ve pulled out James Taylor 

covers at those shows. 

I was always impressed by the 
amount of sound he could get out 
of a guitar, and the melodic lines 
he was drawing, like a surfer ona 
wave, were something to aspire to. 
At the same time I was listening 
to the Sex Pistols and the Clash, 

Id still listen to James Taylor, or 

Rickie Lee Jones or Tom Waits. 

Did you hide that side from 

your punk-rock friends? 

Oh, I didn’t give a shit at all. 

Punk rock is saying what you 

want and not giving a fuck. 

There’s a lot of Nineties 

nostalgia going around - 

with Pearl Jam’s anniversary, 

are you feeling it yourself? 

I feel like we have to keep our 
eyes on the road. Being nostalgic 
is like taking an offramp and get- 
ting a sandwich - and then you get 
back on the highway. I don’t want to 
be spending the rest of my life at the 

gas station. 

Is that why the band is back 

in the studio already? 

Good call, that’s exactly it. That 

and nothing else. 
Are your kids into your music yet? 

They are, and it’s amazing what 

they pick up, like, “Is this the live ver- 
sion?” We've kept them away from 
Disney pop, but there’s one other 
artist that they really, really like. 
All I can say is, it’s hysterical watch- 
ing a two-year-old singing, “Let's go 
all the way tonight/No regrets, just 
love” Llaughs]. 


Why a solo record now? 

The ukulele thing start- 
ed as a writing exercise 
that I thought would be 
kept to myself. I’ve been 
kind of collecting songs over 
the past 10 years, and it wasn't 
till the last few that I thought 
of maybe putting this stuff in an 
album. It’s not really my solo record 
— it’s the uke's solo record. I was just 
there to guide it. 

What made you want to focus 
on that one instrument? 

I just wanted it to be the one sound. 
At first it was kind of ajoke, and then 
it became a little bit of a challenge, a 
puzzle, to see if I could create 11 or 
12 songs with just a ukulele. It’s like 
painting with one color. You can 
really appreciate the subtleties and 
changes in tone. 

The most memorable rock 
ukulele song is probably the 
Who’s “Blue Red and Grey,” 
which you’ve covered. 

Yeah, hearing that song when I was 
maybe 13 legitimized the instrument 
— it was just a beautiful piece of music. 
Did that inspire you to play uke on 
Pearl Jam’s “Soon Forget” in 2000? 

The open chords are unabashedly “Blue 
Red and Grey.” After that, I felt like I al- 
most had to make a whole ‘nother batch of 
songs to make up for the fact that that one 
was 30 seconds of plagiarizing [/aughs]. 
I thanked Pete [Townshend] profuse- 
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EVERYONE DECIDED 
TO COME BACK TO YOUR PLACE. 
PERFECT. 








HECHO EN MEMICO 4 
Ta — SOLE PORTER Alc-Ve! 





HAND-SELECTED 100% WEBER BLUE AGAVE. THE WORLD'S FINEST ULTRA-PREMIUM TEQUILA. 


SIMPLY PERFECT. 


simplyperiect.con 


The perfect way to enjoy Patron is responsibly 2 2010 The Patron Spints Company, Las Vegas, NV-40%% Alc/Voi, 





" | | | | | ' ‘| ii 7 r | | 7 
| 1% 4 al | i q i, 5 
| | q 


CHOOSE THE COVER OF 


4 al 4 | ™ q ' q c j 
, | F | 
7 | \ | 5 | | 

‘ s 

7 | . = —_ | 


— / | ' " ' MY LI , / 
: | 


== oy ae = “ —il tl = i —_ i — 5 i : —_ —_ a i i — — ‘tat! i ee ee 




















The competition enters the homestretch as the final two prepare for Bonnaroo 
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T’S ALL COME DOWNTO THIS! AFTER EE writer Lelia Broussard onstage at Bonna- 

half a million votes, only two acts are left : —_ roo in June — and you can catch the action on 

standing. And with the cover of ROLLING STONE,a | rollingstone.com, where you can also vote for your favor- 
performance on Late Night With Jimmy Fallon and an | ite, hear their music and track their progress. “All you 
Atlantic Records contract on the line, it just gets more | can ask for as a musician is new people — just ears, peo- 
intense from here. Canadian Allman Brothers-inspired | ple to listen to what youre doing,” says Broussard. “This 
crew the Sheepdogs will battle Los Angeles singer-song- | contest has been great for that.” 


SIOUX NESI, 2 
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Tho chs “art =. + = 
ine shaggy Saskatoon crew reveals its fa VOT ite m 


ANADIAN ROCKERS 
the Sheepdogs are ec- 
static that they might 
make the cover of ROLLING 


STONE - but they're equally 


psyched to head to Tennessee 


to play Bonnaroo. “Our music 


= 


Lelia Brous sard 


Alanis-ins} 


ELIA BROUSSARD HAD 
a tough time waiting to 
find out if she made the 

finals in ROLLING STONE’s 
cover contest. “I was so ner- 
vous, I felt like I was going to 
throw up,’ says the pop singer- 
songwriter, 22. Now that she’s 
reached the homestretch, she’s 
feeling more relaxed. “I have 
a 50-50 shot,” she says. 
“That's pretty fickitig 
great. 

FIRST ALBUM Alanis 
Morissette's Jag- 
ged Little Pill was 
a huge influence on 
Broussard growing 
up. “I was really young 

_ =too young to be singing those 

lyrics, she says with a laugh. 





r ceil nts id i. = a ri tl a 
yired singer feels “pretty great 


is so in inspired by the South, yet 
none of us has ever been far- 
ther south than New York City,” 
says bassist Ryan Gullen. “To 
go down there and play on the 
big stage with all these great, 
great acts is like a dream.” 


FIRST CONCERT She fech- 
nically attended a 
Paul Simon gig at age 
two, but her first real 
show wasn't until 
vears later. “The first 
concert I knowingly at- 
tended was ‘N Sync, which 
is significantly less cool,” she 
says. “Oh, my God, I was so 
into them.” 
FAVORITE MOVIE Brous- 
sard digs Michel Gon- 
dry’s trippy romance 


so much that she co- 
wrote a song about it: 
“We were in a session, just 
throwing ideas around, and 
someone was singing these lyr- 
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Eternal Sunshine of 
the Spotless Mind 
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FAVORITE ALBUM Currie is 


HOT DOGS majorly into fusion crew Chi- 

Guitarist Leot cago’s second LP: “When I tell 

Hanson, Currie people I like Chicago, I always 
and Guillen 


have to explain myself - they 
think about all that Eight- 
ies crap. But this album has 
wonderful song cycles that 
really flow into one 
another.” 
FAVORITE MOVIE 
Currie can't 
get enough of 
Singin’ in the 
Rain. “It’s not ex- 
actly realistic,” he says 
of the Gene Kelly musical. “But 
it’s just pure, straight-up enter- 
tainment.” 
DREAM COLLABORATION 
“We went through a huge Leon 
m Russell phase a few years 
mm ago — before he made that 
album with Elton John,” 
says Currie. “I had this 
idea that we'd ask him 
to play keyboard in our 
band, and hed be like, ‘I 
don't have anything else 
going on, so I'll just join you 
guys.” 
BONNAROOSTRATEGY The band 
is taking a practical approach 
to surviving its first major U.S. 
festival: “I want to see as many 
bands as I can and not get sun- 
burned,” Gullen says. “Being 
from Canada, I’m very fair- 
skinned.” ANDY GREENE 


(from left) 


FIRST CONCERT Frontman 
Ewan Currie went to see fellow 
Canadians Our Lady Peace at 
age 11. “The sound was horri- 
ble,” he says. “Tt made me un- 
derstand why people get drunk 
at those big arena concerts.” 


ances in contest 

ics that reminded me of 
Eternal Sunshine. 

I was like, “Fuck, 
_ yeah, let's write 
) a song about 
Ww 6that movie!’” 
- DREAM COLLAB- 

ORATION “If Feist 
would make another 
record, I would love 
to do something with 
her,” says Broussard. 
BONNAROO STRATE- 
GY Pop-rock singer Bess 
Rogers may join her back- 
ing band at the fest. “I'm going 
to have her play guitar, sing 
and do some synth parts,” she 
says. “Were trying to think of 
how we can make it the most 
exciting.” siMON VOZICK-LEVINSON 


PRINCESS LELIA 


Broussard digs Feist, 
Eternal Sunshine. 

















CLOCKWISE FROM TOP LEFT: EMMA MCINTYRE: NOEL VASQUEZ/GETTY IMAGES: AFPYAFP/GETTY IMAGES: SHERVIN LAINE?: 


TED THAL/TIME & LIFE PICTURES GETTY IMAGES: BILL MCCAY/ WIREIMAGE 






> 98% naturally-derived 
> No parabens, silicones or dyes 
=> 24-hour clean hold 


Take Care. 





; 4 
: " ; 
ri P 
iy y eo 
eet i le > 
a , ail 
at : * 
i 
ne t 


Scoring the tickets you want to concerts, sports and. more.is no 
longer a fantasy. Even on the day of the event. Even if it’s sold-out: 


StubHub.com Where do you want to sit? 


All rights reserved. 








“I’m not anti-rap. In fact, I know the lyrics to ‘Rapper’s Delight.’” —Sarah Palin 
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=» «HIT IT, BABY...4 
~* Ata Little League 
"4 game with 
squeeze Jason 
Trawick, Britney 
Spears was 
shocked to hear 

that her son Sean 

“had gotten to 

__ third base at 


$F : : . TEENAGE SCREAM 
Britain's royal wedding festivities paled in comparison to what Bungee jumpInEaTINEW, 
went down when Kings of Leon singer Caleb Followill tied the knot ok | ‘ealand, Katy PeRRyNEE 


with Victoria’s Secret model Lily Aldridge. After a small ceremony, 7 : Weose a bloodcurdiine 
Followills and friends joined the duo for an epic blowout in Malibu. — « ereeeh - which she'll 
7 Un througipAuto-Tune 

rus of her 


le i 





It’s danger- 


MY MOM 
ISMY DRUG pus to bike 
rejay=-temei ty on New York 
. with her sidewalks, 
| but Lou 
Maes: Gig (ierrtite Reed kindly 
alerted 


my: wingman,” the | ..f ta 
singer says. “She’s “8 6° pedestrians 


always tried to get 
» me laid.” 


: ee with his 
# Dright-orange 


tube socks. 
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THE BEAUTIFUL 
PEOPLE 

Marilyn Manson’s 
mere presence sent 
Lindsay Lohan’s 
ankle monitor 
a-buzzin’ at a Kills 
“= § show In Hollywood. 





SALT OF THE SEA 
Screen legend Keith 

Richards took his 

booty-licious wife, | iad, 

Patti Hansen,toa — ff een : Wek Cael 
B Pirates of the | ‘€ | } i] with her 
Caribbean premiere § Ss a a! | | Stable boy, 

at Disneyland. | A - | ' Jsomeguy 
\ , named Bruce. 
* -. MB 


- 
WIN-WIN SITUATION 
During Arcade Fire’s sweaty set at New 
Orleans’ Jazz Fest, Win Butler brought out 
Cyndi Lauper, calling her “one of our all-time 
favorite artists.” Next up for the band: its 
ultimate dream collab with “the greatest 
songwriter of her generation,” Debbie Gibson. 
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x Born to 


N . - 4 Jessica Springsteen, 19, showed fellow equestrians who 


lebrated his 51st bir 
Jaunching his most 
visionary humanitarian : eee placed high in several jumping events and led her trusty 
jitiative yet: freebubbly “ : Jersey steed, Vornado Van Den Hoendrik (little-known 
forthe masses! . = fact: That's also Little Steven's birth name), to a first- 
- = | place tie in the Six Bar Stakes, earning a £120 prize. 


—, 3 
9 City, Bono 


the boss was at the Royal Windsor Horse Show. She 
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Let's make him famous twice 
as fast on the nation’s first 





dual-touchscreen smartohone. 
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Levine 


The Valor: Idol's Wild Child 


expectations to challenge TV’s biggs 


How the 


T’S SAFE TO SAY THAT 
The Voice has gotten off to 


aroaring start. It’s the top- 
rated new series in the coveted 
18-to-49 demographic, and it’s 
no wonder NBC is expanding 
it to two-hour live episodes in 
June. Everybody expected a 
flimsy American Idol knock- 
off. But instead, The Voice has 


newcomer de 


aaa 


The Voice 
Tuesdays, 10 p.m., NBC 


turned out to be a brilliant 
surprise. The ingenious team 
format pumped new life into 
the singing-contest formula, 
from the blind auditions to the 
cage-match sing-off duets. It 
has the excitement and sparkle 
of a true pop event. 

It’s easy to explain why The 
Voice exists: The logic went that 
with the /dol franchise about to 
bomb, America would need a 
new singing competition to fill 
the void. We would need starry- 
eyed kids belting their favor- 
ite Beyonce jams. We would 
need celebrity coaches like 
Cee Lo Green, Christina Aguil- 
era, Blake Shelton and Maroon 
5's Adam Levine. We would 
need hopes and dreams and re- 
demption stories. Most of all, 
we would need Carson Daly. 

As it turned out, Jdol came 
back strong, rising from the 


fied alle 


grave like a pitchiness-hating 
Godzilla. But it doesn’t matter, 
because The Voice has its own 
style. It’s big on flash, from Cee 
Lo sporting a Misfits T-shirt 
to Aguilera wearing what ap- 
pears to be a Dollywood sou- 
venir wig. Yet the coaches take 
the vocals seriously. The for- 
mat forces them to act as real 


judges, giving criticism dur- 


ing rehearsals and eliminating 
singers from their own team. 
That's quite a switch from Idol, 
where the new regime is com- 
mitted to positivity at all costs. 
Steven Tyler would turn down 
a blow job from a unicorn be- 


fore he'd tell contestants they 


can't sing. 

The Voice has lots of singers 
who fit the Idol mold of young, 
innocent ingénues with psy- 
cho stage moms. But it also has 
long-suffering adult pros, with 
a whiff of thirtysomething de- 
spair in their voices. That adds 
an edge of realness. Some are 
already bitter and frustrated 
lifers, like the Minnesota bar- 
band vet Tim Mahoney, who 
called himself “the king of al- 
most.” Can you imagine any 
of the apple-cheeked Jdol kids 
talking that way? 

The coaches are refreshing- 
ly unimpressed by the usual 
pushy reality-TV clowns. When 
Frenchie and Tarralyn had 
their sing-off duet, tackling 
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on 


Beyonce's “Single Ladies,” Tar- 
ralyn attempted to sabotage 
her partner by taking off from 
the rehearsed arrangement. It 
was a camera-hog stunt, wor- 
thy of The Real Housewives - 
yet most viewers probably as- 
sumed it would work (I sure 
did). So it was a welcome sur- 
prise when Aguilera chose 
Frenchie, going for the vocal 


chops instead of letting herself 


get intimidated by the “at least 
she makes good TV’ principle. 

The breakout star is clear- 
ly Adam Levine. He's the droll 
pop smoothie with the arched 


eyebrow and the bulletproof 


3 | 
The Voice’s ingenious 
team format has 
pumped new life 
into [dol’s formula. 


hair, the one Aguilera warns 
is “a little bit of a wheeler- 
dealer-shmealer.” Who knew 
this guy was so funny? Dur- 
ing the blind auditions, he mis- 
took contestant Mahoney for a 
female singer. “I thought you 
were a chick,” he said. “I need 
a woman for my team, and, 
sadly, you have a penis.” (Cue 


a gratuitous reaction shot of 


Aguilera. Tasteful!) 
The real shocker here is 
Christina Aguilera — who has 





est show 


never been the most likable 
star on the block, which is why 
pop fans take sadistic plea- 
sure in watching her crash and 
burn, whether she’s stripping 
with Cher in Burlesque or dis- 
emboweling the national an- 
them at the Super Bowl. But 
she’s pouncing on the oppor- 
tunity to remodel herself as 
a full-fledged human being, 
the way J.Lo did on Jdol. She 
even made a joke about her 
Super Bowl debacle. “Don't 
worry about the words,” she 
told her team during rehears- 
als. “I never worry about the 
words.” That’s right - a self- 
deprecating quip from Xtina! 
Whoever thought wed witness 
such a thing? Maybe she can 
call her next album Sadly, You 
Have a Penis? 

There are other shows out 
there trying to fill the Ameri- 
can Idol void that wasn't - most 
notably Bravo's Platinum Hit, 
featuring the odd but enter- 
taining duo of Jewel and Kara 
DioGuardi. It’s always nice to 
see aspiring songwriters get 
tips trom the pros, especial- 
ly if Jewel starts giving them 
advice along the lines of “You 
know what this song needs? 
A line about cooking eggs and 
cracking the yolk to make a 
smiley face!” No doubt there 
will be a lot more, but for right 
now, The Voiceisontop. © 
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| N A DARE, 
airless studio control room on the third 
floor of a downtown-Manhattan office 
building, Lady Gaga is clutching a toy 
unicorn and talking about Rocky IV. She's 
eight hours away from finishing vocals for 
her third album, Born This Way, which is 
supposed to be out in less than a month. 
But even with deadlines looming (“soon” 
is all anyone will say, ominously, about the 
final cutoff), even in the computer moni- 
tors’ dim light, even while she sips from a 
can of Coke Zero through a bendy straw, 
she is resplendent in her Gaganess: Her 
blond hair extensions are in dual pony- 
tails, rising up like her unicorn’s horn; her 
bangs are a contrasting black; her dra- 
matic cat-eye makeup extends well past 
the edges of her lids. She's wearing tights 
with a small rip in the left thigh, a bra top, 
knee-high “stripper boots” and a huge- 
ly oversize denim jacket with the cross- 
and-heart cover art of her current single, 
“Judas,” painted on it - a present from a 
fan. Until a moment ago, she was wearing 
a beret that made her resemble a particu- 
larly fashion-forward Guardian Angel. 
“Whenever I get sad, I think of little 
monsters and go like this,” Gaga coos, 
making the unicorn’s tiny horn light up. 
“Fight on, little pony, fight on!” Her ad- 
mirers call themselves little monsters; in 
the oft-heartbreaking letters they pass up 
to the stage, they call her Mother Monster. 
In three years of fame, Gaga has amassed 
34 million Facebook friends and 1 billion 
YouTube clicks; hip teens in China express 
surprise by saying, “Oh, my Lady Gaga.” 
She’s reshaped pop in her image, telling 
kids it’s cool to be gay or freaky or unpop- 
ular, that they’re born that way: a mes- 
sage that’s largely been absent from the 
charts since Nineties alt-rock’s outcast 
chic. Gaga may, on occasion, draw heavi- 
ly from the music and iconography of her 
heroes, but her influence on her own peers 
is even more obvious: Miley Cyrus and 


Senior writer BRIAN HIATT wrote our 
jirst Lady Gaga cover story, in RS 1080. 
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Christina Aguilera practically destroyed 
their careers trying to copy her; Rihanna 
and Katy Perry keep getting weirder (see 
Perrys “E.T.” video); Ke$ha is allowed to 
be famous. 

Not to mention the now-inescapable 
four-on-the-floor dance beats that Gaga 
reintroduced to pop radio — a sound she’s 
now trying to reinvent. “Step away from 
the formula!” says Gaga, who's infused the 
new album with her passion for vintage 
rock. “If I could get those epic choruses on 
the dance floor, that for me is the triumph 
of the album.” 

But Gaga still feels like an underdog - 
so she’s been watching the Rocky movies. 
Rocky is a lot like Gaga, minus the meat 
dress, giant egg and 10-and-counting hit 
singles: small, scrappy, Italian-American, 
always in competition with more flawless 
physical specimens. Last night, she saw 
the fourth film for the first time, crying 
when Rocky triumphed over the evil So- 
viet Ivan Drago. “My favorite part,” Gaga 
says with rapt enthusiasm, “Is when Apol- 
lo’s ex-trainer says to Rocky, ‘He is not a 
machine. He’s a man. Cut him, and once 
he feels his own blood, he will fear you.” 
(She actually invented at least half of this 
quote, but whatever.) 

“I know it sounds crazy, but I was think- 
ing about the machine of the music in- 
dustry, she continues. “I started to think 
about how I have to make the music in- 
dustry bleed to remind it that it’s human, 
it’s not a machine. I kept saying to my- 


comes off as pleasantly stuck at around 19, 
the age she abandoned normal life, drop- 
ping out of NYU to become a superstar: “I 
just can’t wait for my record to come out 
so that we can all get smashed and go pick 
it up, she says. 

Even as she speaks, Gaga is working out 
vocal harmonies in her head for the song of 
the moment, a pulsing electro-rock Eight- 
ies thing called “Electric Chapel.” With- 
out fanfare or warm-up, she wheels her 
chair over to a microphone in the corner, 
pops on headphones and begins singing 
an endless series of variations on the cho- 
rus. “That’s kind of Duran Duran, isn't it?” 
she says after one take. “Duran Duran is 
my major harmony inspiration - all signs 
point to Duran Duran.” Then she tries an- 
other one at the sexy, Cher-like bottom 
register of her voice. “I like that one bet- 
ter, it’s more Billy Idol.” 

A few minutes ago, she asked if the 
EQ on a single line had been altered. It 
had, and they change it back. Consulting 
an extensive to-do list she’s scrawled in 
a notebook, Gaga turns her attention to 
the placement of one of the song’s many 
hooks, where she roars a bluesy “meet 
me, meet me” over pounding drums - 
should that part come in earlier? They 
tweak it, and she’s pleased. “Now it feels 
more like Seventies rock. It’s Janis Jop- 
lin all night.” 

“No, it’s Lady Gaga,” says one of her 
producers, Paul Blair, a.k.a. DJ White 


Shadow, a lanky dude from Chicago wear- 





“UM A REAL ARTIST WHO 


HAPPENED TO BECOME A 
POP SINGER, WHO ALWAYS 
WANTED TO BE A POP STAR.” 


self today, ‘No pain, no pain, I feel noth- 
ing.” She punches the air. “Left hook, right 
hook. I’ve been through so much worse in 
my life before I became a pop singer that 
I can feel no pain in the journey of the 
fight to the top.” She pauses, and quotes 
AC/DC: “It’s a long way to the top if you 
want to rock & roll.’ It is! But at the end of 
the day, everything has a heart, everything 
has a soul - sometimes we forget that.” 
She squeezes her unicorn - Gagacorn, 
she’s named it - and makes it light up 
again. “Only men would put the most phal- 
lic symbol on a mythical creature meant to 
rejuvenate the joy of every little girl,” she 
says. Gaga turned 25 in March, but often 
seems much older or younger. When she’s 
working, she’s the most serious adult in 
the room, unquestionably the Monster 
in Chief. But in unguarded moments, she 


ing a hoodie advertising the downtown 
bar Angels & Kings. 

“T know,” she says. “But I can’t reference 
myself. Not yet.” 

She starts musing about meeting a 
bunch of Disney princesses during an Or- 
lando tour stop. “I had a visceral fan re- 
action when I saw them, very similar to 
when I met Kiss for the first time,” she 
says with a giggle. (Some of Born This 
Way's retro R&B-pop moments were in- 
spired by, of all things, Kiss’ 1977 cover of 
“Then She Kissed Me.”) “A Disney prin- 
cess has the same emotional quality for 
me as a rock legend. What's so magical 
about a band like Kiss or someone like 
Elton John is their otherworldly feeling. 
When I met Kiss, they could have all float- 
ed off the ground and it wouldn't have sur- 
prised me. In a Kiss concert, Paul Stanley 
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flies across the arena, and it’s oddly nor- 
mal. It’s just, like, ‘But of course. I want to 
do that. But I don’t want it to be in a stage 
moment, I need to re-create it in an ev- 
eryday situation. I need to be in the super- 
market and fly across. That needs to hap- 
pen! I’m a sucker for theatrics - what do 
you want from me?” 

What her producers and engineer actu- 
ally want is a break. They haven't slept in 
days, and that’s after traveling the world 
for a year with Gaga to get this album done 
in the middle of a 200-plus-date arena 
tour. She’s proud of being harder to work 
with than atypical pop singer. “I am a real 
artist, and I’m so involved,” says Gaga. 
“Usually the artist comes in, cuts a vocal 
and leaves, and these guys do their busi- 
ness and send it back.” 

“We weren't used to having an 
artist be so in control,” says her 
other producer, Fernando Garibay 
— small and unassuming, also in a 
hoodie. “It’s not in our repertoire, in 
this generation of producers, to have 
an artist that comes in and knows 
exactly what she wants.” 

“IT don't know if I can speak for ev- 
erybody else,” says Blair. “But there's 
no other artist in the world I would 
put this much effort into.” 

“Cough-Britney-cough,” engineer 
Dave Russell, a stubbly British guy 
in a knit cap, says into his hand. 
Gaga gives him a gentle, un-Rocky- 
like punch. Fight on, little pony. 


ADY GAGA HAS A FOR- 

tress of solitude, of 

Gaga-tude, set up back- 

stage at every stop of 

her Monster Ball Tour 
- a curtained, candlelit sanctu- 
ary. Two days earlier in a Nashville 
arena, she’s curled up on a back- 
stage couch in that room, beneath 
pictures of her heroes: Jimmy Page, 
Debbie Harry, the Sex Pistols, John 
Lennon and the Ramones, plus an 
Andy Warhol triptych of Elvis Pres- 
ley, which serves double duty. There's also a 
smaller framed picture of Gaga with Elton 
John, who's become such a close friend that 
she’s godmother to his son (“It’s quite a job 
to fill,” she says). Today, she’s wearing the 
same $30 Penthouse boots and a leather 
motorcycle jacket over another tights-and- 
bra combo; she's sipping coffee from a mug 
decorated with cartoons from Disney's ver- 
sion of Alice in Wonderland, which she 
makes a point of showing off - she went 
down the rabbit hole long ago, and has no 
intention of coming out. 

Why the rock-icon photos? “I just like 
to keep people around me that remind me 
of what I think is going to be, ultimate- 
ly, part of my greater legacy,” she says, “as 
opposed to committing myself to a trend 
or to an idea of what the public perceives 
my music or my artistry or personality 
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to be. It reminds me to be myself.” When 
Gaga enters interview mode, her syntax 
becomes self-consciously formal, and she 
sits up straighter - this is a new twist, a 
Mother Monster thing, that wasn't quite 
there when we spent time together two 
years ago. 

When we last met, in May 2009, Gaga 
had yet to headline a single arena show, 
and offered only a vague hint of what be- 
came her second record, The Fame Mon- 
ster (“It’s monster-inspired,” she told me. 
“I watch monster movies when I have any 
alone time”). She felt misunderstood - 
even more so than now. “You remember, 
when I met you, it was a completely differ- 
ent time in my career,” she says. “Being my- 
self in public was very difficult. I was being 
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poked and probed, and people would actu- 
ally touch me and touch my clothes and be 
like, ‘What the fuck is that,’ just so awful. 
It was like I was being bullied by music lov- 
ers, because they couldn't possibly believe 
that I was genuine. I was too different or 
too eccentric to be considered sincere.” 

What's changed most about Gaga is a 
newfound sense of mission, coupled with 
a symbiotic, almost unnervingly intense 
connection with her fans. “We have this 
umbilical cord that I don’t want to cut, 
ever,’ she says. “I don't feel that they suck 
me dry. It would be so mean, wouldn't it, 
to say, ‘For the next month, I'm going to 
cut myself off from my fans so I can be a 
person. What does that mean? They are 
part of my person, they are so much of 
my person. They're at least 50 percent, if 
not more.” 


She's crowd-sourced her offstage ward- 
robe, mostly wearing clothes her fans give 
her; she decorates her dressing room with 
their art and gifts (there has been an end- 
less parade of unicorns ever since fans 
found out about a Born This Way track 
called “Highway Unicorn [Road to Love]” 
— a white one in her dressing room has a 
heart pinned on it with the words “You 
changed my life forever”). Asked what 
she's read lately that inspired her, she only 
mentions her fans’ letters: “There are all 
kinds of stories, all kinds of backgrounds, 
all kinds of journeys,” she says. (An un- 
authorized peek at a random letter from 
a 15-year-old boy, handwritten in heart- 
wrenchingly neat print on lined school 
paper: “I am an extremely devoted little 
monster, and I'll be a little monster 
for life.... At every concert you've 
said that you want to liberate us, 
and that is what you've done. Your 
songs have taught me to not listen 
to haters and be who I am, because, 
baby, I was born this way!”) 

She truly believes she’s been re- 
born as Mother Monster - hence 
the giant egg she arrived in at the 
Grammys, emerging only for her 
performance. (What if she had to 
pee? “I don't pee. I don't have waste 
organs. I was born without them,” 
she says primly, not quite suppress- 
ing a giggle.) “I actually have be- 
come a better artist because of my 
fans,” Gaga says. “The Monster Ball 
has been one of the most critical 
moments of my life, where I've real- 
ized that my purpose on the Earth 
is so much greater than writing hit 
songs. There's something about my 
relationship with my fans that’s so 
pure and genuine. During the show, 
I say, ‘I don't lip-syne, and I never 
will, because it is in my authentic- 
ity that you can know the sinceri- 
ty of my love for you. I love you so 
much that I sweat blood and tears 
in the mirror every day, dancing, 
writing music, to become better for 
you to be a leader, to be strong and brave, 
not to follow. 

“Someone said to me, ‘Tf you have revo- 
lutionary potential, you have a moral im- 
perative to make the world a better place. 
And my fans are a revolution. They are liv- 
ing proof that you don’t have to conform to 
anything to change the world.” 

She doesn’t blink much during this 
monologue, and her eyes take on a mes- 
sianic glow underneath their flamboy- 
ant fake lashes. I suddenly wonder, is 
she doing human things these days - 
eating and sleeping, for instance? “No,” 
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Hear audio from this interview and 
more at rollingstone.com/ladygaga. 
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she says, sounding proud. “Only music 
and coffee.” 

She's been looking differently at her pre- 
Gaga days, when she was Stefani German- 
otta, attending the upscale, all-girls Cath- 
olic school Convent of the Sacred Heart on 
the Upper East Side. “It wasn't until I put 
my music out in the world that I was able 
to look into myself,” she says, “and honor 
my own misfit and honor the reality of how 
I was treated when I was a kid, not by my 
family, but by peers in school, and how it 
affected me.” 

Her tone softens. She blinks. She’s not 
being interviewed. She’s just talking. 
“Being teased for being ugly, having a big 
nose, being annoying, right?” She narrows 
her eyes and assumes the voice of long-ago 
mean girls: “‘Your laugh is funny, you're 
weird, why do you always sing, why are you 
so into theater, why do you do your make- 
up like that, what’s with your eyebrows?’ 
I used to do these really big Evita brows. 
I used to self-tan, and I had this really 
intense tan in school, and people would 
say, ‘Why the fuck are you so orange, why 
do you do your hair that way, are you a 
dyke? Why do you have to look like that for 
school?’ I used to be called a slut, be called 
this, be called that. I didn’t even want to go 
to school sometimes.” 

Gaga is well aware that reporters have 
found former classmates who say Stef was 
actually popular. “I've seen all of those 
quotes,” she says, “and all of those people 
were bullies! Perhaps it’s their way of try- 
ing to redeem themselves.” 

She's convinced that the bullying was 
what drove her to emotionally abusive rela- 
tionships when she was younger, and led to 
what she’s described as a period of cocaine 
binges after she left NYU and moved to 
the Lower East Side. “It was something so 
painful,” she says. “This huge wound that 
had been inside of me for so long that I had 
buried in drugs and alcohol and older men 
and over and over in a cycle of just unhap- 
piness with myself and looking outward to 
fix it, to numb it. My fans forced me to re- 
spond to it.” 

Hours later, after the show, there’s a tor- 
nado warning in Nashville, but Gaga's pri- 
vate plane is going to take off anyway. The 
crew is jittery, and no one finds it partic- 
ularly amusing that Gaga's makeup artist 
is wearing a Stevie Ray Vaughan T-shirt. 
But as she rides to the airport, Gaga is se- 
rene, cracking Wizard of Oz jokes: “New 
York City,” she sighs, still splattered in 
stage blood underneath her leather jacket. 
“There's no place like home.” 

The cosmos, she believes, simply 
wont allow a plane crash. “I have way too 
much at stake,” she says, back in messi- 
ah mode. “God wants Born This Way to 
come out - that plane's going straight to 
New York.” I can’t help pointing out that 
even if the plane went down, the album 
would come out. She nods - point taken - 
and laughs, unafraid. 
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GAGA 


ON ‘BORN 
THIS WAY’ 


ITH ITS SURGING CHO- 
ruses, brash beats and 
cameos from members of 


Queen and the E Street Band, Born 
This Way is, in its fashion, the closest 
thing Lady Gaga has made to a rock 
album. “A lot of guitars don’t make a 
song rock & roll,’ she says. “It’s about 
the feeling and the spirit.” Gaga re- 
corded almost all of the album on a 
studio-equipped bus — “surging down 
the highway, wind in my hair, abso- 
lute, utter freedom.” 


“The Edge of Glory” 


This blazing power ballad was 
inspired by the recent death of Gaga’s 
grandfather. “The edge of glory - it’s 
the other side of life, the glorious 
moment,” she says. “Butit also could 
be crossing the finish line of life and 
viewing itas glorious.” 


“Born This Way” 

“| had this sort of ‘Eureka!’ revelation 
moment that those three words, ‘Born 
this way, were the answer to 50 many 
questions that I'd been asked over the 
years: ‘Who are you, who are you 
really?’ | was born this way.” The song 
has taken on new life in concert: “It 
gets bigger every day, the meaning of 
it. Every single day my fans realize the 
gravity of the words.” 


“Hair” 

Gaga sees this pounding anthem as 
the best example of the fusion she’s 
working toward. “It has this absolute 
metal, rock & roll quality to it, but | 
threaded it through the structure and 
palette of a pop song,” she says. “I 
tried to arrange it so it felt epic in that 
way, but could still be a club-dance- 
floor experience.” 


“Bloody Mary” 

This grinding pop song is “about Mary 
Magdalene singing to Christ before he 
dies, but as | was writing it, | realized 
it’s what any man would want you to 
say to him: My love for you is 
unconditional. It’s also in line with my 
idea of living halfway between reality 
and fantasy at all times.” 


“Highway Unicorn 
(Road to Love)” 


“When lsee the album cover, this 
song is what | hear the most - it 
hearkens back to those Seventies and 
Eighties anthemic records,” says 
Gaga. “It’s about surging down the 
highway and rediscovering life. It has 
this ‘Don't Stop Believing’ vibe.” 





g HE CLOCK IS STILL TICK- 
ing in the New York studio, 
but Gaga has yet another 
Eighties-ish idea for “Electric 
Chapel” - she wants to add a 


campy, “Rock Lobster”-style spoken-word 
bit. It’s all about emphasizing the chorus: 
“When I say ‘electric chapel, something 
needs to occur,’ she says. “It needs to be 
more fantasy. You should see the empress 
of the Vatican unicorn planet appear and 
soar across the nightclub.” I half-jokingly 
suggest that she actually enlist the B-52s' 
Fred Schneider for the part, and she ap- 
pears to consider it for a second. A similar 
whim, inspired by the album’s anthemic 
bent, convinced the E Street Band’s Clar- 
ence Clemons to hop onto a plane from 
Miami on literally five minutes’ notice. “It 
was, We need Clarence, and he was here,” 
says Russell. “It was like in Bewitched.” 

“I don't like to see it like a queen sum- 
moning her court,” Gaga adds later. “I don't 
attribute those moments in my life to me 
because of any sort of power. I believe it 
to be destiny - that it was Clarence’s des- 
tiny and my destiny for Clarence to be on 
my record.” Clemons, who describes him- 
selfas a “Gaga-ite,” played on two of the al- 
bum’s most arena-ready tracks, “The Edge 
of Glory” and “Hair” - Gaga asked him to 
play on the title track as well, but, accord- 
ing to her dad, Clemons told her it didn't 
need him. “I don’t think I can do anything 
with that one,” he said. 

Schneider wasn't fated to appear on a 
Gaga album, so she makes do with the re- 
sources on hand, bringing to the micro- 
phone her makeup artist, Tara Savelo, a 
pretty blonde, and her hairstylist, Freder- 
ic Aspiras, who looks and acts much like a 
younger Jay Manuel from America’s Next 
Top Model. She calls me over, too, and with 
a wave of her hand, cues us to yelp “Ooooh, 
electric!” in unison, twice. A producer hits 
playback, and for a moment, we hear our 
voices as part of a Gaga hook. It’s catchy 
but ridiculous. “I love it!” she says, adding 
almost without pause, “Let’s take it out.” 
Destiny can be harsh. 

She turns her attention to “Black Jesus t 
Amen Fashion,” an autobiographical tune 
about her post-NYU year on the Lower 
East Side - which sounds like Deee-Lite as 
produced by Trent Reznor. There's a heavy 
industrial vibe to much of the album, a 
thread largely abandoned in pop since M1- 
chael Jackson's Blood on the Dance Floor: 
“Tt has a peaceful, joyful spirit with these 
sledgehammering, dark beats underneath,” 
she says. “It’s this really interesting dichot- 
omy that I think represents the internal 
struggle and emotional state of a lot of 
my generation.” “Fashion on the runway/ 
Work it, black Jesus,” she sings in the cho- 
rus, over buzzy synth bass. As it finishes, 
she decides to add a chanted part: “Black, 
black, black, I wear black. Jesus is the new 
black, Jesus is the new black,” plus a Jack- 
son-esque “Ow!” “Isn't that fresh?” she says. 
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“That’s fresh as fuck! That’s fresh like a 
Subway sandwich. Eat fresh, bitch!” 

“This song is about moving down to the 
Lower East Side,” she says, “and leaving 
behind all the old ways of thinking, wheth- 
er it was what I should be when I grow up 
or what religion is,” she says. “You can un- 
brainwash yourself - and it’s as simple as 
putting on a dress. Or, for me, putting on 
leather.” She pauses. “The album is sort of 
saying pop culture is the new religion.” 

As “Black Jesus” plays, Gaga whispers, 
“Tm gonna get in so much trouble.” Then 
she smiles. “It couldn’t possibly be more 
intense than it already is.” She’s embroiled 
in multiple controversies at the moment: 
She had to apologize for calling the idea 
that “Born This Way” isa Madonna rip-off 
“retarded” and publicly reverse her man- 
agers decision to prevent Weird Al from 
releasing a parody; plus, the Cath- 
olic League is condemning her cur- 
rent single, “Judas.” 

Just as Gaga finishes with “Black 
Jesus, she gets an e-mail on her 
BlackBerry (no adornments, not 
even a pink case) informing her that 
a new edit of the “Judas” video is 
ready. Her assistant brings over her 
MacBook Air, and Gaga watches 
the clip - which recasts the 12 apos- 
tles as asexy motorcycle gang, with 
Gaga as Mary Magdalene. As some 
particularly lush shots pops up, she 
lets out near-orgasmic moans. “Do 
you understand it?” she keeps ask- 
ing me. “Hopefully, my fans will 
watch it hundreds of times to figure 
it out.” Among the ideas she's trying 
to get across is that Judas’ betrayal 
of Jesus could have been part of a 
divine plan, that Mary Magdalene 
should be seen as “apostle to the apostles,” 
and also, that she looks supercute in an in- 
digo cape. 

She’s bracing herself for criticism of 
the video - which turns out to be muted, 
largely because it’s so arty that potential 
haters cant even figure it out. “I find most 
of the time I’m less criticized for what I'm 
saying and more criticized for saying any- 
thing at all,” she says. 

But the most annoying critique is the 
idea that she’s just looking for attention. 
“I have attention,” she says, and begins 
addressing her critics directly. “Is it that 
you believe that I am attention-seeking 
or shock for shock’s sake, or is it just that 
it’s been a long time since someone has 
embraced the art form the way that I 
have? Perhaps it’s been a couple of decades 
since there's been an artist that’s been 
as vocal about their opinions, as vocal 
about culture, religion, human rights, pol- 
itics. I’m so passionate about what I do, 
every bass line, every drum fill, every EQ. 
Why is it that you don’t want more from 
the artist, why is it that you expect so lit- 
tle, so when I give and give, you assume 
it's narcissistic?” 
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Later, she says the whole thing more suc- 
cinctly: “I’m a real artist, a real musician, 
who happened to become a pop singer, who 
always wanted to be a pop star.” 


AGA WRAPS UP VOCALS 
for Born This Way around 
five in the morning. She’s 
driven home to her outer- 
borough hideaway (“a slum- 
my masterpiece,” she calls the place); re- 
laxes by watching part of Rocky IV again; 
falls asleep around six; snaps awake at 10; 
lies in bed watching an episode of Cops and 
eating a big egg sandwich ordered from a 
nearby deli (“I haven't been eating enough 
lately, I've been really busy”); falls asleep 
again at noon, has a pleasantly vivid sex 
dream (“I've been working very hard and 
feeling malnourished in some areas, oh, 








yes. Not entirely malnourished, though. 
Maybe I’m just greedy’); wakes up at four, 
showers, puts on her hair bow and a black 
bandanna from the “Judas” video; dances 
to Iron Maiden in her underwear; does her 
own makeup, slightly messily, including a 
fake beauty mark she calls “a fantasy mole’; 
throws a leather vest over a black tank top 
and skirt, pulls on her high-heeled stripper 
boots and spiked, fan-made sunglasses; 
and heads out to Newark, New Jersey, to 
play one of the final shows of the Monster 
Ball Tour. 

We meet up on her way there, in mid- 
town Manhattan. Her SUV stops in the 
middle of the block to let me in, and with 
Gaga visible on the passenger side, the car 
is surrounded by little monsters of various 
ages and ethnicities. “They're really sweet,” 
she says. “It was only one person, and then 
all of a sudden there were a lot of people.” 
They're all wearing smiles of pure wonder, 
like theyre meeting Kiss, or princesses at 
Disney World. Gaga's security guys - es- 
pecially a Dutch one who's so grimly effi- 
cient that he may actually be a Termina- 
tor - watch closely, but stay back. After she 
signs her last autograph and poses for her 


€arl, the on-and- 
~ off boyfriend 
who’s inspired 
songs on all three 
_ of her albums. | 


last picture, she climbs into the back seat 
next to me, and the car heads off to the 
Lincoln Tunnel. 

“Do you want a cigarette?” she says, pull- 
ing two American Spirits from a pack. “T 
don’t smoke,” she says, lighting up. “I just 
pretend to.” 

She leaves her window open as we 
drive through midtown, resulting in some 
dropped jaws from pedestrians, Ashing the 
cigarette out the window after a theatri- 
cal puff, she talks about a recurring dream 
she just got over. “I had something evil in- 
side of me, or something that was negative, 
and there was this white wall, and in order 
to get it out of me, I had to stand against 
the wall and hit it and Id see it — like an es- 
sence would fly out of my soul center, and 
then it would be gone.” 

The dream, she thinks, “is just a quest 
for bravery, that’s all.” You're so self- 
confident, I say, but is there anxiety 
about moving onto the next project? 
She looks aghast. “Self-confident?” 
she says. Her eyes are open wide, the 
lids smeared with makeup, and the 
pupils don't have that charismatic, 
crazy glow — they just look sad and 
tired and very human. “What are you 
talking about? Part of me is confi- 
dent, part of me is just like anyone.” 

Anyway, discussing this stuff is 
making her uncomfortable. “I don't 
know if I delve so deeply into my psy- 
chology,” she says. “I fear that will 
drive me crazy, so maybe we should 
stop. I don't see a shrink, I’ve never 
seen a shrink. Inevitably, the ques- 
tion is always, ‘Let’s talk about the 
real you, and I’m like... who? What 
are you looking for?” 

As we head onto a Newark side 
street, Gaga spots a sign on a brick build- 
ing that reads APOSTLES’ HOUSE FOOD 
PANTRY. She gasps — with the video coming 
out, it’s an omen - and makes the car pull 
over. She wants to go in, but it’s closed, so 
she settles for taking a picture on the steps 
of the building. 

In the arena, everything is ready for her. 
Her band is onstage, working up a version 
of “Judas, which will debut on Ellen in 
a few days. But first were led to her huge 
dressing room, its mirror festooned with 
unicorns. In a box in one corner is her trav- 
eling vinyl collection, all classic rock and 
metal: Ziggy Stardust, Born in the US.A., 
Glass Houses, Goodbye Yellow Brick Road, 
Appetite for Destruction. In the same box is 
a Family Guy DVD. 

After she rehearses “Judas” - standing 
in the middle of the empty arena, mic in 
hand - her parents show up: her dad, Jo- 
seph, tall and burly in khakis and a button- 
down shirt; her mom, Cynthia, petite and 
blond in flowing silk. They're clearly used 
to all this by now, each wearing backstage 
passes with their pictures on them. They 
plop down on dressing-room couches like 
it's their living room. 
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Gagas dad underwent open-heart sur- 
gery in the fall of 2009, after initially re- 
fusing. “He was like, ‘I’m gonna die...just 
let me die,” Gaga recalls. Gaga wrote her 
song “Speechless” about it - but the tune 
wasnt enough to convince him to get the 
surgery. When she was staying at home 
one night, their dog, Alice, fell down the 
stairs - Gaga heard her mom scream and 
thought the worst. “I ran to the stairs, 
and my father was standing there holding 
Alice, and I just said, “That’s fucking it, and 
I brought him into the office and I said, 
‘Pick up the phone and do it right now. He 
made a full recovery - doctors said that he 
had the surgery just in time.” 

As if saving his life werent enough, Gaga 
introduced him to his hero, Bruce Spring- 
steen — the Germanottas and the Spring- 
steens had a big dinner together. “That 
was like meeting the pope for me,” says 
her dad. He seems mellowed by all these 
experiences, cracking up at a reminder of 
a brief encounter two years ago, when he 
poked me in the chest and told me to “keep 


her body, her stamina...bless the band and 
their instruments, the dancers and their 
feet, the background singers and their vo- 
cals, Lord.” 

Gaga's in-ear monitors are popped in, 
and she starts the long march down tiled 
halls toward the stage, flanked by her day- 
to-day manager, her security guys, her 
hairstylist, her makeup artist. Shes due 
onstage in about two minutes, but you'd 
never know it — she’s occupying herself on 
her stroll by spraying deodorant at mem- 
bers of her entourage. 

“It's girl deodorant,” she says when they 
protest. “It’s like perfume! I use girl per- 
fume even though I’m a man. Even though 
I have a penis. That's my favorite rumor 
about me.” 

Inside the arena, the lights go out, and 
the crowd is screaming — not cheering, 
screaming, (During the show, a steady 
stream of passed-out little monsters ar- 
rives over the barricade - it’s like one of 
those Michael Jackson shows in Bucha- 
rest.) As she waits by the backstage en- 
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“WHAT I WILL SAY IS THAT 
WHEN IAM NOT ONSTAGE, 

I FEEL DEAD, AND WHEN IM 
ONSTAGE, I FEEL ALIVE.” 


it clean.” We talk for a while about Spring- 
steen, Clemons and his career selling Wi-Fi 
to hotels (Hotelchatter.com called him the 
“godfather of hotel Wi-Fi”) - until Gaga 
spots us. “Da-ad, be careful what you say,” 
she says. 

“Were talking about Wi-Fi,” he says. 

“That's worse,” she says, rolling her eyes 
in distinctly teenager-y fashion. 

Easter is in two days, and Gagass par- 
ents want to know if she’s coming to church 
with them. “Father O'Connor would love to 
see you, her dad says. 

“T bet,” she says. 

“Really! He asks for you all the time.” 

“You sure you want to take me to church 
on Easter? I just put out a single called 
‘Judas! Should I wear a dress that says, 
‘Buy my new single, “Judas,” on iTunes’?” 

Gaga’s garish blond wig has its own pre- 
show rituals; Aspiras styles and blow-dries 
iton a stand. Now it’s firmly affixed to Ga- 
gas head, and shes wearing a shiny leotard 
and fishnets. She joins her band and danc- 
ers -— there are at least 20 people here - in 
the hallway, and everyone holds hands for 
a prayer, delivered by a nearly naked male 
dancer in a bathrobe. “Lord, as we bow our 
heads tonight, thank you for allowing us to 
come together safe and sound,” he says ina 
rapid cadence. “Bless Gaga, bless her voice, 
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trance, Gaga bursts into the chorus of 
her new song “The Edge of Glory” in full, 
throaty voice, just for herself. 

After practically every song, Gaga ducks 
into a tiny tent underneath the stage, where 
she changes outfits and is given sips of diet 
soda and coconut water. The show is suffi- 
ciently grueling that it’s not unheard of for 
her to demurely puke a couple of times in 
there, too —- though not tonight. 


ANGING ABOVE GAGA’S 
dressing-room mirror, in a 

pricey-looking jagged black 

frame, is a huge photo of 

. a lean, long-haired guy in 
black leather. This is Liic Carl - her on- 
and-off boyfriend, and the inspiration for 
many of her songs. She told me two years 
ago that much of her debut, The Fame, was 
about their relationship (“I was his Sandy 
and he was my Danny, and I just broke,” 
she said), and “Bad Romance” seems to 
be its theme song. “That story has been 
through all three of my albums,” she says 
now. “Everyone has a muse.’ Her most per- 
sonal and joyous song, the new power bal- 
lad “You & I” - produced by Mutt Lange, 
with a guitar solo by Brian May - is ex- 
plicitly about the pair resuming their rela- 
tionship: She sings of returning to the bar 





where they met (St. Jerome's, on the Lower 
East Side): “Been two years since I let you 
go.... This time I’m not leaving without 
you. It’s so emotional that she wept uncon- 
trollably while she recorded the vocal. 

But despite singing about it every night, 
she doesnt want to talk about it anymore 
— she wants to protect it, to keep it for the 
two of them. I encounter Carl backstage, 
but she asks me to keep the details off the 
record. She used to say that she would 
have to choose between music and love. 
But her relationship with Carl - a drum- 
mer, bartender and marathoner who has 
a blog and a book-in-progress about a fit- 
ness program he calls the Drunk Diet - 
suggests otherwise. 

She gently addresses that topic. “Yes, 
but it’s not quite that simple,” she says, 
sitting in a Chicago hotel suite the week 
after Newark. She's just finished an Oprah 
performance of “You & I,” and still has a 
flesh-colored horn attached to each side 
of her forehead. 

“But my life is not as black and white as 
my hair,” she continues. “It’s much more 
complicated than that.” The relationship is 
“very intense, she says, so “you have both, 
but each lives off of and suffers off of each 
other, and you just have to commit to what 
you believe in and fight for what you love, 
and that’s it.” So the problem is balancing 
it all? She shakes her head. “I'm not terri- 
bly interested in balance, and to be honest, 
anyone that loves me knows that about me 
and accepts that about me.” 

It'd be nice to think that Gaga could find 
some happiness - especially because she 
says some disturbing things. Back in Nash- 
ville, we discussed the twin fates of Elvis 
Presley and Michael Jackson, the strange 
consequences of extreme fame in America. 
“You think I’m at that level?” she asks. It’s 
within sight, I suggest. “That's more terri- 
fying than anything, that you think that.” 

She ponders the idea for a moment. “If 
it is my destiny to end up that way, then it 
shall be so,” she says, not blinking. 

In Chicago, she dips into the darkness 
again. “Here's what I will say to you. What 
I will say to you is that when I am not on- 
stage, I feel dead, and when I’m onstage, 
I feel alive,” she says. “Whether that is 
healthy or not to you, or healthy or not to 
anyone, or a doctor, is really of no concern 
to me. I don't feel alive unless I'm perform- 
ing, and that’s just the way I was born.” 

It should be worrisome, this kind of talk 
— but I can't help thinking about a moment 
in Newark as she headed offstage. Shed 
taken her bows, the crowd was stream- 
ing up the arena stairs. But as the record- 
ed version of “Judas” blared over the sound 
system, Lady Gaga began to move again. 
On the far-right side of the stage, in view 
of only a dozen or so straggling fans, she 
kicked up her stripper boots, dancing hard- 
er than she had all night. The show was 
over, but the performance hadn't ended. It 
didnt look like it would ever stop. 
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SEXY BEAST 


How Peter Dinklage’s animal magnetism made him 
Holly wood’s most unlikely leading man 


BY CHRIS NORRIS 


ETER DINKLAGE I8 SITTING IN A DARE, DOWN- 


town New York bar, a half-filled pint before him, when 





a city bus pulls to a stop in the window, filling the frame 
with a billboard for HBO's hit Game of Thrones. The television ad- 
aptation of George R.R. Martin's fantasy novels recalls a Shake- 
spearean tragedy more than Tolkien’s Middle-earth, a distinction 
personified most of all in Dinklage’s character, Tyrion Lannister 
-— a figure of such complexity, charisma and mold-breaking sex- 
uality he may fill a Tony Soprano-size void with a third the body 
mass. It’s arole Dinklage was too literally born to play. 

Draining his beer, the darkly handsome 41-year-old (thick 
curly hair, sloping James Dean eyebrows) remembers bleaker 
days when most acting gigs on the table required pointy, jingling 
hats, as apologetic agents checked in each holiday season to see 
if he was desperate enough to play a Santa elf. “I said, “No,” Din- 
klage says. “It was hard. I was wondering, ‘How am I going to 
pay the rent?’ You need the work, that’s how you make your liv- 
ing. But I'm going to play roles that are appropriate to my size — 
it's all about how real it is.” 

Dinklage didn’t just wait for better parts, he created them - 
shaping his best roles by the force of his example. He made his 
screen debut as a pissed-off dwarf actor in Living in Oblivion, 
played an indelible lead character, written for him, in 2003's 
career-making The Station Agent - and the writers for Game 
of Thrones tailored the part of Tyrion with Dinklage in mind. A 
longtime friend, playwright Jonathan Marc Sherman, credits all 
this to a life strategy adopted long ago. “Pete said, ‘OK, people are 
definitely going to look at me wherever I go,” says Sherman. “‘So 
I'm gonna let you look, but youre gonna look on my terms. Youre 
going to look at me do what I do better than anyone else.” 

That confidence attracts more than film offers. Lena Headey, 
who on Thrones plays Tyrion’s bombshell sister, Cersei, describes 
first meeting Dinklage as a subtle, two-part reaction. “You think, 
‘Oh, there's Pete, and he’s that size, then you go .. . ‘and he's 
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superattractive, ” she says. “He totally knows he’s got it.” 


Dinklage grew up in suburban New Jersey, in a family ofaverage 
height; his father was an insurance salesman, his mother a music 
teacher, his older brother a violinist. By age five, achondroplasia 
was impairing his arm and leg growth, and had bowed his legs so 
badly he could barely walk, requiring doctors to break, reset and 
brace them together with a bar. Otherwise, Dinklage says, he had 
a relatively easy childhood, and while he'll admit adolescence was 
tougher, he won't say it was worse than average. “What was high 
school like for you?” he says. “High school sucks for everybody.” 

He went to Bennington, studied theater and then spent a dec- 
ade as a hard-partying New York hipster: trying to start a Brook- 
lyn version of Chicago's Steppenwolf Theatre under the Williams- 
burg Bridge, and rapping and playing trumpet in a band called 
Whizzy. “What, you never heard of us?” Dinklage says with mock 
outrage. “We were big, we played CBGB's!” 

Rock-star fame may have eluded him, but Dinklage has recent- 
ly experienced astreet hassle that’s apparently reserved for small- 
er stars. This would be the hug request. “I had one yesterday,’ the 
happily married actor says with a resigned smile, recalling astar- 
struck fan who stopped him on the street. “She seemed to be shak- 
ing a little bit,” he says. “So I hugged her.” He shrugs. “She asked 
permission, though,” he adds, with the subtlest shade of Dinklage 
darkness. “Sometimes they don’t ask permission.” 

These types of fan encounters don't tend to bother the actor 
when he's playing the role he savors most: a neighborhood char- 
acter often seen wandering around the city with a large black res- 
cue dog named Kevin. A few days earlier, hed drawn his most sat- 
isfying notice from a kid who spotted him walking solo down the 
street. “You know those five-year-olds that have the personality of 
an old man?” Dinklage asks. “This was one of those kids.” But the 
kid didn't try to hug him or crack wise about his height. Instead, 
he yelled an epithet Dinklage clearly relishes and renders in a 
thick New York accent. “He said, ‘Hey, acf-ah!’” Dinklage recalls. 
““Wheah's ya’ doo-wog?’” He laughs, then smiles at the memory 
of the bold little wiseass. “That kid was really great.” rs) 
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After 24 years, the ultimate 
New Wave hit machine roars back 
onto the road By David Fricke 
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T IS A SUBTLE, COMMANDING GESTURE, A FIRM UP-| 
ward flick of Ric Ocasek’s right hand. The Cars - America’s 
biggest New Wave band in the late Seventies and Eighties — 
are ina Manhattan studio practicing for their first tour in 24 
years. They open in two weeks, the same day they release a 


new studio album, Move Like This, and Ocasek - singer-gui- 

tarist and founding songwriter — is playing “Touch and Go,” 
from 1980's Panorama, with drummer David Robinson, guitarist 
Elliot Easton and keyboard player Greg Hawkes. « When the song is 
over, Easton — who also plays a feisty note-perfect version of his solo 
from the record — looks at Ocasek. “Did I get it right?” he asks. Oca- 
sek’s gaunt features crack into a smile. “Sometimes,” he says softly. 


For Ocasek, that is approval and enthu- 
siasm. Later, after the Cars power through 
the hard, bleak “Up and Down,’ also trom 
Panorama, he sits thoughtfully for a mo- 
ment, then declares, “That sounded good,” 
in a neutral voice, barely above a whisper. 
“You can’t hear him half the time,” Rob- 
inson says of Ocasek, laughing. “I have to 
read his lips.” 

But there is no mistaking the authori- 
ty carried in that reserve. The Cars, Rob- 
inson notes, “was always us helping Ric in 
what he wanted to do.” 

“I'm pretty controlling,” Ocasek admits 
in that hypnotizing tone, a couple of weeks 
betore the rehearsal. “When it comes to 
music,” he adds after a short pause. Oca- 
sek is sitting in a lounge at another studio, 
Electric Lady in Greenwich Village, where 
he has worked often - recording solo proj- 
ects and producing albums for younger 
bands such as Weezer and Bad Religion - 
since the Cars broke up in 1988. 

“Yeah, it has to be a certain way,” he 
goes on. “I never joined a band. I was 
never in anyone else’s band. I was always 
the first member. And they always had 
to do my songs. I wasn't going to do any- 
body else's.” 

“Songwriting, in a profound way, is Ric's 
instrument, Easton says. “It’s only natural 
that he would be the sun around which the 
other planets revolve. The Cars are about 
the songs, always have been.” 

Move Like This does not feature the 
complete original band; bassist-singer 
Benjamin Orr died of pancreatic cancer 
in October 2000. On the album, Hawkes 
shares the bass work with the band’s co- 
producer Jacknife Lee. (Hawkes 1s playing 
bass on the tour as well.) But in every other 
respect - avant-rock tension, AM-radio 
classicism and the direct-hit choruses in 
Ocasek’s Beat-romance lyrics —- new songs 
like the sparkling rocket “Sad Song” and 
“Drag on Forever,’ with its plaintive gui- 
tar drone, are spotless updates of the Cars’ 
original nerve and commercial savvy. 

Lee, who has also worked with U2 and 
R.E.M., hears the Cars’ influence - espe- 
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cially the emphasis on hooks and clarity - 
in modern-rock bands like Bloc Party and 
Phoenix. “We wouldn't have the Strokes,” 
he claims, “if it wasn’t for the Cars. Their 
sound is sleek and orchestral, and no one 
steps on anybody else's toes.” 

Formed in Boston in late 1976, the Cars 
were an immediate success, going multi- 
platinum with their 1978 debut, The Cars. 
They ultimately sold a combined 17 mil- 
lion copies of their first five LPs, and their 
13 Top 40 singles, all written by Ocasek, 
covered a brazen spectrum, from the 1979 
Beach Boys-Kraftwerk hybrid “Let’s Go” 
and 1981's frothy “Shake It Up” to the fa- 
talistic 1984 ballad “Drive,” a Top Three 
hit sung by Orr in a creamy, haunted bari- 
tone. “Ric’s got a knack,” Hawkes says, “for 
taking a common phrase like ‘Youre All 
I’ve Got Tonight’ [on The Cars] and mak- 
ing a great song out of it.” 

But Ocasek left the Cars, effectively dis- 
banding the group, following the conten- 
tious sessions for the 1987 album, Door to 
Door, and a robotic arena tour that year. 
Orr, in particular, had grown distant. He 
and Ocasek were inseparable after they 
met in Ohio in the late Sixties, soldiering 
through failed bands there and in Wood- 
stock and Boston with names like Milk- 
wood, Richard and the Rabbits, and Cap'n 
Swing. Easton, an ex-Berklee student from 
Long Island who first played with Oca- 
sek and Orr in Cap’n Swing, remembers 
a point, between the end of that band and 
the start of the Cars, when Ocasek consid- 
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Ocasek. “And I 
wasnt going to 

do anybody else's 
songs.” 





ered going solo, “and Ben demanded his 
way back in. Ric wanted to try it on his 
own. Ben was not having it.” 

On his last Cars tour, though, Orr rode 
on a separate bus, away from the rest of 
the band, and barely spoke to Ocasek. 
“He was drinking a little much,” Ocasek 
says gingerly. He also mentions, with dis- 
comfort, a day when Orr proposed writ- 
ing some Cars songs, with his girlfriend 
contributing the lyrics. “I said, “That's not 
gonna happen. 

“We were the best of friends forever,” 
Ocasek says, his fondness tinged with re- 
gret. In their initial years together, “some- 
times we played his songs. But dear Ben - 
I could never get into the lyrics. I almost 
didn’t want them part of the thing. Maybe 
it was the controlling,” he concedes. 

“Ben sort of caught on a little late about 
the real dynamics of the band,” Robinson 
suggests. “But we needed him. He was the 
guy who could go in and sing every song in 
the first take, with a cigarette dangling out 
of his mouth, a cup of coffee in his hand, 
like it was nothing for him to do.” 

Ocasek and Orr finally reconciled short- 
ly before the latter's death, while filming 
interviews in Atlanta for a Cars DVD. Oca- 
sek feels his friend’s absence on Move Like 
This. “I miss his singing, being thrilled 
by it,” he says. “Maybe if Ben had called 
sometime and said, ‘Let's do it again, I 
would have thought about it.” But the Cars 
split, Ocasek contends, at the right time. “T 
know that I didn't care. We left on a high 
point, and that’s it.” 

6 3 IC IS COMPLETELY EC- 

centric, lives in his own 
time frame,” Robinson 
says, drinking coffee in 
his one-room art gallery, 
Windemere, in the Massachusetts seaside 
town of Rockport. “He probably thinks 
very little time has gone by.” 

Robinson was a Boston-scene star even 
before he joined the Cars; he'd played with 
Jonathan Richman in the Modern Lovers. 
Although Robinson never attended college 
or art school, he was responsible for much 
of the Cars’ visual class, designing album 
covers and creating the group's striking li- 
cense-plate logo. Robinson gradually left 
music after the Cars broke up and, five 
years ago, opened Windemere, where he 
sells jewelry of his own design and paint- 
ings by local artists. The drummer, now 
62 with long, graying hair tied back in a 
ponytail, had not played rock or a regular 
kit in years when Ocasek called in Decem- 
ber 2009 with an unexpected proposal. 

“He said, ‘I thought we would do a Cars 
album, if everybody wants to,” Robinson 
recalls. “The thing is, he could have said 
that at any time in the last 20 years. We 
would have responded the same way.” 

Easton, 57, has spent the past two and 
a half decades combining solo work with 
session and touring jobs. “The side stuff 
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is not by choice,” the guitarist says. “If the 
Cars had been busy all that time, I would 
have been perfectly happy.” 

Ocasek is one of rock’s enduring puz- 
zles, both deliberate and enigmatic in his 
music, manner and choices. Born Richard 
Otcasek in Baltimore, the son of a NASA 
systems analyst, he dropped the “t” in the 
mid-Seventies (Orr also shortened his sur- 
name, from Orzechowski) and has always 
been cagey, for the record, about his age. 
He admits to being older than 62 (cited in 
many Internet sources) but not by much: 
“[’'m somewhere around that area.” 

A mantis invariably dressed in black 
and shades of gray except for the blood-red 
lenses in his glasses, Ocasek moves like the 
songs he writes and how he likes the Cars 
to play them: with stylish, unhurried pur- 
pose, singing and playing his clicking-gal- 
lop style of rhythm guitar (a trademark 
of hits like 1978's “Just What I Needed”) 
with deadpan calm. As a leader, he is more 
implicit than demanding. In rehearsal, 
when the Cars play a new song, “Keep on 
Knocking,” Ocasek presses the air with 
one hand, showing Hawkes how hard to 
hit a synth chord. “You have to watch,” 
Robinson warns. “Ric could say, “This is 
what were doing. But he doesnt.” 
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HELLO AGAIN Top: The Cars - Easton, Ocasek, 
Robinson, Orr and Hawkes (from left) - in 1984. 
Above: Ocasek and wife Porizkova in 1990, 








“Ric taped everything — the re- 
hearsals, the shows,” Hawkes, 58, 
says of the Cars’ early days. “He 
was always giving me cassettes: 
‘Listen to this. I learned from lis- 
tening to those cassettes how to 
play more economically.” 

Ocasek is also a fascinating mix 
of mystery and candor when it 
comes to his private life. Hawkes 
first met Ocasek at a session for 
Milkwood’s 1972 album —- Hawkes 
played sax on it - and played with 
him in other bands on the way to the Cars. 
The two men were in a hotel elevator dur- 
ing a 1979 Cars tour when Ocasek men- 
tioned that his son was coming to the show 
that night. Ocasek was then married to his 
second wife, Suzanne. 

“It turns out that it was his earlier son, 
from an earlier marriage, that he never 
mentioned to me,’ Hawkes explains. “And 
it was another year before I found out he 
had two sons by his first marriage, not just 
the one who came to the show.” Hawkes, a 
diminutive guy with mop-ish blond hair, 
laughs brightly. “Ric is not revealing in 
that personal sense, as in “Oh, yeah, I've 
got a couple of other kids.” 

Actually, at Electric Lady, Ocasek talks 
warmly and openly of his sons - a total 
of six, including two young boys with 
his third wife, the former model Paulina 
Porizkova. The couple met in 1984, when 
she starred in the video for “Drive,” and 
have been married since 1989. “These are 
the first two kids I’ve seen grow up,’ says 
Ocasek, who has a house in upstate New 
York. “My little one is 12 now, plays the vi- 
olin. He wants to be Paganini.” 

In the early Eighties, at the height of the 
Cars’ success, Ocasek lived on “12 cups of 


coffee and no sleep,” as he puts it. “It was | 





| all about the Cars. There was no domes- 


tic life. I was always sad for the children.” 
Ocasek reveals that one son by an earlier 
marriage is a recovered drug addict. “Id 
always think, ‘Is it my fault? I could have 
gone different ways.” 

Ocasek describes his own childhood in 
Baltimore, and then in Cleveland when his 
father was transferred there, with zero nos- 
talgia. “It was not tight at all,” Ocasek says 
of his family, which included a younger 
sister. “I remember when I brought home 
the first Bob Dylan album and my father 
going, ‘What the fuck is that? I don’t want 
that in my house again. Or if I brought 
home a black friend: ‘How could you bring 
a black guy into the neighborhood?’ 

“T got out quick,” Ocasek says crisply. He 
dropped out of Bowling Green State Uni- 
versity in Ohio and met Orr, then began a 
long haul of constant aspiration and near- 
misses - “a lot of bands in different cities, 
with different approaches. All the work 
before the Cars was just getting to where 
the songs were good enough.” 

Between the Cars’ breakup and rebirth, 
Ocasek briefly held an A&R job at the 
Cars old label, Elektra, where he tried and 
failed to sign then-underground acts such 
as Devendra Banhart and Death Cab for 
Cutie. He was at his desk one day when a 
manager (whom Ocasek declines to name) 
came in, said he represented Hawkes, Eas- 
ton and Robinson, and pressed for a Cars 
reunion. Ocasek said no. 

“The shit hit the fan,” he says. “Law- 
yers got involved. It must have cost a ton 
of money in legal fees that I wasted, the 
Cars wasted, for fucking no reason.” Rob- 
inson switched sides; Hawkes and Eas- 
ton toured as the New Cars in 2006-07, 
with Todd Rundgren up front. The ven- 
ture ended when Easton snapped his clav- 
icle in a tour-bus mishap. “Maybe it was a 
message, he says, laughing. Otherwise, he 
declines to talk about the New Cars. 

Nor did Ocasek bring it up when he 
called Easton and Hawkes about making a 
new album. “We blasted all that out when 
we were in the middle of it,” Ocasek says. 
“This was strictly ‘Fuck everything that 
happened before this. This is a new thing. 
And it was great.” 

“Ric seems relaxed and less angry than 
he was when he was forced on long tours 
against his will,” Easton suggests. “Every- 
body is more relaxed. It’s not the end of the 
world, like it always seemed.” 

Hawkes is “pretty optimistic” that there 
will be more action after this tour. “We can 
make more recordings,” Robinson says, 
“the same way we did this one. It was so 
easy, It was ridiculous.” 

Ocasek is cautious but keen. “It took on 
more lite than I thought it would,” he says 
of the Cars’ return. “A lot of bands re-form, 
do stuff, and they're crap. I know this isn’t 
crap. And the people are good. They al- 
ways were.” Ocasek smiles. “They might 
even be a little better.” 
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THE CHAIRMAN 
Roger Ailes at Fox 
News. The network, 
says his “dear friend” 
Rush Limbaugh, “is 

a refiection of him.” 
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FACTORY 


Birthers. Terror mosques. Death panels. How Roger Ailes, 
a one-time Nixon operative, has built Fox News into 
the most profitable propaganda machine in history. 

No wonder Rupert Murdoch ignores his own misgivings 
and provides free rein to a man he privately calls “crazy.” 
Inside America’s unfair and unbalanced network 





BY TIM DICKINSON 


T THE FOX NEWS HOLIDAY PARTY THE 
year the network overtook archrival 
CNN in the cable ratings, tipsy employ- 
ees were herded down to the basement 
of a Midtown bar in New York. As they 


gathered around a television mounted 





high on the wall, an image flashed to life, 
glowing bright in the darkened tavern: the MSNBC logo. A cho- 
rus of boos erupted among the Fox faithful. The CNN logo fol- 
lowed, and the catcalls multiplied. Then a third slide appeared, 
with a telling twist. In place of the logo for Fox News was a benef- 
icent visage: the face of the network's founder. The man known to 
his fiercest loyalists simply as “the Chairman” — Roger Ailes. 

“It was as though we were looking at Mao,” recalls Charlie 
Reina, a former Fox News producer. The Foxistas went wild. 
They let the dogs out. Woof! Woof! Woof! Even those who dis- 


liked the way Ailes runs his network joined in the display of 
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fealty, given the culture of intimidation at Fox News. “It's like 
the Soviet Union or China: People are always looking over their 
shoulders,’ says a former executive with the network's parent, 
News Corp. “There are people who turn people in.” 

The key to decoding Fox News isn't Bill O'Reilly or Sean Han- 
nity. It isn’t even News Corp. chief Rupert Murdoch. To under- 
stand what drives Fox News, and what its true purpose is, you 
must first understand Chairman Ailes. “He is Fox News,” says 
Jane Hall, a decade-long Fox commentator who defected over 
Ailes’ embrace of the fear-mongering Glenn Beck. “It’s his vi- 
sion. It’s a reflection of him.” 

Ailes runs the most profitable - and therefore least account- 
able - head of the News Corp. hydra. Fox News reaped an 
estimated profit of $816 million last year — nearly a fifth of 
Murdoch's global haul. The cable channel's earnings rivaled 
those of News Corp.’ entire film division, which includes 20th 


Century Fox, and helped offset a slump at Murdoch's beloved 
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newspapers unit, which took a $3 billion write-down after ac- 
quiring The Wall Street Journal. With its bare-bones news- 
gathering operation — Fox News has one-third the staff and 30 
fewer bureaus than CNN - Ailes generates profit margins above 
50 percent. Nearly half comes from advertising, and the rest is 
dues from cable companies. Fox News now reaches 100 million 
households, attracting more viewers than all other cable-news 
outlets combined, and Ailes aims for his network to “throw off a 
billion in profits.” 

The outsize success of Fox News gives Ailes a free hand to 
shape the network in his own image. “Murdoch has almost no 
involvement with it at all,” says Michael Wolff, who spent nine 
months embedded at News Corp. researching a biography of the 
Australian media giant. “People are afraid of Roger. Murdoch is, 
himself, afraid of Roger. He has amassed enormous power within 
the company - and within the country - from the success of Fox 
News.’ Fear, in fact, is precisely what Ailes is selling: His network 
has relentlessly hyped phantom menaces like the planned “terror 
mosque” near Ground Zero, inspiring Florida pastor Terry Jones 
to torch the Koran. Privately, Murdoch is as impressed by Ailes’ 
business savvy as he is dismissive of his extremist politics. “You 
know Roger is crazy, Murdoch recently told a colleague, shak- 
ing his head in disbelief. “He really 
believes that stuff.” 

To watch even a day of Fox News 
- the anger, the bombast, the viru- 
lent paranoid streak, the unending 
appeals to white resentment, the 
reporting that’s held to the same 
standard of evidence as a late- 
October attack ad - is to see a re- 
fraction of its founder, one of the 
most skilled and fearsome opera- 
tives in the history of the Repub- 
lican Party. As a political consul- 
tant, Ailes repackaged Richard 
Nixon for television in 1968, pa- 
pered over Ronald Reagan's bud- 
ding Alzheimer's in 1984, shame- 
lessly stoked racial fears to elect George H.W. Bush in 1988, 
and waged a secret campaign on behalf of Big Tobacco to derail 
health care reform in 1993. “He was the premier guy in the busi- 
ness, says former Reagan campaign manager Ed Rollins. “He 
was our Michelangelo.” 

In the fable Ailes tells about his own life, he made a clean break 
with his dirty political past long before 1996, when he joined 
forces with Murdoch to launch Fox News. “I quit politics,” he has 
claimed, “because I hated it.” But an examination of his career 
reveals that Ailes has used Fox News to pioneer a new form of po- 
litical campaign — one that enables the GOP to bypass skeptical 
reporters and wage an around-the-clock, partisan assault on pub- 
lic opinion. The network, at its core, is a giant soundstage created 
to mimic the look and feel of a news operation, cleverly camou- 
flaging political propaganda as independent journalism. 

The result is one of the most powerful political machines in 
American history. One that plays a leading role in defining Re- 
publican talking points and advancing the agenda of the far 
right. Fox News tilted the electoral balance to George W. Bush 
in 2000, prematurely declaring him president in a move that 
prompted every other network to follow suit. It helped create 
the Tea Party, transforming it from the butt of late-night jokes 
into a nationwide insurgency capable of electing U.S. senators. 
Fox News turbocharged the Republican takeover of the House 
last fall, and even helped elect former Fox News host John Ka- 
sich as the union-busting governor of Ohio - with the help of 
$1.26 million in campaign contributions from News Corp. And 


Contributing editor Tim D1icKk1Nson wrote “The Spill, 
the Scandal and the President” in RS 1107. 


56 | RoLtine STONE | rollingstone.com 


by incubating a host of potential GOP contenders on the Fox 
News payroll - including Sarah Palin, Mike Huckabee, Newt 
Gingrich and Rick Santorum - Ailes seems determined to add 
a fifth presidential notch to his belt in 2012. “Everything Roger 
wanted to do when he started out in politics, he’s now doing 
24/7 with his network,” says a former News Corp. executive. “It’s 
come full circle.” 

Take it from Rush Limbaugh, a “dear friend” of Ailes. “One 
man has established a culture for 1,700 people who believe in it, 
who follow it, who execute it,” Limbaugh once declared. “Roger 
Ailes is not on the air. Roger Ailes does not ever show up on cam- 
era. And yet everybody who does is a reflection of him.” 


HE 71-YEAR-OLD AILES PRESENTS THE CLASSIC 
figure of a cinematic villain: bald and obese, with 
dainty hands, Hitchcockian jowls and a lumbering 
gait. Friends describe him as loyal, generous and 
“slap your mama funny.” But Ailes is also, by turns, a 
tyrant: “I only understand friendship or scorched earth,” he has 
said. One former deputy pegs him as a cross between Don Rickles 
and Don Corleone. “What's fun for Roger is the destruction,’ says 
Dan Cooper, a key member of the team that founded Fox News. 


AILES HAS PIONEERED A NEW FORM 
OF POLITICAL CAMPAIGN: FOX NEWS, 
AT ITS CORE, IS A GIANT SOUNDSTAGE 


CREATED TO MIMIC THE LOOK OF A 
NEWS OPERATION, DISGUISING GOP 
PROPAGANDA AS JOURNALISM. 





“When the light bulb goes on and he’s got the trick to outmaneu- 
ver the enemy — that’s his passion.” Ailes is also deeply paranoid. 
Convinced that he has personally been targeted by Al Qaeda for 
assassination, he surrounds himself with an aggressive security 
detail and is licensed to carry a concealed handgun. 

Ailes was born in 1940 in Warren, Ohio, a manufacturing out- 
post near Youngstown. His father worked at the Packard plant 
producing wiring for GM cars, and Roger grew up resenting the 
abuse his father had to take from the “college boys” who managed 
the line. Ailes has called his father a “Taft Republican,” and the 
description is instructive: Sen. Robert Taft of Ohio led a GOP up- 
rising to block the expansion of the New Deal in the late 1930s, 
and spearheaded passage of the Taft-Hartley Act, which beat 
back the power of labor unions. 

Roger spent much of his youth in convalescence. A sickly child 
- hemophilia forced him to sit out recess at school - he had to 
learn to walk again after getting hit by a car at age eight. His 
mother worked out of the house, so he was raised in equal mea- 
sure by his grandmother and TV. “Television and I grew up to- 
gether,” he later wrote. 

Ateenage booze hound - “I was hammered all the time” — Ailes 
said he “went to state school because they told me I could drink.” 
There was another reason: His father kicked him out of the house 
when he graduated from high school. During his stint at Ohio 
University, where he studied radio and television, his parents 
divorced and left the house where he had spent so much of his 
childhood recovering from illness and injury. “I went back, the 
house was sold, all my stuff was gone,” he recalled. “I never found 
my shit!” The shock seems to have left him with an almost patho- 
logical nostalgia for the trappings of small-town America. 
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In college, Ailes tried to join the Air Force ROTC but was re- 
jected because of his health. So he became a drama geek, act- 
ing in a bevy of collegiate productions. The thespian streak 
never left Ailes: His first job out of college was as a gofer on The 
Mike Douglas Show, a nationally syndicated daytime variety 
show that featured aging stars like Jack Benny and Pearl Bai- 
ley in a world swooning for Elvis and the Beatles. In many ways, 
Ailes remains a creature of that earlier era. His 1950s manners, 
martini-dry ripostes and unreconstructed sexism give the feel- 
ing, says one intimate, “like you're talking to someone who's been 
under a rock for a couple of decades.” 

Ailes found his calling in television. He proved to be a TV 
wunderkind, charting a meteoric rise from gofer to executive 
producer by the age of 25. Ailes had an uncanny feel for stage- 
craft and how to make conversational! , 
performances pop on live television. But [| 
it was behind the scenes at Mike Douglas - 
in 1967 that Ailes met the man whowould  [- 
set him on his path as the greatest polit- 
ical operative of his generation: Richard J 
Milhous Nixon. 

The former vice president - whose stilt- 
ed and sweaty debate performance against 
John F. Kennedy had helped doom his 
presidential bid in 1960 - was on a media 
tour to rehabilitate his image. Waiting 
with Nixon in his office before the show, 
Ailes needled his powerful guest. “The 
camera doesn't like you,” he said. 

Nixon wasnt pleased. “It’s a shame a 
man has to use gimmicks like television 
to get elected,” he grumbled. 

“Television is not a gimmick,’ Ailes said. 
“And if you think it is, you'll lose again.” 

The exchange was a defining moment 
for both men. Nixon became convinced 
that he had met a boy genius who could 
market him to the American public. Ailes —" 
had fallen hard for his first candidate. He 
soon abandoned his high-powered job 
producing Westinghousess biggest hit and 
signed on as Nixon's “executive producer 
for television.” For Ailes, the infatuation 
was personal — and it is telling that the 
man who got him into politics would prove to be one of the most 
paranoid and dirty campaigners in the history of American pol- 
itics. “I don’t know anyone else around that I would have done it 
for,” Ailes has said, “other than Nixon.” 


T WAS WHILE WORKING FOR NIXON THAT AILES FIRST 
experimented with blurring the distinction between jour- 
nalism and politics, developing a knack for manipulat- 
ing political imagery that would find its ultimate expres- 
sion in Fox News. He knew his candidate was a disaster on 
TV. “You put him on television, you've got a problem right away,” 
Ailes told reporter Joe McGinniss in The Selling of the President 
1968. “He looks like somebody hung him in a closet overnight, 
and he jumps out in the morning with his suit all bunched up 
and starts running around saying, ‘I want to be president.” But 
the real problem, as Ailes saw it, was a media establishment that 
he viewed as hostile to Republicans. The “only hope,” he recalled, 
“was to go around the press and go directly to the people’ — letting 
the campaign itself shape the candidate's image for the average 
voter, “without it being interpreted for him by a middleman.” 

To bypass journalists, Ailes made Nixon the star of his own 
traveling roadshow - a series of contrived, newslike events that 
the campaign paid to broadcast in local markets across the coun- 
try. Nixon would appear on camera in theaters packed with GOP 
partisans — “an applause machine,’ Ailes said, “that’s all that they 
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“OUR MICHELANGELO” 
Ailes in 1971, as a Republican consultant. 
“He was the premier guy in the business,” 
says Ed Rollins, Reagan's former manager. 


are. Then he would field questions from six voters, hand-selected 
by the campaign, who could be counted on to lob softball que- 
ries that played to Nixon’s talking points. At the time, Nixon was 
consciously stoking the anger of white voters aggrieved by the 
advances of the civil rights movement, and Ailes proved eager to 
play the race card. To balance an obligatory “Negro” on a panel 
in Philadelphia, Ailes dreamed of adding a “good, mean Wallac- 
ite cab driver. Wouldn't that be great? Some guy to sit there and 
say, ‘Awright, Mac, what about these niggers?’” 

Ailes had essentially replaced professional journalists with 
everyday voters he could manipulate at will. “The events were 
not staged, they were fixed,” says Rick Perlstein, the author of 
Nixonland: The Rise of a President and the Fracturing of Amer- 
ica. “People were supposed to ask tough questions. But asking a 
tough question — let alone knowing how 
to follow up - is a skill. Taking that task 
out of the hands of reporters and putting 
it into the hands of inexperienced ama- 
teurs was brilliant in itself” 

As for actual journalists? “Fuck ‘em,” 
Ailes said. “It’s not a press conference 
— it’s a television show. Our television 
show. And the press has no business on 
the set.” The young producer forced re- 
porters to watch the events backstage on 
a TV monitor — just like the rest of Amer- 
ica. “Ailes figured out a way to bring re- 
porters to heel,” Perlstein says. 

After Nixon was elected, Ailes was 
soon fired by the White House. He had 
brazenly insulted his boss in the McGin- 
niss book while playing up his own talent 
as an image-maker, and Nixon, as always, 
took the snub personally. “In the televi- 
sion field, we have made the move that 
we should have made long ago,” the presi- 
dent sniffed to his chief of staff in a memo 
uncovered by ROLLING STONE, adding 
that Ailes was not among “the first-rate 
men that we could have in this field.” 

Out on his own, Ailes briefly returned 
to the passion for the theater he discov- 
ered during his college days. In perhaps 
the oddest chapter of his professional life, 
he formed a partnership with Kermit Bloomgarden - the famed 
producer of Death ofa Salesman - and set out to conquer Broad- 
way. Their first production: an environmental-themed musical 
called Mother Earth. When the show flopped, folding after just 
a dozen performances in 1972, it nearly bankrupted Ailes. The 
next year, though, he was back in the game, scoring an edgy off- 
Broadway hit with The Hot L Baltimore, which the New York 
Drama Critics’ Circle named Best American Play of 1973. He 
was later nominated for an Emmy for a documentary on Feder- 
ico Fellini, and produced a TV special from the Fantasy Suite at 
Caesars Palace for Liberace, whom Ailes knew fondly as “Lee.” 

But Ailes couldn't stay away from the theater of politics. In 
1974, his notoriety from the Nixon campaign won him a job at 
Television News Incorporated, a new right-wing TV network 
that had launched under a deliberately misleading motto that 
Ailes would one day adopt as his own: “fair and balanced.” TVN 
made no sense as a business. The project of archconservative 
brewing magnate Joseph Coors, the news service was designed 
to inject a far-right slant into local news broadcasts by provid- 
ing news clips that stations could use without credit - and fora 
fraction of the true costs of production. Once the affiliates got 
hooked on the discounted clips, its president explained, TVN 
would “gradually, subtly, slowly” inject “our philosophy in the 
news. The network was, in the words of a news director who 
quit in protest, a “propaganda machine.” 


— 
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But TVN’s staff of professional journalists revolted over the 
ideological pressure by top management. So the fledgling oper- 
ation purged 16 staffers and brought in Ailes to command the 
newsroom. “He was involved in the creation of the effort,” recalled 
Paul Weyrich, a leading figure in the New Right who had close ties 
to Coors. “He was sort of the godfather behind the scenes.” 

During the time he spent at TVN, Ailes began to plot the 
growth of a right-wing network that looked very much like the 
future Fox News. The network planned to invest millions in sat- 
ellite distribution that would enable TVN to not just distribute 
news clips but provide a full newscast with tts own anchors - a 
business model that was also employed by an upstart network 
called CNN. For Ailes, it was a way to extend the kind of fake 
news that he was regularly using as a political strategist. “I know 
certain techniques, such as a press release that looks like a news- 
cast,” he told The Washington Post in 1972. “So you use it because 
you want your man to win.” 

Under Ailes, TVN even signed an open-ended contract to 
produce propaganda for the federal government, providing 
news clips and scripts to the U.S. Information Agency - a hand- 
in-glove relationship with the Ford administration that Ailes in- 
sisted created no conflict of interest. But TVN collapsed in 1975, 
depriving Ailes of the chance to implement his vision for a right- 
wing news network. “They were losing money and they weren't 
able to control their journalists,” says Kerwin Swint, author of 
the Ailes biography, Dark Genius. Ailes would have to wait two 
decades to launch another “fair and balanced” propaganda ma- 
chine - and when he did, he would make sure that the journal- 
ists he employed were prepared to toe the party line. 


OLLOWING THE FAILURE OF TVN, AILES RE- 
dedicated himself to political consulting. Over the 
next decade, drawing on the tactics he honed work- 
ing for Nixon, he helped elect two more conservative 
presidents, Ronald Reagan and George H.W. Bush. In 
1984, after the 73-year-old Reagan stumbled badly in his first de- 
bate with Walter Mondale, the campaign tapped Ailes to prep the 
president for the next showdown. At the time, Reagan was be- 
ginning to exhibit what his son Ron now describes as early signs 
of Alzheimer’s, and his age and acuity were becoming a central 
issue in the campaign. Ailes —- a veteran of Reagan’s media team 
in 1980 who was overseeing the creation of the legendary “Morn- 
ing in America’ campaign — knew that framing one good shot ina 
debate could make the difference come Election Day. “Roger had 
the presence to be a director,’ says Ed Rollins, who managed the 
‘84 campaign. “And Reagan, who had always been around direc- 
tors, would listen to Roger.” 

Ailes - known on the Reagan team as “Dr. Feelgood” - told 
the Gipper to ditch the facts and figures. “You didn‘ get elected 
on details,” he told the president. “You got elected on themes.” 
For Ailes, the advice reflected a core belief: People watch TV 
emotionally. He armed Reagan with a one-liner to beat back 
any question about his mental agility - and the president's de- 
livery was pitch-pertect. “I want you to understand that also I 
will not make age an issue of this campaign,’ Reagan winked. 
“Iam not going to exploit, for political purposes, my opponent's 
youth and inexperience.” 

Four years later, Ailes was in such high demand that the entire 
GOP field, with the exception of Pat Robertson, paid court. After 
hearing all the pitches, Ailes agreed to work for Bush — an effete 
New Englander who even Richard Nixon said “comes through as 
a weak individual on television.” Worse still, Bush had baggage: 
He was neck-deep in the Iran-Contra scandal that had secretly 
sent arms to Tehran and used the profits to fund an illegal war in 
Nicaragua. Ailes saw an opportunity to address both shortcom- 
ings in a single, familiar strategy — attack the media. 

In January 1988, Ailes rigged an interview about the scandal 
with Dan Rather of CBS News by insisting on an odd caveat: that 
the interview be conducted live. That not only gave the confron- 
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THE GOP 
MASTERMIND 


Ailes has helped elect every Republican 
president since Nixon - and engineered some of 
the dirtiest tricks in American political history 





1968 THE BEGINNING OF “FAKE NEWS" 


As aconsultant for Richard Nixon, Ailes bypassed journalists 
who might pose tough questions, creating fake “town hall” 
events that enabled the candidate to field softball queries from 
voters handpicked by the campaign. “The events were not 
staged,” says historian Rick Perlstein. “They were fixed.” 





} 1984 FRAMING THE 
POLITICAL DEBATE 


Known as “Dr. Feelgood” 

on the Reagan campaign, 
Ailes told the Gipper to 

ditch the facts and stick to 
manipulating emotions. He 
also fashioned a debate line 
to deflect attention from the 
candidate's early signs of 
Alzheimer’s: Reagan vowed 
not to “exploit, for political 
purposes,” Walter Mondale’s 
“youth and inexperience.” 








1988 PREYING ON 
RACTAL FEARS 


Working for George H.W. 
Bush, Ailes crafted a 

TV ad that stoked fears 

of furloughed convict 
Willie Horton. “The only 
question,” he bragged, “is 
whether we depict Horton 
with a knife in his hand.” 























2000 TIPPING THE 
ELECTION TO BUSH 


The man Ailes put in charge 
of calling states on election 
night was John Prescott Ellis - 
George W. Bush’s first cousin. 
His premature call for Bush 
spurred every other network 
to follow suit. “Of everything 
that happened on election 
night,” said Rep. Henry 
Waxman, “this was the most 
| important in impact.” 
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tation the air of a prizefight — it enabled Ailes himself to sit just 
off-camera in Bush's office, prompting his candidate with cue 
cards. As soon as Rather, who was in the CBS studio in New York, 
began his questioning, Bush came out swinging, claiming that 
he had been misled about the interview’s focus on Iran-Contra. 
When the exchange got tricky for Bush, Ailes flashed a card: 
WALKED OFF THE AIR. A few months earlier, Rather had stormed 
off camera upon learning his newscast had been pre-empted by 
a women’s tennis match. Clenching his fist, Ailes mouthed: Go! 
Go! Just kick his ass! 

Bush proceeded to hit Rather below the belt. “It’s not fair to 
judge my whole career by a rehash on Iran,” he said. “How would 
you like it if I judged your career by those seven minutes when 
you walked off the set?” It was the mother of all false equivalen- 
cies: the fleeting petulance of a news anchor pitted against the 
high crimes of a sitting vice president. But it worked as TV. “That 
bite of Bush telling Rather off played over and over and over 
again, says Roger Stone, an infamous political operative who 
worked with Ailes on the Nixon campaign. “It was a perfect ex- 
ample of Roger understanding the news cycle, the dynamics of 
the situation and the power of television.” 

Ailes became the go-to man on the Bush campaign, especial- 
ly when it came to taking down the opposition. “On any cam- 
paign you have a small table of 
inside advisers,’ says Mary Mat- 
alin, the GOP consultant. “Roger 
always had the clearest vision. 
The most robust, synthesized, ad- 
vanced thinking on things politi- 
cal. When you came to a strategy 
impasse, hed be the first among 
equals. I can’t remember a sin- 
gle incident where he lost a fight.” 
As usual, Ailes knew how to use 
television to skew public percep- 
tion. His dirtiest move came dur- 
ing the general election - a TV ad 
centering on Willie Horton, a con- 
victed murderer who had escaped 
from a Massachusetts prison dur- 
ing a weekend furlough when Michael Dukakis was gover- 
nor and later assaulted a couple, stabbing the man and raping 
the woman. “The only question,” Ailes bragged to a reporter, 
“is whether we depict Willie Horton with a knife in his hand - 
or without it.” 

Knowing that such an overt move could backfire on the cam- 
paign, Ailes instead opted to evoke Horton by showing a line of 
convicts entering and exiting a prison through a revolving door 
of prison bars. An early take of the ad used actual prisoners. 
“Roger and I looked at it, and we worried there were too many 
blacks in the prison scene,” campaign manager Lee Atwater 
later admitted. So Ailes reshot the ad to zero in on asingle black 
prisoner - sporting an unmistakably Horton-esque Afro. The 
campaign also benefited from a supposedly “independent” ad 
that exuberantly paraded Horton's mug shot. The ad was craft- 
ed by Larry McCarthy - a former senior vice president at Ailes 
Communications Inc. 


FTER THE ‘88 CAMPAIGN, AILES KEPT ON 
playing the Willie Horton card against Democrats. 
Working for Rudy Giuliani in 1989, he even tried 
the tactic against David Dinkins, the first black 
mayor of New York, running ads that exploited 
the criminal record of a Dinkins staffer who had served time for 
kidnapping. But this time, the tactic backfired. Dinkins made 
Ailes himself the issue, labeling him “the master of mud.” Giu- 
liani lost the race, and Ailes went into a deep political slump. In 
1990, he tried to take out bow-tied Sen. Paul Simon of Illinois 
and whiffed. The following year, he blew a special election in 
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Pennsylvania. One political observer at the time declared that 
Ailes was becoming “an albatross.” 

A few months later, Ailes made a show of exiting the political 
arena. “I've been in politics for 25 years,” he told The New York 
Times in 1991. “It’s always been a detour. Now my business has 
taken aturn back to my entertainment and corporate clients.” But 
instead of giving up his work as a political consultant, Ailes sim- 
ply went underground. Keenly aware that his post-Horton repu- 
tation would be a drag on President Bush, Ailes took no formal 
role with the re-election campaign. But he continued to loom so 
large behind the scenes that campaign allies referred to him as 
“our Deep Throat.” He quietly prepped the president for his State 
of the Union address in 1992, and he served as an attack dog for 
the campaign, once more blasting what he saw as the media's lib- 
eral bias. “Bill Clinton has 15,000 press secretaries,” Ailes blared. 
“At some point, even you guys will have to get embarrassed.” (Last 
November, Ailes deployed the same line against President Obama, 
reducing the number of press secretaries to only 3,000.) 

Ailes also pushed Bush campaign manager James Baker to 
“get on the fucking offensive’ and “go for the red meat.” From his 
office in Manhattan, Ailes advised the campaign to spin Clinton's 
graduate-school train trip to Moscow into a tale of a Manchuri- 
an candidacy. “This guy's hiding something,” Ailes barked over a 





AILES TOLD CONGRESS HE QUIT 
POLITICS IN 1992. BUT THE VERY NEXT 
YEAR, IN A PRECURSOR TO THE TEA 
PARTY, HE SIGNED A SECRET DEAL TO 





HELP BIG TOBACCO WAGE AN ALL-OUT 
WAR ON HEALTH CARE REFORM. 





speakerphone in Baker's office. Clinton's public fuzziness about 
the trip was proof enough, insisted Ailes: “Nobody's that forget- 
ful.” President Bush soon appeared on Larry King Live, follow- 
ing the redbaiting advice to the letter. “I don't have the facts,” the 
president insinuated, “but to go to Moscow one year after Rus- 
sia crushed Czechoslovakia, and not remember who you saw - I 
think the answer is, level with the American people.” 

In advance of the final debate of 1992, Bush called in his two 
closest confidants, Baker and Ailes, to help him prepare at Camp 
David. The advice Ailes offered could serve as a mission state- 
ment for Fox News. “Forget all the facts and figures,” he said, “and 
move to the offense as quickly as possible.” 

After Bush lost to Clinton, Ailes kept right on claiming that he 
was through with politics. In 2001, as part of a House hearing 
into election-night news coverage, Ailes submitted biographical 
materials to Congress under oath that made the break explicit: 
“In 1992, Ailes retired completely from political and corporate 
consulting to return full-time to television.” 

That is a lie. At the time, Ailes was certainly becoming a force 
in tabloid TV. He had helped launch The Maury Powich Show in 
1991, and - in his first brush with the News Corp. empire - he 
consulted on A Current Affair. But in 1993 - the year after he 
claimed he had retired from corporate consulting — Ailes inked 
a secret deal with tobacco giants Philip Morris and RJ Reyn- 
olds to go full-force after the Clinton administration on its cen- 
tral policy objective: health care reform. Hillarycare was to have 
been funded, in part, by a $1-a-pack tax on cigarettes. To block 
the proposal, Big Tobacco paid Ailes to produce ads highlight- 
ing “real people affected by taxes.” According to internal memos, 
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Ailes also explored how Philip Morris could create a phony front 
group called the “Coalition for Fair Funding of Health Care” to 
deploy the same kind of “independent” ads that produced Wil- 
lie Horton. In a precursor to the modern Tea Party, Ailes con- 
spired with the tobacco companies to unleash angry phone calls 
on Congress — cold-calling smokers and patching them through 
to the switchboards on Capitol Hill - and to gin up the appear- 
ance of a grassroots uprising, busing 17,000 tobacco employees 
to the White House for a mass demonstration. 

But Ailes’ most important contribution to the covert cam- 
paign involved his new specialty: right-wing media. The to- 
bacco giants hired Ailes, in part, because he had just brought 
Rush Limbaugh to the small screen, serving as executive pro- 
ducer of Rush's syndicated, late-night TV show. Now they want- 
ed Ailes to get Limbaugh onboard to crush health care reform. 
“RJR has trained 200 people to call in to shows,” a March 1993 
memo revealed. “A packet has gone to Limbaugh. We need to 
brief Ailes,” 

Ailes and Limbaugh were more than co-workers. The two 
jocular, balding right-wingers had met carousing in Manhat- 
tan a few years earlier and had become fast friends: Both were 
reviled for the virulence of their politics, and both saw them- 
selves as victims of what Ailes would call “liberal bigots.” In a 
2009 speech, Limbaugh credited 
Ailes for teaching him “how to take 
being hated as a measure of suc- 
cess. Ailes, in fact, would become 
a father figure to the king of right- 
wing talk. “The things I've learned 
from him about being a man, about 
the country, about how to be a pro- 
fessional, nobody else taught me,” 
Limbaugh said. “When Roger Ailes 
is on your team, you do not lose.” 

In August 1993, Ailes made his 
biggest foray into television since 
his days as a producer for Mike 
Douglas: He became the head of 
CNBC, America’s top business net- 
work. In his three years as boss, he 
more than quintupled profits and minted stars like Chris Mat- 
thews and Maria Bartiromo. He also helped launch a new cable 
network called America’s Talking, an odd mash-up of television 
and talk radio. “The lineup really comes out of my head,” Ailes 
said. Shows on the new network included Bugged! (about things 
that irritate people), Pork (a takedown of pork-barrel spending) 
and Am I Nuts? (a call-in psychiatry hour). 

Then in his early fifties, Ailes had shed 40 pounds by curb- 
ing his Haagen-Dazs habit, and he had shaved off the salt-and- 
pepper goatee he sported during his days as a GOP operative. 
But what he refused to give up was politics. As head of CNBC, 
he continued to produce Limbaugh's TV show on the side — and 
he remained on the take from Big Tobacco, pocketing a $5,000 
monthly retainer from Philip Morris “to be available.” In 1994, 
when the tobacco giant tried to stave off harsher regulation by 
unveiling a voluntary initiative to curb youth smoking, it once 
again called on Roger to activate Rush: “Ask Ailes to try to prime 
Limbaugh to go after the antis for complaining.” 

But despite his success at CNBC, Ailes wasn't being given the 
power he craved to shape public opinion. In a move that took him 
by surprise, his bosses at NBC decided to shut down America’s 
Talking and hand its channel over to an all-news venture called 
MSNBC. Ailes felt that his creation had been hijacked. The man 
who imagined himself the king of political infighters had been 
cut off at the knees. 

Ailes responded as he always did to setbacks: by throwing 
himself into another political battle. This time, though, he would 
do things on his own terms. Securing release from his NBC con- 
tract without a noncompete agreement, he immediately joined 


60 | Rottine STONE | rollingstone.com 


forces with a media giant who was equally unabashed in using 
his news operations as instruments of political power. 

As Jack Welch - then the CEO of NBC's parent company GE 
— put it at the time, “We'll rue the day we let Roger and Rupert 
team up.” 


UPERT MURDOCH HAD LONG BEEN OBSESSED 

with gaining a foothold in the TV news business. He 

made a failed run at buying CNN, only to see Time 

Warner scoop up the prize. Even before he hired 

Ailes, Murdoch had several teams at work on a ger- 
minal version of Fox News that he intended to air through News 
Corp. affiliates. The false starts included a 60 Minutes-style 
program that, under the guise of straight news, would feature a 
weekly attack-and-destroy piece targeting a liberal politician or 
social program. “The idea of a masquerade was already around 
prior to Roger arriving, says Dan Cooper, managing editor of 
that first iteration of Fox News. Like Joseph Coors before him at 
TVN, Murdoch envisioned his new network as a counterweight 
to the “left-wing bias” of CNN. “There's your answer right there 
to whether Fox News is a conventional news network or wheth- 
er it has an agenda,” says Eric Burns, who served for a decade as 
media critic at Fox News. “That's its original sin.” 


“PEOPLE ARE AFRAID OF ROGER,’ 
SAYS A BIOGRAPHER. “MURDOCH IS, 
HIMSELF, AFRAID OF ROGER. HE HAS 


AMASSED ENORMOUS POWER WITHIN 
THE COMPANY - AND THE COUNTRY - 
FROM THE SUCCESS OF FOX NEWS.” 





Murdoch found Ailes captivating: powerful, politically con- 
nected, funny as hell. Both men had been married twice, and 
both shared an open contempt for the traditional rules of jour- 
nalism. Murdoch also had a direct self-interest in targeting 
regulation-minded liberals, whose policies threatened to inter- 
fere with his plans for expansion. “Rupert is driven by a two- 
fold dynamic: power and money, says a former deputy. “He had 
a lot of business reasons to shake up Washington, and he found 
in Roger the perfect guy to do it.” 

But Ailes was determined not to repeat what he saw as the 
mistakes of TVN, the ideological forerunner of Fox News. Be- 
fore signing on to run the new network, he demanded that Mur- 
doch get “carriage” - distribution on cable systems nationwide. 
In the normal course of business, cable outfits like Time Warner 
pay content providers like CNN or MTV for the right to air their 
programs. But Murdoch turned the business model on its head. 
He didn't just give Fox News away — he paid the cable companies 
to air it. To get Fox News into 25 million homes, Murdoch paid 
cable companies as much as $20 a subscriber. “Murdoch's offer 
shocked the industry,’ writes biographer Neil Chenoweth. “He 
was prepared to shell out halfa billion dollars just to buy a news 
voice. Even before it took to the air, Fox News was guaranteed 
access toa mass audience, bought and paid for. Ailes hailed Mur- 
doch’s “nerve,” adding, “This is capitalism and one of the things 
that made this country great.” 

Ailes was also determined not to let the professional ethics of 
journalism get in the way of his political agenda, as they had at 
TVN. To secure a pliable news staff, he led what he called a “jail- 
break” from NBC, bringing dozens of top staffers with him to Fox 
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News, including business anchor Neil Cavuto and morning host 
Steve Doocy - loyalists who owed their careers to Ailes. Round- 
ing out his senior news team, Ailes tapped trusted Republicans 
like veteran ABC correspondent Brit Hume and former George 
H.W. Bush speechwriter Tony Snow. 

Ailes then embarked on a purge of existing staffers at Fox 
News. “There was a litmus test,” recalled Joe Peyronnin, whom 
Ailes displaced as head of the network. “He was going to fig- 
ure out who was liberal or conservative when he came in, and 
try to get rid of the liberals.” When Ailes suspected a journalist 
wasnt far enough to the right for his tastes, hed spring an ac- 
cusation: “Why are you a liberal?” If staffers had worked at one 
of the major news networks, Ailes would force them to defend 
working at a place like CBS - which he spat out as “the Commu- 
nist Broadcast System.” 

To replace the veterans he fired, Ailes brought in droves of in- 
experienced up-and-comers 
- enabling him to weave his 
own political biases into the 
network's DNA. To oversee 
the young newsroom, he re- 
cruited John Moody, a con- 
servative veteran of Time. 
As recounted by journal- 
ist Scott Collins in Crazy 
Like a Fox, the Chairman 
gave Moody explicit ideo- 
logical marching orders. 
“One of the problems we 
have to work on here to- 
gether when we start this 
network is that most jour- 
nalists are liberals,” Ailes 
told Moody. “And we've 
got to fight that.” Report- 
ers understood that a right- 
wing bias was hard-wired 
into what they did from the 
start. “All outward appear- 
ances were that it was just 
like any other newsroom, 
says a former anchor. “But 
you knew that the way to 
get ahead was to show your 
color - and that your color 
was red.” Red state, that is. 


URDOCH INSTALLED AILES IN THE CORNER 
office on Fox's second floor at 1211 Avenue of the 
Americas in Manhattan. The location made 
Ailes queasy: It was close to the street, and he 
lived in fear that gay activists would try to attack 
him in retaliation over his hostility to gay rights. (In 1989, Ailes 
had broken up a protest of a Rudy Giuliani speech by gay activ- 
ists, grabbing a demonstrator by the throat and shoving him out 
the door.) Barricading himself behind a massive mahogany desk, 
Ailes insisted on having “bombproof glass” installed in the win- 
dows - even going so far as to personally inspect samples of high- 
tech plexiglass, as though he were picking out new carpet. Look- 
ing down on the street below, he expressed his fears to Cooper, 
the editor he had tasked with up-armoring his office. “They'll be 
down there protesting,’ Ailes said. “Those gays.” 

Befitting his siege mentality, Ailes also housed his news- 
room in a bunker. Reporters and producers at Fox News work 
in a vast, windowless expanse below street level, a gloomy space 
lined with video-editing suites along one wall and an endless 
cube farm along the other. In a separate facility on the same sub- 
terranean floor, Ailes created an in-house research unit — known 
at Fox News as the “brain room” - that requires special security 
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WHO’S THE BOSS? 
Murdoch has long been captivated by Ailes, but their relationship has 
grown rocky as Ailes has become a headache for News Corp. 


clearance to gain access. “The brain room is where Willie Hor- 
ton comes from,” says Cooper, who helped design its specs. “It’s 
where the evil resides.” 

If that sounds paranoid, consider the man Ailes brought in 
to run the brain room: Scott Ehrlich, a top lieutenant from his 
political-consulting firm. Ehrlich - referred to by some as “Baby 
Rush” - had taken over the lead on Big Tobacco’s campaign to 
crush health care reform when Ailes signed on with CNBC. Ac- 
cording to documents obtained by RoLLine Stone, Ehrlich 
gravitated to the dark side: In a strategy labeled “Underground 
Attack,” he advised the tobacco giants to “hit hard” at key law- 
makers “through their soft underbelly” by quietly influencing 
local media - a tactic that would help the firms “stay under the 
radar of the national news media.” 

At Fox News, Ehrlich kept up a relentless drumbeat against 
the Clinton administration. A reporter who joined the network 
trom ABC promptly left in 
horror after a producer ap- 
proached him, rubbing her 
hands together and say- 
ing, “Let’s have something 
on Whitewater today.” 
Ailes mined the Monica 
Lewinsky scandal for rat- 
ings gold, bringing Matt 
Drudge aboard as a host, 
and heaped rumor on top of 
the smears. Fred Barnes of 
The Weekly Standard - the 
News Corp. property with 
the most direct crossover 
on Fox News - trafficked in 
gossip “that there's a second 
intern who was sexually in- 
volved with the president. 
If there is, that will certain- 
ly be dynamite.” 

But it was the election of 
George W. Bush in 2000 
that revealed the true 
power of Fox News as a po- 
litical machine. According 
to a study of voting pat- 
terns by the University of 
California, Fox News shift- 
ed roughly 200,000 ballots 
to Bush in areas where vot- 
ers had access to the network. But Ailes, ever the political opera- 
tive, didn’t leave the outcome to anything as dicey as the popular 
vote. The man he tapped to head the network's “decision desk” on 
election night - the consultant responsible for calling states for 
either Gore or Bush - was none other than John Prescott Ellis, 
Bush’s first cousin. As a columnist at The Boston Globe, Ellis had 
recused himself from covering the campaign. “There is no way for 
you to know if Iam telling you the truth about George W. Bush's 
presidential campaign,” he told his readers, “because in his case, 
my loyalty goes to him and not to you.” 

In any newsroom worthy of the name, such a conflict of inter- 
est would have immediately disqualified Ellis. But for Ailes, loy- 
alty to Bush was an asset. “We at Fox News,” he would later tell 
a House hearing, “do not discriminate against people because of 
their family connections.” On Election Day, Ellis was in constant 
contact with Bush himself. After midnight, when a wave of late 
numbers showed Bush with a narrow lead, Ellis jamped on the 
data to declare Bush the winner - even though Florida was still 
rated too close to call by the vote-tracking consortium used by all 
the networks. Hume announced Fox's call for Bush at 2:16 a.m. 
-a move that spurred every other network to follow suit, and led 
to BUSH WINS headlines in the morning papers. 
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with F&F hosts, 
Steve Doocy 
and Gretchen 


them the spin,” an 
ex-insider says. 











Watching Smith is 
like changing the 
channel: The Fox 
agenda vanishes, 
underscoring how 
tightly coordinated 
all the other shows 
are. Smith is “not 
the right-winger 
Roger would like 
to have,” says an 
insider. (He returns 
at 7 for another 
spin-free hour.) 





Chubby, chinless Cavuto - a longtime Ailes 
favorite - brings Corporate America into 
the spin machine, hammering the push for 
deeper budget cuts on behalf of big business. 





John Engler, president of the Busi- 
ness Roundtable: “The reality is, it’s 

the entitlement programs that... are 
the fundamental problem.” (3) 





Cavuto: “Medicare, Social Security 
... could we all agree that those are 
the big targets?” (3) 


Sie “We don’t have any money. If we 
- don't do something really soon, you 
know what we don’t have? A country!” (3) 


Talking-Point 


invest - and it 
means spend.” (1) 


invest in something that 
makes money?” (4) 






















Palin: 
“The 
president’s 
new term 
for spend- 
ing more 
money... is investing.” (1) 


Final Tally 


“I’m gonna find a way 

to make you pay for big 
eovernment - that was the 
president's message.” (2) 


Obama’s cuts only “stall the 
spending spree.” (5) 
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Van Susteren wraps 
up the assault on 
Obama by turning 
her show over to 
Sarah Palin, never 
mentioning that her 
husband has served 
as a Palin adviser. 
The day’s broadcast 
functions as a staging 
ground for the 

GOP, which ends up 
adopting nearly all of 
Fox’s talking points. 


To orchestrate | + Carlson: William Kristol, Newt 

the day’s attack, pe Americans Weekly Standard Gingrich: 
Ailes confers “™) “see through w™ 7 editor: Praises =e Obama is like 
each morning “9 thatword — 7 “bold Republican a “teenage 


a9 zt 


entitlements.” (3) 


Carlson, who yf - Doocy, pre- Marc Thiessen, 
wrap his talking ' i ’ senting chart _) former Bush 
points in chirpy, . of Amtrak = speechwriter: 
feel-good banter. — losses: “Why —* Obama “adopted 
“Roger gives / don’t we “~~ conservative 


ment liberalism.” (2) 


3to4p.m. 


f 





Same agenda, more 
props. Beck hauls 
out a baking sheet to 
compare Obama’s use 
of Reagan’s rhetoric 
(chocolate-chip 
cookies) to Obama’s 
liberal policies (fish 
sticks). “Put ’em too 
close together,” Beck 
says, “and they bake 
into one ginormous 
cookie-fishstick blob 
nobody wants to eat.” 





agenda of cutting 


rhetoric to sell big govern- 
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son” who vows 
to freeze spending on 
his dad’s credit card at 
“$3,000 a month.” (5) 


John McCain: 
The “American 
— people aren't 
— fooled by the 
change in vocabulary.” (1) 






Former Nixon aide 

Monica Crowley: 

“He’s calling for 

~ a freeze at these 
astronomically 
bloated levels.” (5) 





Kelly: “We have 

to have spending 
cuts, we have to 
ba have spending 

| cuts.... Who? Who 
has the will to 

do this?” (3) 


f =~ 


me) Beck: “This speech, 

! underneath, was as 
ex radical of aspeech 
_ that the president 

s has ever given.” (2) 


Obama praised China, in part, 
because they “keep their kids 
in the training camps - er, the 
schools - longer.” (2) 


“America doesn’t need more 
choo-choo trains. Amtrak 
loses money.... Making them 
faster isn’t gonna help!” (4) 























incl 
Uni 


reform entitlements.” (3) 





Hannity: 
Obama offered 
“shout-outs to 
his favorite com- 
munist regimes,” 
uding the Soviet 

on and China. (2) 


Rove: Obama 
should have said 
he would “lead 
the country to 
cut spending and 
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The day after the president gave his State of the Union address 
in January, Fox News swung into full campaign mode, hammer- 
ing Obama with five GOP talking points that have come to de- 
fine the budget debate. The baldfaced distortions came not just 
from a parade of Republican politicians - who outnumbered 
Democrats by 3 to 1 - but from the network’s own anchors. 
Here’s a selection of the day’s relentless Obama-bashing: 










Low-budget 
headline news, 
presented by 

the Ken-and- 
Barbie duo of 

Bill Hemmer 

and Martha 
MacCallum. Spin 
bonus: Fox’s 
party line is often 
delivered by 
former members 
of the Bush 
administration. 


1ito3 p.m. 
For those who uy N CAL 
like their spin a 
sexy. The leggy 
Kelly sitsina 
miniskirt and 
stiletto heels 
behind a glass 
desk - catch-a- 
glimpse staging 
that epitomizes 
the network's 
internal motto: 
“Sleaze It Up! 
Dumb It Down!” 







Baier, the network's 
boyish anchor, purports 
to follow the news. 

But the news itself is 
slanted to match the 
day’s pro-GOP script. In 
a belated show of even- 
handedness, a graphic 
labeled COMMENTARY 
pops up when Hume 
appears to reprise his 
morning diatribe about 
the need for deeper 
budget cuts. 


ey Mitt Romney: Sean Hannity - the most 

Says Obama sharply partisan voice in Fox’s 
[~. wants to freeze evening lineup - faithfully 

\ -J spendingat“the | carries out the Ailes agenda, 
- highest level in slamming “the anointed one” 
American history. ... It's and his “left-wing talking 


points.” He lobs softball 
questions to his GOP guests, 
turning the show into a 
home-run derby of spin. Then 
he wraps up in full McCarthy 
mode: An onscreen graphic 
depicts the American flag 
bleeding into a Soviet banner. 


almost laughable.” (5) 


Gingrich, again: 
Obama is like a 
“teenager” who 
wants to freeze 
his “spending at 
$3,000 a month.” (5) 
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(1) When Obama said “invest,” he really meant “spend.” 

(2) Forget Obama's centrist rhetoric: He’s actually a radical leftist. 
(3) The only way to fix the budget is to cut entitlements. 

(4) High-speed rail is a bad idea; after all, Amtrak loses money. 
(5) Obama's budget freeze only locks in bloated spending levels. 


11 a.m. to 1 p.m. 













S PPh a 
Karl Rove: Obama PREINLING 
“used investment 
to talk about 
spending. And 
what are we going 
to spend on? High-speed rail 
we cannot afford.” (1), (4) 


) Stuart Varney, Fox 
Business host: “Left- 
hand-side-of-the- 
aisle Obama” wants 
to “tax the rich” and 

“bash oil companies.” (2) 
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Ca 
— | 





Ina patented Fox News twist, anchors Jon 
Scott and Jenna Lee give the network’s anti- 
Obama agenda a newsy gloss by transforming 
| the talking points into interview questions. 












Brit Hume, Fox 
analyst: To “win 
+ the future,” | 
J, Obama must cut ~ et 
’ entitlements ' 
- not simply freeze = 

spending at its “current 


Scott: “A lot of people are suggesting 
that what the president has done is to 
inflate the budget toa huge degree... 
and then propose a freeze.” (5) 


1 
__s 





Lee: “We also heard a lot from the 
president about investing. Is that the 
same thing as spending more?” (1) 









bloated level.” Calls 
Obama's proposed 
budget savings - 

over half the annual 
Pentagon budget -a 
“minuscule amount of 
money.” (3), (5) 


“You can't talk about getting this [deficit] 
number down without talking about en- 
titlements like Social Security....So0 the 
question remains, how do we fix it?” (3) 





= sen. mitch 
ff . McConnell, ina 
=F" news clip: “Ameri- 
cans don't wanta 
spending freeze at 
unsustainable levels.” (5) 













Hume: Obama's 

investment push 

: made it sound as if 

—~J “the principal ob- 
stacle to winning 

America’s future is insuffi- 

cient federal spending.” (1) 


Tonight's “Talking Points Memo” reads like a 
master list of the day’s agenda. Bill O’Reilly 
throws Obama a bone: “He is nota phony.... 
He believes the federal government can solve 
the problems.” But soon right-wing comedian 
Dennis Miller joins in the Democrat-bashing, 
trashing former House speaker Nancy Pelosi 
as “Contessa Twitchy McMagpie.” 


9to10 p.m. 


i = 5 


O'Reilly: “The word invest is code for 
spend.” (1) 


“Ifa powerful central government is the key 
to winning the future, why does the Soviet 
Union no longer exist?” (2) 


“Japanese trains are great. | loved ‘em when | 
was over there. But is Amtrak great?” (4) 
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ORDERS FROM ABOVE 
Ailes meets each morning with Fox & Friends host Steve Doocy (left). “Roger gives them the spin,” says a former Fox insider. 


“We'll never know whether Bush won the election in Florida or 
not, says Dan Rather, who was anchoring the election coverage 
for CBS that night. “But when you reach these kinds of situations, 
the ability to control the narrative becomes critical. Led by Fox, 
the narrative began to be that Bush had won the election.” 

Dwell on this for a moment: A “news” network controlled by a 
GOP operative who had spent decades shaping just such politi- 
cal narratives — including those that helped elect the candidate's 
father — declared George W. Bush the victor based on the analy- 
sis of a man who had proclaimed himself loyal to Bush over the 
facts. “Of everything that happened on election night, this was 
the most important in impact,’ Rep. Henry Waxman said at the 
time. “It immeasurably helped George Bush maintain the idea in 
people's minds that he was the man who won the election.” 


FTER BUSH TOOK OFFICE, AILES STAYED IN 
frequent touch with the new Republican president. 
“The senior-level editorial people believe that Roger 
was on the phone every day with Bush,’ a source 
close to Fox News tells RoLLING STONE. “He gave 
Bush the same kind of pointers he used to give George H.W. Bush 
— delivery, effectiveness, political coaching.” In the aftermath of 
9/11, Ailes sent a back-channel memo to the president through 
Karl Rove, advising Bush to ramp up the War on Terror. As re- 
ported by Bob Woodward, Ailes advised Bush that “the Ameri- 
can public would tolerate waiting and would be patient, but only 
as long as they were convinced that Bush was using the harsh- 
est measures possible.” 

Fox News did its part to make sure that viewers lined up be- 
hind those harsh measures. The network plastered an American 
flag in the corner of the screen, dolled up one female anchor in 
a camouflaged silk blouse, and featured Geraldo Rivera threat- 
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ening to hunt down Osama bin Laden with a pistol. The mili- 
tarism even seemed to infect the culture of Fox News. “Roger 
Ailes is the general,” declared Bill O’Reilly. “And the general sets 
the tone of the army. Our army is very George Patton-esque. We 
charge. We roll.” 

Ailes likes to boast that Fox News maintains a bright, clear 
line between its news shows, which he touts as balanced, and 
prime-time hosts like O'Reilly and Hannity, who are given free 
rein to voice their opinions. “We police those lines very careful- 
ly,” Ailes has said. But after Bush was elected, Ailes tasked John 
Moody, his top political lieutenant, to keep the newsroom in 
lock step. Early each morning, Ailes summoned Moody into his 
office — often joined by Hume from the Washington bureau on 
speakerphone - and provided his spin on the day's news. Moody 
then posted a daily memo to the staff with explicit instructions 
on how to slant the day’s news coverage according to the agen- 
da of those on “the Second Floor,” as Ailes and his loyal cadre of 
vice presidents are known. “There's a chain of command, and it’s 
followed,” says a former news anchor. “Roger talks to his people, 
and his people pass the message on down.” 

When the 9/11 Commission began investigating Bush's neg- 
ligence in the lead-up to the terrorist attacks, Moody issued a 
stark warning: “This is not ‘What did he know and when did he 
know it?’ stuff. Do not turn this into Watergate. Remember the 
fleeting sense of national unity that emerged from this tragedy. 
Let's not desecrate that.” In a 2003 memo on Bush's overtures 
for Middle East peace, Moody again ordered the staff to cham- 
pion the president: “His political courage and tactical cunning 
are worth noting in our reporting throughout the day.” During 
the 2004 campaign, Moody highlighted John Kerry’s “flip-flop 
voting record” - a line that dovetailed with the attacks coming 
out of the White House. In fact, Fox News was working directly 
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with the Bush administration to coordinate each day's agenda 
— as Bush’s own press secretary, Scott McClellan, later conced- 
ed. “We at the White House,” McClellan said, “were getting them 
talking points.” (Ailes and Fox News declined repeated requests 
from ROLLING STONE for an interview.) 

When Bush was re-elected, Murdoch and Ailes toasted the 
victory together in the control room of Fox News, celebrating 
until three in the morning. The network's relentless GOP boos- 
terism had not only been good for ratings, it also appeared to 
have paid dividends for the network’s corporate parent. Acting 
nakedly in Murdoch's interests, the FCC blocked satellite-TV 
provider EchoStar’s $27 billion acquisition of DirecTV in 2002 
as being anti-competitive. That cleared the way for News Corp. 
- which had originally been outbid - to buy control of DirecTV 
for a mere $6.6 billion. 

But despite their commercial and political triumphs, the rela- 
tionship between Murdoch and Ailes has grown rocky. The more 
profits soared at Fox News, the more Ailes expanded his power 
and independence. In 2005, he staged a brazen coup within the 
company, conspiring to depose Murdoch's son Lachlan as the 
anointed heir of News Corp. Ailes not only took over Lachlan’s 
portfolio —- becoming chair of Fox Television - he even claimed 
Lachlan’s office on the eighth floor. In 2009, Ailes earned a pay 
package of $24 million - a deal 
slightly larger than the one enjoyed 
by Murdoch himself. He brags pri- 
vately that his contract also forbids 
Murdoch - infamous for micro- 
managing his newspapers - from 
interfering with editorial decisions 
at Fox News. 

In recent years, Ailes has in- 
creasingly become a headache for 
News Corp. In 2004, to protect his 
pal Rudy Giuliani, Ailes apparent- 
ly interceded in the case of Bernie 
Kerik, the former New York police 
commissioner who had been nom- 
inated on Giuliani's recommen- 
dation to head the Department of 
Homeland Security. Kerik proved to be a train wreck: In the 
most offensive of his indiscretions, he had commandeered an 
apartment overlooking Ground Zero - intended for rescue and 
recovery workers — as a love shack for trysts with his book editor, 
News Corp.'s own Judith Regan. Acting more like a political con- 
sultant than a news executive, Ailes appears to have resorted to 
Watergate-style obstruction of justice. According to court docu- 
ments, the Fox News chairman “told Regan that he believed she 
had information about Kerik that, if disclosed, would harm Giu- 
liani's presidential campaign.” The records reveal that Ailes “ad- 
vised Regan to lie to, and to withhold information from, investi- 
gators concerning Kerik.” The allegation featured prominently in 
a wrongful-termination lawsuit brought by Regan, which report- 
edly cost News Corp. more than $10 million to settle. 

Many within Murdoch’s family have come to viscerally hate 
Ailes. Murdoch's third wife, Wendi, has worked to soften her hus- 
band’s politics, and his son James has persuaded him to embrace 
the reality of global warming - even as Ailes has led the drumbeat 
of climate deniers at Fox News. Matthew Freud, Murdoch’s son- 
in-law and atop PR executive in Britain, recently told reporters, “I 
am by no means alone within the family or the company in being 
ashamed and sickened by Roger Ailes’ horrendous and sustained 
disregard of the journalistic standards that News Corporation, its 
founder and every other global media business aspires to.” 

“Rupert is surrounded by people who regularly, if not moment 
to moment, tell him how horrifying and dastardly Roger is,” says 
Wolff, the Murdoch biographer. “Wendi cannot stand Roger. Ru- 
pert’s children cannot stand Roger. So around Murdoch, Roger 
has no supporters, except for Roger himself.” 
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ILES BEGINS EACH WORKDAY BUFFERED BY 
the elaborate private security detail that News 
Corp. pays to usher him from his $1.6 million home 
in New Jersey to his office in Manhattan. (His 
country home - in the aptly named village of Garri- 
son — is phalanxed by empty homes that Ailes bought up to create 
a wider security perimeter.) Traveling with the Chairman is like a 
scene straight out of 24. A friend recalls hitching a ride with Ailes 
after a power lunch: “We come out of the building and there's an 
SUV filled with big guys, who jump out of the car when they see 
him. A cordon is formed around us. We're ushered into the SUV, 
and we drive the few blocks to Fox's offices, where another set of 
guys come out of the building to receive ‘the package. The pack- 
age is taken in, and I’m taken on to my destination.” 

Ailes is certain that he's a top target of Al Qaeda terrorists. “You 
know, they're coming to get me,” he tells friends. “I’m fully pre- 
pared. I’ve taken care of it.” (Ailes, who was once arrested for car- 
rying an illegal handgun in Central Park, now carries a licensed 
weapon.) Inside his blast-resistant office at Fox News headquar- 
ters, Ailes keeps a monitor on his desk that allows him to view 
any activity outside his closed door. Once, after observing a dark- 
skinned man in what Ailes perceived to be Muslim garb, he put 
Fox News on lockdown. “What the hell!” Ailes shouted. “This guy 





AILES IS CERTAIN HE’S A TOP TARGET 
OF AL QAEDA: “THEY’RE COMING TO 
GET ME,” HE TELLS FRIENDS. 

AT FOX, HE KEEPS A MONITOR ON 


HIS DESK TO VIEW ANY ACTIVITY 
OUTSIDE HIS BLAST-RESISTANT OFFICE. 











could be bombing me!” The suspected terrorist turned out to be 
a janitor. “Roger tore up the whole floor,” recalls a source close to 
Ailes. “He has a personal paranoia about people who are Muslim 
— which is consistent with the ideology of his network.” 

Ailes knows exactly who is watching Fox News each day, and 
he is adept at playing to their darkest fears in the age of Obama. 
The network's viewers are old, with a median age of 65: Ads cater 
to the immobile, the infirm and the incontinent, with appeals to 
join class-action hip-replacement lawsuits, spots for products 
like Colon Flow and testimonials for the services of Liberator 
Medical (“Liberator gave me back the freedom I haven't had since 
I started using catheters’). The audience is also almost exclusive- 
ly white - only 1.38 percent of viewers are African-American. 
“Roger understands audiences,” says Rollins, the former Reagan 
consultant. “He knew how to target, which is what Fox News is 
all about.” The typical viewer of Hannity, to take the most stark 
example, is a pro-business (86 percent), Christian conservative 
(78 percent), Tea Party-backer (75 percent) with no college degree 
(66 percent), who is over age 50 (65 percent), supports the NRA 
(73 percent), doesn't back gay rights (78 percent) and thinks gov- 
ernment “does too much’ (84 percent). “He’s got a niche audience 
and he’s programmed to it beautifully,” says a former News Corp. 
colleague. “He feeds them exactly what they want to hear.” 

From the time Obama began contemplating his candida- 
cy, Fox News went all-out to convince its white viewers that he 
was a Marxist, a Muslim, a black nationalist and a 1960s radi- 
cal. In early 2007, Ailes joked about the similarity of Obama's 
name to a certain terrorist’. “It is true that Barack Obama is on 
the move,” Ailes said in a speech to news [Cont. on 82] 
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Like any European great, a proper beheading keeps 
the legend alive. This is because removing large, loose 


bubbles prevents the Stella Artois from going flat. Such 


attention is ideal. After all, perfection is in the details. 
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Arena rock 
meets electro 
sleaze on Gaga’s 
biggest, craziest 
record yet 


Lady Gaga 
KKKK 
Born This Way 


Streamline/KonLive/Interscope 
BY ROB SHEFFIELD 


It’s one thing to 
sing about a mo- 
torcycle, and it's 
another to sing 
about a unicorn. 
But when you put your motor- 
cycle song and your unicorn 
song in the same song? And 
call it “Highway Unicorn (Road 
to Love)”? Now that’s a pop 
visionary. Lady Gaga knew it 
was time to crank up the crazy, 
and she didn’t hold back: Born 
This Way is her Eighties arena- 
rock move, going for maximum 
goth Catholic bombast. The 
whole album thumps like the 
soundtrack to a lost Eddie and 
the Cruisers sequel, one where 
Eddie gets crucified by Roman 
soldiers, while Gaga stands 
under the cross weeping and 
sending dirty texts to the DJ. 

Born This Way has all the 
electro-sleaze beats and Euro- 
disco chorus chants that made 
her the Fame Monster. But the 
big surprise is the way Gaga pil- 
lages the Bon Jovi, Pat Benatar 
and Eddie Money records of her 
childhood. In the 1980s, radio 
was full of tormented Catholic 
kids, from Madonna to Spring- 
steen. Gaga clearly grew up on 
that stuff. She doesn't just give 
her Springsteen homage “The 
Edge of Glory” a sax solo - she 
gets Clarence Clemons himself 
to play it. 

All over Born This Way, she 
takes on the big topics dear to 
her heart: sex, religion, mus- 
cle cars, her hair. She sings in 
French, German, Spanish and 
whatever language wants to 
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claim “punk-tious.” She seduces 
men, women, deities and dead 
presidents. (“Put your hands 
on me/John F. Kennedy’ - 
hey, it rhymes.) And in “Heavy 
Metal Lover,” Gaga purrs the 
immortal pickup line “I want 
your whiskey mouth/All over 
my blond south.” 

Some songs are already fa- 
miliar — at this point you could 
hum the Tarzan-boy yodels of 
“Judas” in your sleep. But the 
singles gain resonance on the 
album, where theyre surround- 
ed by similar-minded psycho- 
sexual turmoil. “Born This Way” 
pulls an expert bitch-stole-my- 
look on Madonna’s “Express 
Yourself.” But that isn’t even 
the most brazen Madonna rip 
here: That honor goes to “Ju- 
das.” And if you thought the 
Catholic angst of “Judas” was 
over-the-top, check out “Bloody 
Mary, where Gaga does the 
Stations of the Cross to a Chic 
bass line. 

What makes Born This 
Way so disarmingly great is 
how warm and humane Gaga 
sounds. There isn't a subtle 
moment on the album, but 
even at its nuttiest, the mu- 
sic is full of wide-awake emo- 
tional details. The friendliest 
cut is “You & I,” her love song 
to a “cool Nebraska guy.” She 
has been playing it live for a 
while, but who knew she would 
let Mutt Lange put “We Will 
Rock You” drums all over it? 
Or bring in Queen's Brian May 
to play guitar? 

All that excess just amps 
up the emotion in the song, 
especially when Gaga wails, 
“There's only three men that 
I’m-a serve my whole life/ 
It’s my daddy and Nebraska 
and Jesus Christ.” Gaga loves 
overheated cosmic statements 
for the same reason she loves 
dance pop and metal guitars 
— because she hears them as 
echoes of her twisted rock & 
roll heart. That’s the achieve- 
ment of Born This Way: The 
more excessive Gaga gets, the 
more honest she sounds. 


Key Tracks: “Judas,” “You & |,” 
“Bloody Mary,” “Electric Chapel” 


m LISTEN NOW! 


Hear key tracks from 
these albums at rolling 
stone.com/albums. 








My Morning Jacket: 





SOUTHERN GENTLEMEN 
My Morning Jacket, 
> with Jim James (center) 


Zen and the Art of Riffs 


Jim James and Co. tighten up their vision of heaven 


My Morning Jacket *%%%* Circuital 470 


“I can see potential/Speaking 
through you/Speaking to you/ 
From all of heaven's possibility,” 
My Morning Jacket’s Jim James 
sings at the opening of his band’s 
sixth album. He sounds like a hippie shaman, 
but the track is more Radiohead than the 
Doors: a sleek, low-end bass whir and tensely 
driving cymbal hits melt into hypnotic waves 
of ambient sound and ghostly backing vocals; 
the song builds ominously, then speeds head- 
long until climaxing in chaos and distortion. 
It’s a trippy vision of heaven, and a song that 
sums up what MMJ do best: deliver new- 
fangled packages for old- 


fangled transcendence. ee ; 
Over the past decade, the, )COTY vance. 
, Holdin on to 
Kentucky quintet have been 


Black Metal” 

onan ambitious, boundary- 
melting mission. The last two discs - 2005's 
Zand 2008's Evil Urges - ping-ponged be- 
tween misty-mountain guitar explorations 
and Seventies funk fantasias, kinky reggae 
and unwinking metal, while still delivering 
Southern-tinged jams that felt as comfy as 
a crusty college futon. Recorded in a Louis- 
ville church gymnasium, Circuital is just as 
adventurous, yet more organic and focused; 
when James sings, “Play it smart, soul intact/ 
How you react is what you'll get back,” against 
lovely circular guitar shimmer on “You Wanna 
Freak Out,” he’s like the beard-rock version 


of Coach Taylor from Friday Night Lights, 
showing the boys how to relax and channel 
their inner jam. 

They sure listened: “First Light” is a Seven- 
ties Stones boogie with the apocalypse sucked 
out and replaced with lyrics about spiritual 
satisfaction; the title track opens with Morse- 
code guitar noodling and unfolds into smiling, 
open-road strumming that recalls Wilco at 
their loosest; “The Day Is Coming” is space 
rock with a soul heartbeat, somewhere be- 
tween the Delfonics and the Flaming Lips. All 
this warm, elegiac music fits lyrics that mari- 
nate in Zen tranquility - “I will never grow 
older/At least not in my mind,’ James sings on 
“Wonderful (The Way I Feel).” 

So much bliss could get pie-eyed pious, 
but Circuital has a funny bone, too. “Outta 
My System” is about a reformed burnout car 
thief looking back happily on his outlaw days 
from the safety of marriage and stability. And 
then there’s “Holdin on to Black Metal,” prob- 
ably the gnarliest thing these guys have done. 
Over a fuzz-toned psychedelic funk groove, 
sulfurous guitars and wah-wah horn flares, 
James brags about “catchin waves on Luciter's 
beach,” as switchblade-wielding girl singers 
get his back. “Black Metal” is a stoned soul pic- 
nic in the heavy-metal parking lot, a brilliant 
addition to the canon of awesome songs about 
the power of the devil's noise. It’s also another 
classic form Jimmy's made his own. Jon poLAN 
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Not Dead & Not for Sale 


xk 


Scott Weiland With David Ritz Scribner 


In the summer of 1993, Stone 
Temple Pilots were one of the 
biggest bands in the country, on 
tour with the Flaming Lips and 
the Butthole Surfers. Scott Wei- 
land decided that was as good a 
time as any to try heroin. “I was 
curious about the connection 
between heroin and creativity,” 
Weiland writes in his new mem- 
oir. “The opiate took me where I'd always dreamed 
of going. | can’t name the place, but | can say that | 
was undisturbed and unafraid, a free-floating man 
in a space without demons and doubts.” 

That amazing experience would pretty much 
destroy Weiland’s career, marriage and most ev- 
erything else in his life. In Not Dead & Not for Sale, 
Weiland doesn’t shy away from the brutal 
realities of life as a junkie, During one bad recov- 
ery attempt, a doctor gave him the wrong pills. 
“The stuff he prescribed sent me into an immedi- 





“ 





ate and violent seizure,” Weiland writes. “Chills, 


heat, sweat, shakes. | was puking and shitting my 


brains out.” 


At the center of the book is Weiland’s highly 
volatile relationship with his ex-wife, Mary Fors- 
berg. They met in 1991 when she was a 16-year- 
old model and he was a driver for a modeling 
agency. The couple had two kids, but their mar- 
riage went downhill quickly. When Mary found out 
that Scott had been with another woman during 
their separation, she promptly burned $80,000 
worth of his clothing on their driveway. 


Magnetic Man 
KKK 


Magnetic Man 
StarTime/Columbia 

DJ trio push a U.K. club 
sound into the light 


Like Massive At- 
tack, Magnetic 
Man are a British 
act taking an un- 
derground scene 
at critical mass —- in this case, 
the low-frequency freakouts of 
dubstep - to aboveground 
masses. The trio of Benga, 
Skream and Artwork have 
made remarkable records indi- 
vidually, and the head-blasting 
instrumentals here (“Mad,° “K 
Dance”) are the stuff that 
makes glassy-eyed bass fiends 


ff ee oe 





singers (including John Leg- 
end), the sonic drama gets di- 
aled back, which is a shame. 
Only the bonus remixes — see 
the badass reworking of Katy 
B's “Perfect Stranger” - deliver 
on the fusion promise. W.H, 
Key Tracks: “Perfect Stranger 
(Benga Remix),” “Mad” 
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Dead takes you 
into Weiland’s 
junkie hell. — 
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Between all the drugs, rehabs and fights with 


Mary, Weiland somehow found time for music. He 


Warren Haynes 
KK KI, 


Man in Motion Staa/Concord 


Allman Brothers axman 
revisits his down-home roots 


Before he became 
an Allman Broth- 
er and started 
Govt Mule, this 
power-blues sing- 
er-guitarist was a Nashville 
cat, playing and writing coun- 
try-soul music. Man in Motion 
is a swing back to that hardy 
romanticism, with more Mem- 
phis in the mix and a plaintive 
poise in Haynes’ vocals and so- 
los. “Man in Motion” and “Riv- 
ers Gonna Rise’ roll at a gos- 
pel-funk clip that would fit the 
Hi-era Al Green. The sax-and- 
clavinet strut of “Sick of My 
Shadow” evokes Traffic’s Dixie- 
prog period. And Haynes has a 
worthy successor to his long- 
time Mule-encore hymn 
“Soulshine’” in “Save Me,” a bal- 
lad of need and plea that feels 
like benediction. avin Fricke 
Key Tracks: “Save Me,” 

“River's Gonna Rise” 
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tells the story behind many of STP’s best songs 
(turns out many of them are about heroin) and 
admits that he was never really that into Velvet 
Revolver. “| can’t call it the music of my soul,” he 
writes. “There was a certain commercial calcula- 
tion behind it.” Say this for Weiland: He’s shocking- 
ly honest. That makes for a compelling - if disturb- 
ing - glimpse into the hell one’s life becomes when 
all that matters is scoring junk, 


ANDY GREENE 


Ozzy Osbourne 


tO 


Blizzard of O22 Epic/Legacy 
Oz’s solo debut rides crazy 
train with Randy Rhoads 

' Not yet heavy 
metal’s Homer 
Simpson, Ozzy 
Osbourne in 1980 
was nonetheless 
an elder statesman. But on his 
solo debut, the locomotion of 
“Crazy Train” proved indelible; 
explorations of alcoholism 
(“Suicide Solution”) and Sa- 
tanism (“Mr. Crowley”) court- 
ed controversy; and the porn- 
addict rehab “No Bone Movies” 
matched metal’s proggier, 
punkier younger bands. This 
remaster (issued simultane- 
ously with 1981s Diary of a 
Madman) highlights rhythm- 
section tracks, and stands as 
a tribute to fallen Randy 
Rhoads, whose guitar sym- 
phonics majestify both the 
proper album and three bonus 
live cuts. CHUCK EDDY 
Key Tracks: “Mr. Crowley,” 
“No Bone Movies” 











Death Cab for 
Cutie ** *'% 


Codes and Keys Atlantic 
Seattle nice guys offer less 


death, more cute 


There are no 
stalkers or out-of- 
control brush 
fires on the latest 
by Death Cab for 
Cutie, immediately making it a 
more uplifting affair than 
2008's Narrow Stairs. Instead, 
there’s a soulful dude, voice of- 
ten wrapped in echo, looking 
on the bright side. “When 
there's a burning in your heart," 
sings Ben Gibbard on “You Are 
a Tourist,” the set’s follow-your- 
bliss single, “let it grow.” The 
positivity is hardly worry-free, 
and the arrangements, shaped 
by My Bloody Valentine mix- 
ologist Alan Moulder, add dis- 
orienting details (the dubby 
ghost vocals on “Doors Un- 
locked and Open”) for those 
listening closely. But at core, 
these are resplendent songs, 
the sound of a sad-sack acqui- 
escing that life might be pretty 
awesome after all. witt HERMES 
Key Tracks: “You Are a Tourist,” 
“St. Peter’s Cathedral” 


White Denim 
KK KK 


D Downtown 
Texas guys are everywhere 
at once - awesomely so 
Bh  ) ~White Denim spit 
a) psychedelia, hard 
blues, boogie, 
prog rock and fu- 
sion riffs like in- 
spired kids weaned on 64GB 
iPods and 64-ounce Slurpees. 
The challenge has been feng 
shui, which they nail on this 
37-minute LP. There are count- 
less touchstones, but the sub- 
lime attack often recalls late- 
Sixties Grateful Dead, when 
their songs still had garage- 
rock drive but were exploding 
every which way. Drummer 
Joshua Block juggles time sig- 
natures without sacrificing 
groove, while the guitarists 
chase each other's tails; “River 
to Consider” even makes room 
for some rippin’ flute solos. 
Theyre like a jam band that 
refuses to be boring. W.H, 
Key Tracks: “Drug,” “It’s Him!” 
“Burnished” 
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In THE PREDAWN DARKNESS OF AUGUST 26, 1929, IN 
THE back bedroom of a small house in Torrance, 
California, a twelve-year-old boy sat up in bed, 
listening. There was a sound coming from outside, 
growing ever louder. It was a huge, heavy rush, 
suggesting immensity, a great parting of air. It was 
coming from directly above the house. The boy 
swung his legs off his bed, raced down the stairs, 
slapped open the back door, and loped onto the 
grass. The yard was otherworldly, smothered in 
unnatural darkness, shivering with sound. The boy 
stood on the lawn beside his older brother, head 
thrown back, spellbound. 

The sky had disappeared. An object that he 
could see only in silhouette, reaching across a 
massive arc of space, was suspended low in the 
air over the house. It was longer than two and a 
half football fields and as tall as a city. It was 
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TOP SINGLES 


Arctic 
Monkeys 

KK KI, 

“Reckless Serenade” 


Over a “Sweet Jane” bass 
line, Alex Turner sings 
the praises of a girl so 
awesome that “topless 
models doing sema- 
phore wave their flags 

as she walks by and get 
ignored.” Sounds like a 
catch! The slinky surf- 
euitar melody 5 pretty 
fetching too. JON DOLAN 


Yuck **** 
“Milkshake” 


The fuzz-rock revivalists 
slow down for a pretty, 
poppy ballad about 
nursing a broken heart by 
getting stoned. “Milk- 
shake,” released as half of 
a one-off single, probably 
would have been all over 
the radio 20 years ago - 
and the melody is so 
sticky-sweet that you 
almost feel like it could 
do the same today. 

SIMON VOZICK-LEVINSON 


Romeo Santos 
ww KI, “You” 


Romeo Santos - who, in 
Aventura, fronted the 
world’s most popular 
Latin band - is a ladykiller 
with an unearthly falsetto 
that recalls Aaron 
Neville’s. His debut solo 
single blends Dominican 
bachata with R&B - plus 
coos and come-ans in 
Spanish and English 

- with predictably suave 
results. JODY ROSEN 


Limp Bizkit 
we “Shotgun” 
The new jizz-oint from 
Bizkit’s first dise in six 
years clings defiantly to 
the frat-tastic funk of 
circa-1999 rap rock - 
complete with “a shout 
to you ladies with the hot 
tits.” So, welcome back 
Fred Durst, a 40-year- 
old man who still says 


“tits.” 1D, 


= 





LISTEN NOW! 


Hear these and 

more hot new 
tracks at rolling 
stone.com/songs. 


= =a 











McCartney 
in New York, 
2010 








McCartney's Unhinged 
Buddy Holly Cover 


Paul McCartney **%% “it’s So Easy” 


Buddy Holly was one of the Beatles’ big- 
gest influences, a pioneer whose simple 


tunes and insane two-year hot streak 
inspired John Lennon and Paul McCart- 
ney to start writing their own songs. 

So it’s no shock McCartney contributed 
to Rave On, a giant sundae of a Holly 


tribute album (featuring the Black Keys, 
Kid Rock and others) due out June 28th. 


What's surprising is how awesomely 
batshit his performance is. Over bar- 
band chug-a-lug, with scruffy guitars 


egeing him on, he yowls through “It’s So 


Steven Tyler 
Steps Out 


Steven Tyler *** 
“(It) Feels So Good” 


Steven Tyler’s first official solo single 
has his doofiest parenthesis-abusing 
title since “Falling in Love (Is Hard on 
the Knees).” He uses an Aerosmith- 
style guitar riff and some chintzy 
synth drums, but he can’t shape them 
into anything resembling an Aero- 
smith song - it sounds more like late- 
period Genesis, circa “| Can't Dance.” 
Even when he honks a harmonica, 
it’s impossible not to notice how of- 
fensively wussy the guitars are. “(It) 
Feels So Good” ends up sounding like 
a cry for help, in the form of Aero- 
smith’s Joe Perry and Brad Whitford. 
ROB SHEFFIELD 
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Easy” like he popped some Viagra, then 
set his pants on fire. Things get truly 
odd around the three-minute mark: The 
music stops while he launches into a 
bizarro jive-rap about how he’s gonna 
hit the town with his lady. The chorus 
kicks back in, then McCartney delivers 
an even odder rap: “By ‘bout half past 
nine, we're gonna be down by the old 
juke joint, man, we're gonna be playin’ 
them records, we're gonna be dancin’, 
man, we're gonna have such fun.” 

True, that. CHRISTIAN HOARD 


Drake's Chilly 
Charm 


DJ Khaled feat. 
Drake, Rick Ross 
and Lil Wayne *** 


“lm on One” 


The credits make this sound like 

a posse cut, but it’s unmistakably 
Drake's party. Over fidgety synths as 
cold as Toronto in January, he croons 
about fame’s rewards and kvetches 
about its annoyances (“All that hype 
don't feel the same next year, boy”) - 
a serviceable stopgap till his next LP. 
The others keep it brief: Ross makes 
gsanesta cliches sound improbably 
cool, Weezy fires off half-asleep 
punch lines and Khaled bellows his 
name once before vanishing. — s.v-L. 








BOOTLEG 


Bob Seger 
and the 
Silver Bullet 
Band 

Sprint Center, 


Kansas City, 
Missouri, May 5th 


Bob Seger doesn't 
have to do much ta 
make crowds go in- 
sane. At this Kansas 
City show, all it takes 
is the opening piano 
chords of “Old Time 
Rock and Roll” or the 
guitar intro to “Night 
Moves” and thou- 
sands are screaming 
along to every word. 
This is only Seger’s 
second tour inthe 
past 15 years, but 

as Classicrock radio 
reminds us, he has 

a stockpile of hits 
that will keep fans 
hooked for decades. 
This show features 
all of them. But even 
better, Seger - with 
no album to support 
- dives deep into 

his catalog, paying 
particular attention 
to songs from 1980's 





Against the Wind. 
“Wish me luck on 
this one, folks,” he 
says before playing 
that album's super- 
obscurity “Long Twin 
Silver Line” for the 
first time since 1980. 
(He absolutely nails 
it.) Seger’s voice 
lacks some of the 
power and range it 
once had, though it’s 
actually improved 
since his last tour, 
four years ago. The 
show ends with 
“Rock and Roll Never 
Forgets,” where he 
sings, “Sweet 16's 
turned 31.” Now he’s 
66, but he has yet to 
be forgotten. 

ANDY GREENE 
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previously unreleased live CD, 
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Vaccines 


1/2 What Did You Expect 
From the Vaccines? Columbia 
U.K. rock heroes are hopped-up 
romantics with hooks to spare 

“Degenerates look better 
\ in leather,” the Vaccines 
}: sing in their hit “Blow 
\i02 It Up.” They might not 
f bethe first English band 
to make that discovery, 
but these four London lads have 
become the toast of the U.K. with 
a debut full of surf-punk guitars 
and ordinary-boy wit. Singer Justin 
Young chronicles his appalling love 
life (“Post-breakup sex that helps you 
forget your ex/What did you expect 
from post-breakup sex?”). Yet there's 
alovably unspoiled quality to the Vac- 
cines — in “Norgaard,” they crush on 
a Copenhagen fashion model (“Great 
Dane cheekbones/"Teenage hormones’) 
while spelling out her name, as Joey 


i 


hk 


; on 9 “WHvpE MAGNETS 


Hometown 
London 
Backstory 
Four twenty- 


something friends 
bang outa demo 


in the summer o 


2010, and end up 


kicking off a U.K 


hype tsunami, The 


Ramone would do. 








Booker T. 


Jones 


The Road From 
Memphis Anti- 


AtirTA ner ¢&Pr 


Ss lle Se ee ee en ee ee 
in the Roots, Jim James 


In the Sixties, 
Booker T. 
Jones led 
one of soul 
musics great- 
est bands, splashing Ham- 
mond organ over airtight 
grooves from the MGs. His 
recent solo work feels less 
focused. Here, backed by 
the Roots, he meanders 
through instrumental ver- 
sions of R&B cuts like 
Gnarls Barkley’s “Crazy.” 
But he gets help from guests 
like Lou Reed and Jim 
James, who wails on “Prog- 
ress. And in a rare move, 
Jones sings “Down in Mem- 
phis” in an endearing bari- 
tone that makes you won- 
der why he’s stayed quiet all 
these years. PATRICK DOYLE 





Key Tracks: “Progress,” 
“Down in Memphis” 


ROB SHEFFIELD 
Hear Vaccines tracks and read our inter- 
view with the band at rollingstone.com. 


the door. 





Thurston 
Moore If, 
Demolished Thoughts 
Matador 

Noise-rock god breaks out 


st @ ) Sonic Youth » 
- | have always | 


had a classier 
side, but they 
usually show 
it on avant-noise collabora- 
tions with guys like John 
Cage or Steve Reich. On his 
fourth solo disc, SY main 
man Thurston Moore pur- 
sues a softer sort of refine- 
ment. Produced by Beck, 





this is string-laden, serene- | 


ly pretty chamber folk that 
can be politely ruminative 
or drone like Sonic Youth 


doing an unplugged set.On | 
“Circulation,” Moore brings | 


front-porch thunder in an 
ode to playing old records, 
as if the new setting has 


him rediscovering music | 
JON DOLAN 


itself. 


Key Tracks: “Benediction,” 
“Orchard Street” 


76 


Vaccines’ first-ever | 
London gig sells 

out - and 200 fans 
are turned away at 





4 The Vaccines 
have exploded at 
home inthe U.K. 


Sounds Like 
Highly tuneful 
Brit pop, often 
played at Ramones 
tempos. 

| Shady Past 

f ¢« Frontman Justin 

' Young - who was 

. | Marcus Mumford’s 
college roommate 
- used to play folk 
songs under the 
truly embarrass- 
Ing name Jay Jay 
Pistolet. 


Eddie Vedder 
1/2 
Ukulele Songs 


Monkeywrench 


moaaerel bansiesesar'sc ee 
Pear! Jammer’s sweet and 





Strange TOUr-String Getoul 


The ukulele 
doesn't allow 
for the widest 
range of ex- 
pression, 
which makes it a challeng- 
ing foil for Eddie Vedder, 
who never met a feeling he 
couldn't drive through a 
wall. But this uke-suffused 
album stands up because 
he adapts the instrument 
to his idiosyncratic needs 
- see the Who-style riff on 
“Hey Fahkah.” He also in- 
dulges the uke’s romantic 
side on a ragged duet with 
Cat Power and on a finale 
of “Dream a Little Dream.” 
That track could be the 
disc’s theme song: These 16 
tracks are that sweetly eva- 
nescent. ANTHONY DECURTIS 


Key Tracks: “Satellite,” 
“Tonight You Belong to Me” 


LEON DIAPER 





Vieux Farka 
‘Touré ** *'% 


The Secret Six Degrees 

African guitar god hooks up 
with American counterparts 
The son of the 
late Malian gui- 
tarist Ali Farka 
Touré inherited 
his dad’s daz- 
zlingly fluid phrasing but 
clearly also digs the fiery Afri- 
can blues rock of bands like 
Tinariwen. Here, he joins 
American peers for a cross- 
over set that slays, primarily 
because the players come to 
his music, not the other way 
around. Derek Trucks weaves 
in some raga-scented slide 
(“Aigna”), and jazz-fusion 
jammer John Scofield induces 
Mahavishnu Orchestra flash- 
backs (“Gido”). The biggest 
surprise, however, is South 
African-American Dave Mat- 
thews, whose deep-blue vocal 
turn on “All the Same” is a 
seamless cross-cultural 
moment. Note to the Dave 
Matthews Band: Make Toure 
an offer, dudes. W.H. 





Key Tracks: “Aigna,” “Gido,” 
“All the Same” 


Loudon 
Wainwright III 
KKKK 


40 Odd Years Shout! Factory 
Four-CD history of one of 
folk’s finest wiseguys 

| 7 “34 





Known for his 
excellent taste in 
singer-songwrit- 
ers (ex-wives 
Kate McGarrigle 
and Suzzy Roche) 
and his top-shelf 
DNA (kids Ru- 
fus and Martha 
Wainwright), Loudon Wain- 
wright ITI is also one hell of a 
songsmith. With notes by pal 
Judd Apatow, this career ret- 
rospective is long on hilarious 
memoir, and lyrics about be- 








Queen kxx** 
Queen Aollywood 


Generous reissue highlights 

Queen’s hard-rock beginnings 
When Queen de- 
buted in 1973, 
their mix of 
hammering jams 
and folksy asides 


_ was closer to Zeppelin than to 


ing a boozy, tragic pussy hound | 


have gained depth in light of 
his family history. The bonus 
disc includes duets with his 
exes — celebrations and la- 
ments that epitomize the jug- 
gling act he’s kept up for an 


Acid Song,” “Swimming Song” 


77 





the stadium-killing theatri- 
cality they would later perfect. 
This revelatory reissue - one 
of five Queen albums being 
rereleased with BBC sessions, 
live cuts, B sides and more - 
highlights the band’s raw 
roots, particularly on a series 
of 1971 demos. On those tracks 
Freddie Mercury already belts 
like the superstar he'd become, 
but the instrumental intensity 
nearly upstages him: Brian 
May’s guitar screams through 
bolder and longer versions of 
“Jesus” and “Liar” while the 
rhythm section gallops in 
tight formation. Later LPs are 
more refined, but this two- 
disc set is a compelling por- 
trait of vehement and nearly 


violent art. BARRY WALTERS 


Key Tracks: “Jesus (De Lane Lea 
demo),” “Keep Yourself Alive” 


Tyler, the 
Creator *>%%'2 


Goblin XL 


Odd Future leader breaks out 
with shock-and-awe opus 


“Rape a pregnant 
bitch and tell my 
friends I had 
a threesome,” 
20-year-old Ty- 
ler, the Creator fantasizes on 
his disconcerting, engrossing 
second album. The leader of 
hype-slathered L.A. collective 
Odd Future is a paradoxical 
double threat, mixing 
Eminem shock-and-awe with 
R&B-tinged elegance. On 
“Nightmare, apparent stalker 
fantasies are undercut by a 
piano filigree, and on “Fish,” 
Prince-ly ballad moves soften 
uncool thoughts about Taylor 
Swift. Those flourishes don't 
humanize the fucked-up- 
ness; theyre more like cracks 
of light poking through the 
blinds of a psychopath’s 
bedroom. JON DOLAN 


Key Tracks: “Yonkers,” 
“Sandwitches” 
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BACHELOR PARTY | 
feelelalvemctlibirlir|.¢. 


and Helms reunite da 
in Thailand. 


Sequel N o Equal 


ny he 


T he ‘| 
ic 


Hang 


The Hangover 


Part II *> 


Bradley Cooper, Ed Helms, 
Zach Galifianakis 
Directed by Todd Phillips 


SOMEBODY MUST HAVE ROOF- | 
ied me. Ileft The Hangover Part | 
_ the bride’s nut-job broth- 


IT teeling dazed and abused, 


wondering how bad things | 
happened to such a good com- | 
edy. To paraphrase Ken Jeong’s | 
memorably bug-fuck mobster, | 
_ into a funhouse. The Hang- 
How could a 2009 | 
raunchfest that slapped a grin | 
on my face I couldn't unglue | 
degenerate into a cold dish of | 


Mr. Chow, “I want answers, 
bitches.” 


sloppy seconds? 


The first Hangover caught | 
me off-guard. Instead of an av- | 
alanche of bachelor-party re- | 
tweets, director and co-writ- | 
er Todd Phillips raised the bar | 
by leaving out the damn party | 
and focusing on the hardcore | 
- mighty hoots, but it is a dis- 
And he found just the right 
actors to knock heads and | 


hilarity of the before and after. 
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over’ follow-up made | 


_ psyches as a wussy wolf pack 
_ reeling from a Vegas bender 
the guys can’t even remem- 
_ ber. From the moment Brad- 
_ ley Cooper, as married teach- 
- er Phil, phoned the bride to 


say that he, his wimpy dentist 
friend, Stu (Ed Helms), and 


er, Alan (Zach Galifianakis), 
had lost groom Doug (Jus- 
tin Bartha) in Sin City, the 
movie turned a moldy farce 


over earned a worldwide gross 
of $467 million and the title 
as the most successful R-rated 
comedy in, well, forever. 

A sequel sounds like a no- 
brainer. Take the same ingre- 
dients, add a new location - 
Bangkok replaces Vegas - and 
history repeats itself. Except it 
doesn't. The Hangover Part I 
isnt a total bummer. Phillips 
guides Galifianakis to a few 


appointment, which for me is 
harder to take than abject fail- 


tk *&* Classic | 4 


ad hurt fro 


te Y2 Excellent | se ok % 





om not laughing 


ure. Epic badness exerts a per- 
verse fascination, like Caddy- 
shack IH with no Bill Murray. 
But The Hangover follow-up 
just lies there, waiting vainly 
to ignite even with the home- 
team champs mostly in place. 
Cooper, outstanding in Lim- 
itless, isn’t asked to do more 
than look pretty. Helms, so 
solid in Cedar Rapids, is pushed 
hard. Too hard. His Stu is now 
the groom on deck, which is 
what brings the boys to Thai- 
land. The parents of the bride, 
Lauren (Jamie Chung), want 
the wedding on their home turf. 
Her father, Fohn (Nirut Sirich- 
anya), thinks Stu is a pussy, and 
points with pride to his 16-year- 
old prodigy son, Teddy (Mason 
Lee), a cello master doing pre- 


med at Stanford. The laws of 


sequeldom demand that the kid 
join the wolf pack at Stu's bach- 
elor party. On their one night in 
badass Bangkok, Teddy ends 
up MIA. “Bangkok has him,” 
whispers Mr. Chow. 

® Poor 


Good | * * Fair | 
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As the guys go in search of 
Teddy, all R-rated hell breaks 
loose in the form of an angry 
crime boss (Paul Giamatti), 
an angrier Russian mob, a 
bleeding facial tattoo, a tran- 
ny hooker, a sliced-off finger 
and a monkey with a monkey 
on her back, that being a nasty 
smoking habit. Blame, as per 
usual, can be traced to Alan, 
who has spiked some marsh- 
mallows with muscle relaxers 
and his ADD medication. Re- 
sult? Drug-induced chaos in 
which the guys wake up the 
morning after oblivious to 
what happened the night be- 
fore when they danced with 
the devil. This somehow leads 
to Alan shaving his head and 
Galifianakis walking off with 
every scene worth stealing. 

In the new Hollywood, Gal- 
ifianakis is the go-to guy for 
killer laughs. Even with Part 
IT spinning out of control, he 
gives the movie a center; he's 
roaringly funny but also sur- 
prisingly touching at making 
us believe in Alan's need to be- 
long. The rest is manic ener- 
gy without a real destination. 
By crowding the film with in- 
cident - chases involving cars, 
boats and bikes - Phillips 
crowds out the character de- 
tails that made the first film a 
party to remember. 

Who's to blame for the fuck- 
up? This time Phillips co-wrote 
the script with different scribes 
whose credits don't inspire 
confidence: Scot Armstrong 
worked on the Farrelly broth- 
ers flop The Heartbreak Kid, 
and Craig Mazin lists Scary 
Movie 3 and 4 on his cred- 
it (debit?) sheet. Then again, 
Phillips collaborated bracing- 
ly on the first Hangover with 
Jon Lucas and Scott Moore, 
who perpetrated the crimes of 
Four Christmases and Ghosts 
of Girlfriends Past. The prob- 
lem is that The Hangover Part 
ITisn’'t a movie at all, it’s just a 
blueprint for one. To those who 
say expediency and arush toa 
big payday had nothing to do 
with getting this sizzle-free se- 
quel into the summer market- 
place, I’m calling bullshit. 
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Pirates of the 
Caribbean: On 
Stranger Tides 
KK 

Johnny Depp, Penélope 
Cruz, Geoffrey Rush 


Directed by Rob Marshall 


FOR THE FOURTH TIME IN | 
eight years, Johnny Depp dips = § 
into his private treasure chest, | | 

a high-yielding career asset — | 
known as the Pirates of the Ca- _ 
ribbean cinematic theme park. | 
Depp earns his keep swanning — 
around as Captain Jack Spar- — 
row, the role that brought him | 
the first of three Oscar nomi- | 
nations. It takes a thespian to © 
pretend there is anything new — 
to find about this pirate kingin — 


eye shadow and dreads. 


What is new about On | 
Stranger Tides is the director. | 
Rob Marshall (Chicago, Nine) 
steps in for Gore Verbinski, who | 


staged the first three epics, and 


he commendably trims the fat. — 
At 137 minutes, Pirates 4is the | 
shortest yet. The three previ- | 
ous chapters - 143 minutes, 151 _ 
minutes and 169 minutes, re- 


spectively - grew exponential- 


ly in bloat. Marshall also has a — 
lighter touch. It’s hilarious that — 


Jack and his old enemy 
Barbossa (Geoftrey Rush, 
going gloriously whole- 
hog in the ham depart- 
ment), are both searching 
for the mythic Fountain of 
Youth. If ever a franchise 
needed a spritz from that 
spout, youre looking at it. 
Still, Marshall can’t work 
miracles or shake the house 
producer Jerry Bruckheimer 


ishing a giant turd. 


The Tree of Life 
built. It helps that Marshall | 
made the empty shells played | 
by Orlando Bloom and Keira Brad Pitt, Sean Penn 
Knightley walk the plank and — 
replaced them with Ian Mc- | 
Shane as the infamous Black- | 
beard and a lush Penélope | 
Cruz (she was pregnant during — 
shooting) as his fiery daughter. — 
And look out for a chillingly | 
staged 3D attack of mermaids, | 
even scarier with their nipples | 
airbrushed out. Nice touch, | 
Disney. But way before mid- | 
point, Pirates 4is infected with | 
the repetitive action and blath- — 
ering incoherence that scut- | 
tled its predecessors. Marshall | 
deserves props for putting the | 
“show” back into the Pirates | 
business. But face it, he’s pol- | 


- The Tree of Life is only the fifth 


KK KI, 


Directed by Terrence Malick 


ARTISTIC AMBITION CAN BE 
a bitch for filmmakers. Main- 
stream audiences yawn you off. 
And critics, the bastards, tend 
to curse out your aspirations to 
profundity, as if boldness in it- 
self were asin of hubris. Stanley 
Kubrick was initially slammed 
in 1968 for aiming so high with 
2001: A Space Odyssey, now an 
acknowledged classic. 

Lucky for him, and us, writ- 
er-director Terrence Malick 
follows his own rigorous path. 
Hitting the box-office sweet 
spot of trendiness is the last 
thing on his questing mind. 
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PIRATES AND ART Top: Penélope Cruz, 
Johnny Depp and lan McShane sail for 

treasure. From left: Sean Penn, Brad Pitt 
and Laramie Eppler chart deeper waters. 


film that Malick, 67, has di- 
rected in four decades. But like 
its predecessors (Badlands, 
Days of Heaven, The Thin Red 
Line and The New World), Tree 
delivers truths that don't go 
down easy. No one with a gen- 
uine interest in the potential 
of film would think of miss- 
ing it. 

It’s asimple story on the sur- 
face. Like the Texas-born Mal- 
ick, young Jack O’Brien (the 
remarkable newcomer Hunt- 
er McCracken) grows up near 
Waco in the 1950s. His father 
- Brad Pitt, in a performance 
of indelible implosive power - 
raises Jack and younger broth- 
ers R.L. (Pitt spitting-image 
Laramie Eppler) and Steve 
(Tye Sheridan) with a fierce 
discipline visible even in rare 
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moments of affection. This fa- 
ther is broken by his own sense 
of underachievement, and Pitt 
subtly lets us feel his pain. For 
tenderness, the boys turn to 
their mother, given a nurtur- 
ing purity by the radiant Jes- 
sica Chastain. Malick views 
these lives through the prism 
of the older Jack (Sean Penn 
doing much with scant screen 
time), now a Houston architect 
reeling from a family tragedy, 
the death of one brother. 

The script has few spoken 
words, relying on visual im- 
pressions that connect a sin- 
gle family to nothing less than 
the creation of the universe, 
scored by Alexandre Desplat 
with symphonic samplings 
from Bach, Brahms and Mah- 
ler. Out of primordial mud and 
volcanic eruptions, life emerges 
in the form of dinosaurs, pred- 
ators and dawning man. Ku- 
brick’s 2001 FX master, Doug- 
las Trumbull, consulted on the 
effects, fitting them organical- 
ly into the tale. But it’s cinema- 
tographer Emmanuel Lubez- 
ki who links the intimate story 
to the cosmic one by creating 
miracles of light and shadow. 
Heaven and hell, brute nature 
and healing grace all have a 
place in forging the world as 
Malick sees it. Sure, he’s over- 
reaching. Most visionaries do. 
The Tree of Life dwarfs the big- 
budget guppies swimming at 
the multiplex. Drown those 
suckers. Shot with a poet's eye, 
Malick’s film is a groundbreak- 
er, a personal vision that dares 
to reach for the stars. @ 
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ROGER AILES 


[Cont. from 66] executives. “I don't know 
if it’s true that President Bush called 
Musharraf and said, “Why can’t we catch 
this guy?’” References to Obama's middle 
name were soon being bandied about on 
Fox & Friends, the morning happy-talk 
show that Ailes uses as one of his primary 
vehicles to inject his venom into the media 
bloodstream. According to insiders, the 
morning show's anchors, who appear to be 
chatting ad-lib, are actually working from 
daily, structured talking points that come 
straight from the top. “Prior to broadcast, 
Steve Doocy, Gretchen Carlson - that gang 
— they meet with Roger,” says a former Fox 
deputy. “And Roger gives them the spin.” 

Fox €9 Friends is where the smear about 
Obama having attended a madrassa was 
first broadcast, with Doocy - an Ailes 
lackey from his days at America's Talking 
— stating unequivocally that Obama was 
“raised as a Muslim.” And during the cam- 
paign, the show’s anchors flogged Obama's 
reference to his own grandmother as a 
“typical white person” so relentlessly that 
it even gave Fox News host Chris Wallace 
pause. When Wallace appeared on the 
show that morning, he launched a rebuke 
that seemed targeted at Ailes as much as 
Doocy. “I have been watching the show 
since six o'clock this morning,” Wallace 
bristled. “I feel like two hours of Obama- 
bashing may be enough.” 

The Obama era has spurred sharp 
changes in the character and tone of Fox 
News. “Obama’s election has driven Fox to 
be more of a political campaign than it ever 
was before,” says Burns, the network's for- 
mer media critic. “Things shifted,” agrees 
Jane Hall, who fled the network after a 
decade as a liberal commentator. “There 
seemed suddenly to be less of a need to 
have a range of opinion. I began to feel 
uncomfortable.” Sean Hannity was no 
longer flanked by Alan Colmes, long the 
network's fig-leaf liberal. Bill Sammon, 
author of At Any Cost: How Al Gore Tried 
to Steal the Election, was brought in to re- 
place Moody as the top political enforcer. 
And Brit Hume was replaced on the an- 
chor desk by Bret Baier, one of the young 
guns Ailes hired more than a decade ago 
to inject right-wing fervor into Fox News. 

Most striking, Ailes hired Glenn Beck 
away from CNN and set him loose on the 
White House. During his contract negoti- 
ations, Beck recounted, Ailes confided that 
Fox News was dedicating itself to imped- 
ing the Obama administration. “I see this 
as the Alamo,” Ailes declared. Leading the 
charge were the ragtag members of the Tea 
Party uprising, which Fox News propelled 
into a nationwide movement. In the build- 
up to the initial protests on April 15th, 
2009, the network went so far as to actual- 
ly co-brand the rallies as “FNC Tax Day Tea 
Parties.” Veteran journalists were taken 
aback. “I don't think I've ever seen a news 
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network throw its weight behind a protest 
like we are seeing in the past few weeks,” 
said Howard Kurtz, the then-media crit- 
ic for The Washington Post. The following 
August, when the Tea Party launched its 
town-hall protests against health care re- 
form, Fox €& Friends urged viewers to con- 
front their congressmen face to face. “Are 
you gonna call?” Gretchen Carlson de- 
manded on-air, “or are you gonna go to one 
of these receptions where theyre actual- 
ly there?” The onscreen Chyron instructed 
viewers HOLD CONGRESS ACCOUNTABLE! 
NOW IS THE TIME TO SPEAK YOUR MIND. 
Fox News also hyped Sarah Palin’s lies 
about “death panels” and took the smear a 
step further, airing a report claiming that 
the Department of Veterans Affairs was 
using a “death book” to encourage sol- 
diers to “hurry up and die.” (Missing from 
the report was any indication that the 
end-of-life counseling materials in ques- 
tion had been promoted by the Bush ad- 
ministration.) At the height of the health 
care debate, more than two-thirds of Fox 
News viewers were convinced Obamacare 
would lead to a “government takeover,” 


A recent academic 
study found that the 
ignorance of Fox 
viewers increases the 
longer they watch 
the network. 


provide health care to illegal immigrants, 
pay for abortions and let the government 
decide when to pull the plug on grandma. 
As always, the Chairman’s enforcer made 
sure that producers down in the Fox News 
basement were toeing the party line. In 
October 2009, as Congress weighed add- 
ing a public option to the health care law, 
Sammon let everyone know how Ailes ex- 
pected them to cover the story. “Let’s not 
slip back into calling it the ‘public option, ” 
he warned in an e-mail. “Please use the 
term ‘government-run health insurance’ 
... whenever possible.” Sammon neglected 
to mention that the phrase he was push- 
ing had been carefully crafted by Amer- 
icas Health Insurance Plans, the indus- 
try’s largest lobbying organization, which 
had determined that the wording was “the 
most negative language to use when de- 
scribing a ‘public plan.” 

The result of this concerted campaign of 
disinformation is a viewership that knows 
almost nothing about what's going on in 
the world. According to recent polls, Fox 
News viewers are the most misinformed of 
all news consumers. They are 12 percent- 
age points more likely to believe the stim- 
ulus package caused job /osses, 17 points 


more likely to believe Muslims want to es- 
tablish Shariah law in America, 30 points 
more likely to say that scientists dispute 
global warming, and 31 points more like- 
ly to doubt President Obama's citizenship. 
In fact, a study by the University of Mary- 
land reveals, ignorance of Fox viewers ac- 
tually increases the longer they watch the 
network. That’s because Ailes isn't inter- 
ested in providing people with informa- 
tion, or even a balanced range of perspec- 
tives. Like his political mentor, Richard 
Nixon, Ailes traffics in the emotions of vic- 
timization. “What Nixon did - and what 
Ailes does today in the age of Obama - is 
unravel and rewire one of the most power- 
ful of human emotions: shame,” says Perl- 
stein, the author of Nixonland. “He takes 
the shame of people who feel that they are 
being looked down on, and he mobilizes it 
for political purposes. Roger Ailes is a di- 
rect link between the Nixonian politics of 
resentment and Sarah Palin’s politics of re- 
sentment. He's the golden thread.” 


URING HIS DAYS AS AN OVERT 
I) political consultant, Roger Ailes 
reshaped Republican politics for 

the era of network television. Now, as 
chairman of Fox News, he has reshaped 
a television network as a force for Repub- 
lican politics. “It’s a political campaign 
- a 24/7 political campaign,” says a for- 
mer Ailes deputy. “Nobody has been able 
to issue talking points to the American 
public morning after morning, day after 
day, night after night.” Perhaps the only 
media figure in history with a greater sway 
over the American electorate was Father 
Charles Coughlin, the redbaiting Catholic 
ideologue whose corrosive radio sermons 
- laced with anti-Semitism and econom- 
ic populism - reached nearly a third of the 
country during the Great Depression. 

“Ailes is actually much more sophisti- 
cated than Coughlin,” says Sean Wilentz, a 
Princeton historian and author of The Age 
of Reagan. “Coughlin was only on the air 
once a week, and it was clear that what he 
presented was his opinion. Fox News is to- 
talized: It’s an entire network, devoted 24 
hours a day to an entire politics, and it’s 
broadcast as ‘the news. That’s why Ailes 
is a genius. He’s combined opinion and 
journalism in a wholly new way - one that 
blurs the distinction between the two.” 

The phenomenal political power and 
economic prowess of Fox News has in- 
spired imitation. In recent years, MSNBC 
has tried to refashion itself as the anti- 
Fox, with a prime-time lineup stacked 
with liberal commentators. Such contor- 
tions, say media veterans, only strength- 
en Fox News, emboldening Ailes to tack 
even further to the right. “He can say, ‘I’m 
not doing anything anyone else isn't doing 
- I’m just doing it on the other side of the 
fence,” says Dan Rather. 

But Ailes has not simply been content to 
shift the nature of journalism and direct 
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ROGER AILES 


the GOP’s message war. He 
has also turned Fox News into 
a political fundraising jugger- 
naut. During her Senate race 
in Delaware, Tea Party darling 
Christine O'Donnell bragged, 
“I've got Sean Hannity in my 
back pocket, and I can go on 
his show and raise money.” 
Sharron Angle, the Tea Party 
candidate who tried to unseat 
Harry Reid in Nevada, praised 
Fox for letting her say on-air, “T 
need $25 from a million peo- 
ple - go to SharronAngle.com 
and send money.” Completing 
the Fox-GOP axis, Karl Rove 
has used his pulpit as a Fox 
News commentator to pro- 
mote American Crossroads, 
a shadowy political group he 
founded, promising that the 
money it raised would be put 
“to good use to defeat Demo- 
crats who have supported the 
president's agenda.” 

But the clearest demonstra- 
tion of how Ailes has seam- 
lessly merged both money and 
message lies in the election of 
John Kasich, a longtime Fox 
News contributor who eked 
out a two-point victory over 
Democrat Ted Strickland last 
November to become gover- 
nor of Ohio. While technical- 
ly a Republican, Kasich might 
better be understood as the 
first candidate of the Fox News 
Party. “The question is no lon- 
ger whether Fox News is an 
arm of the GOP,” says Burns, 
the network’s former media 
critic, “but whether it’s becom- 
ing the torso instead.” 

The host of a weekend 
show called Heartland, Ka- 
sich made 42 appearances as 
a contributor on Fox after he 
announced his interest in run- 
ning, frequently guest-hosting 
on The O'Reilly Factor. He also 
appeared 16 times as an active 
candidate, using the network 
as a platform to make naked 
fundraising appeals. Most 
striking of all, News Corp. it- 
self chipped in $1.26 million 
to the Republican Governors 
Association, making it one of 


the largest single contributors 
to the club Kasich was seek- 
ing to join. Murdoch made no 
bones about why he made such 
a generous donation to the 
GOP cause: It was driven, he 
said, by “my friendship with 
John Kasich.” Since becoming 
governor, Kasich has repealed 
collective-bargaining rights 
for 350,000 state workers 
and killed a stimulus-funded 
project to develop high-speed 
rail for the state. 

Fox News stands as the cul- 
mination of everything Ailes 
tried to do for Nixon back in 
1968. He has created a vast 
stage set, designed to resemble 
an actual news network, that 
is literally hard-wired into the 
homes of millions of Amer- 
icas most conservative vot- 
ers. GOP candidates then use 
that forum to communicate 
directly to their base, bypass- 
ing the professional journal- 
ists Ailes once denounced 
as “matadors” who want to 
“tear down the social order” 
with their “elitist, horse-dung, 
socialist thinking.” Ironical- 
ly, itis Ailes who has built the 
most formidable propagan- 
da machine ever seen outside 
of the Communist bloc, pio- 
neering a business model that 
effectively monetizes conser- 
vative politics through its re- 
lentless focus on the bottom 
line. “I’m not in politics,” Ailes 
recently boasted. “I’m in rat- 
ings. We're winning.” 

The only thing that remains 
to be seen is whether Ailes can 
have it both ways: reaching 
his goal of $1 billion in annual 
profits while simultaneously 
dethroning Obama with one 
of his candidate-employees. 
Either way, he has put the Re- 
publican Party on his payroll 
and forced it to remake itself 
around his image. Ailes is the 
Chairman, and the conserva- 
tive movement now reports to 
him. “Republicans original- 
ly thought that Fox worked 
for us,’ said David Frum, the 
former Bush speechwriter. 
“Now we're discovering that 
we work for Fox.” © 
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T-shirt Quilts 

Campus Quilt Company turns your tshirts 
into an awesome new quilt. Get those hard- 
earned shirts out of your closet and off your 
back! We do all of the work and make it easy for 


you to have a tshirt quilt in as few as two weeks. 


As featured on the Today Show, Rachael Ray 
Show, and Real Simple. Mention you saw usin 
Rolling Stone for $10 off. 502.968.2850 





Grateful Dead Cufflinks 


Jewelry designer, Cynthia Gale, partners 
with Grateful Dead Productions to create 
these Steal Your Face sterling silver cufflinks 
with carved rose base for only $135. To order, 
call 888.436.2781 or visit the What's Hot 
section of the GeoArt website. 
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Rockabilia.com offers the largest selection 
of music merchandise you will find on the 
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hoodies to posters, patches and rare collectables, 
you wont find this stuffany where else - trust 

us. Make us your source! Enter code PC225RS 
atcheckout and receive 15% off your order 
through 8/15/1L You may also place an order or 
request a free 120-page catalog at 1-952-556-1121. 


Design T-Shirts Online! 
Get Creative! Make custom shirts for 
your event or team with our fun & easy 
design lab! Name-brand apparel, 30,000+ 
art library, extensive font selection. 

FREE shipping & all inclusive pricing. 
SAVE $10 on 6 or more items with code: 
Stone6. Experience A+ customer service 
at 8/7-402-2610 or visit us online at: 
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Jammin with style and undubbed comfort - the 
Sumo Omni is the world’s most comfortable 
bean bag chair. Sumo Urban Lounge Gears 
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with 10 positions to groove in. Free shipping, 
100% satisfaction guarantee and up to S100 
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actually provides more cleaning power than 
some full-size vacs! Makes deep cleaning 
the interior of any vehicle super fast and 
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Killer Rum 

Since 1997, RedRum has been tantalizing 

taste buds with its exotic blend of natural flavors. 
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mango, pineapple, coconut, and cherry will 
make your favorite rum drinks come alive. Ask 
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a scene! (Same-day shipping) 






y. | 
| REDRUMT 





DAINFIiNG TEAR 


Advertisement 


For chances fo win cool stuff from The Herregesver Part Il ret 
other fun prizes, check out our facebook page for more info. 


Facebook.com/LRHangoverSupport 
www.LAST-ROUND.com &i 

















| ] as J | 2 = j J Lt = 
wet Darmem ie AIA OT Pee eare AeTIiAP if. F— 
{ 1 AQUI ft eo, iiereji-3 J) eT We 1, WT Wwige. 


ita as 


“HANGG 





VER 
PART I) 


ONLY IN THEATERS 


www. hangoverpart2. com 











. 


&th LEGENDARY & 
Soe lctg$Tfse RE #s . GREEN HAT 





TUAN YOUR PASSION 
= MUSIC INTO A CAREER 


af! 





Full Sail Studios 


atctetelasl ils ae c 
Bachelor's Degree Program 
Campus , Campus & Online 


Music Production ntertainment Business 
Bachelor's Degree Program Bachelor's & Master's Degree Programs 
Online ‘ Campus & Online 


2) 2011 Full Sail, Inc. 









Master's Master's 


Entertainment Business Creative Writing 
Game Design Education Media 

Eee Design & Technology 
Bachelor's 


Entertainment Business 
Internet Marketing 
Media Design 

New Media Journalism 


Computer Animation 
Digital Arts & Design 
Entertainment Business 
Film 

Game Art Bachelor's 

Game Development Computer Animation 
Music Business Creative Writing 
Recording Arts for Entertainment 
Digital Cinematography 














Show Production 


Web Design & Development Entertainment Business 
Game Art 
Associate's Game Design 


Graphic Design 
* Recording Engineering 


Graphic Design 
Internet Marketing 
Mobile Development 
* Music Business 
Music Production 
Sports Marketing & Media 
Web Design & Development 





Winter Park, FL 
800.226.7625 * 3300 University Boulevard 

Financial aid available to those who qualify * Career development assistance 

Accredited University, ACCSC 


a 
VV | ec 


q 
f 
AY 


TO 2 “ 
A 4 LL J 
+ *~ 
av 
+ ‘vy 














“om 
7. | 
= 





om as 
Free cleft surgery which takes as little as 45 
minutes and costs as little as $250, can give 
desperate children not just a new smile — but 
a new life. 
Your support ean provide free treatment 
for poor children with clefts. 
[73250 Surgery. (73125 Half surgery, (7350 Medications, “73_ 


Mr Mis Ms ? 
Qokilre (‘its 04 

Peleg __ # Mai! _ 

(reat Carl 4 uae 
Chea Mata Gane. Glaser <Sewties SS 
[TU My ces i evn ar “11061065ZHAY28 


Smile Train, P.O. Box 96211. Washington, DC 20090-6211 














— 


“one of the most productive charities — 
collar for deed— in the world.” 


—The |New York Times 
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According to the U.S. Government, women should take sufficient levels of 
folic acid (400 micrograms/day) during pregnancy to help prevent neural 
tube defects and reduce the risk for cleft lip and palate. When folic acid is 
taken one month before conception and throughout the first trimester, it 
has been proven to reduce the risk for neural tube defects by 50 to /0 per 
cent. For more information, visit www.smilelrain.org. Smile Train is a 501 
(c)(3) nonprofit recognized by the IRS, and all donations to Smile Train are 
tax-deductible in accordance with IRS regulations. © 2011 Smile Train. 
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Five Towns College 
Welcomes New & Transter Students 


Transfer Enroliment Days Every nee 10am-4pm 


« It's Not Too late To Apply 
* No Appointment Necessary 
* New & Transfer Students Welcome 
¢ Bring Your Transcripts With You 
- Application Fees Waived On These Days 
- Same Day Decision In Most Cases 
« Summer Classes Offered May 23 - August 12 
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Summer Graduate Institute 
* One Week Classes in Music Technology, 

Music Education & Childhood Education 
* Affordable On-Campus Housing & Tuition 
* Earn Credits Toward Salary Increments 


® In-Service Reading Workshops 
in Band, Orchestra & Chorus 


_ Adult Products ] 
_ & Novelties — 


Adam & Eve 
adamandeve.com 
Certain items not available for discount 
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iTUNES 
sXO) SUN Oe 


1 Adele 
“Rolling in the Deep” - xL/columbia 


2 Lady Gaga 
“The Edge of Glory” - Interscope 


3 Pitbull 


“Give Me Everything” - 
Me 305/Palo Grounds Music?) 





4 Bruno Mars 
“The Lazy Song” - Elektra 


5 Katy Perry 
“E.T. (feat. Kanye West)” - capitol 


6 Jennifer Lopez 
“On the Floor” - Island Def Jam 


7 Black Eyed Peas 


“Just Can't Get Enough” - 
Interscope 





8 Enrique Iglesias 
“Dirty Dancer” - 
Linversal Latina Universal Republic 


9 Lady Antebellum 
“Just a Kiss” - Capitol Nashville 





10 Chris Brown 
“Look at Me Now” - Jive 
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TOP 10 ALBUMS 





1 Fleet Foxes 
Helplessness Blues -subPap 


2 TV onthe Radio 
Nine Types of Light - Interscope 


3 Panda Bear 
Tomboy - Paw Tracks 


4 The Kills 
Blood Pressures - Domino 


5 Tune-VYards 
Whokill - 440 


6 Okkervil River 
LAm Very Far -Jagjaguwar 


7 Beastie Boys 


Hot Sauce Committee Part Two - 
Capital 


8 Thao and Mirah 
Thao and Mirah - kill Rock Stars 


9 Explosions inthe Sky 


Take Care, Take Care, Take Care - 
Temporary Residence 


10 Peter Bjorn and John 
Gimme Some - StarTine 
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| POP 10 SINGLES 


1 Madonna 
“Live to Tell” - Sire 


2 Patti LaBelle and 
Michael McDonald 
“On My Own - MCA 


3 Whitney Houston 
“Greatest Love of All” - Arista 


4 Nu Shooz 
“| Can't Walt” - Atlantic 


5 Mike + the Mechanics 
“All |Need Is a Miracle” - atlantic 


6 Orchestral Manoeuvres 
in the Dark 
“If You Leave" - Aa 


7 Level 42 
“Something About You" - Polydor 


8 The Jets 
“Crush on You” - MCA 


9 Billy Ocean 


“There'll Be Sad Songs 
(To Make You Cry)” - Jive 


10 George Michael 
“A Different Corner” - columbia 





TTrfte i) 1 et mo fe 
| = + 


rye 


“File sles 4 
MADUNN A 


On the Cover 
“I think Sean [Penn] and | set 
ourselves up for a challenge, 
being married and work- 
ing together. A lot of people 
were saying that’s a sure way 
to end arelationship, you'll 
be divorcing afterward. But 
we never got along better. It 
never really affected us.” 
—Madonna 
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Top 40 Albums 


1 Adele 
21 - ¥L/Columbia 


2 3 NOW 38 
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Various Artists - Universal/EMi/Sany Music 


3 © TheLonely Island 
Turtlen eck & Chain - Universal Republic 


4 j& Christina Perri 
Lovestrong - Arantic 


5 ©? Tfyler, the Creator 
BS Ler 











6& 2 Beastie Boys 

Hot Sauce Committee Part Two - 
Capital 
7 © ThecCars 


Move Like This - Syncro 4/'Hear 


8 4 Fleet Foxes 
Helplessness Blues - Sub Pop 


9 5 Jennifer Lopez 
Love? - sland 


Jason Aldean 
My Kinda Party - Broken Bow 


11 322 4 Justin Bieber 
Never Say Never: The Remixes (EP) 
- REMG, sland 


127 ° Mumford & Sons 
Sigh No More - Glassnore 


Lemonade Mouth 
Soundtrack - Walt Disney 


14 © Raphael Saadiq 
Stone Rollin’ - Columbia 


15 24 Adele 


19 - NL/Columbila 


10 12 


16 6 Stevie Nicks 
In Your Dreams - Reprise 


17 13 ~=©Foo Fighters 
Wasting Light - Roswell/RCA 
18 15 Bruno Mars 


Doo-Wops & Hooligans - Elektra 


19 © Warren Haynes 
‘Man in Motion - stax 


20 19 Chris Brown 
FoALMLE. - tive 
21 ©™ Manchester Orchestra 
Simple Math - 
Favorite Gentleman/Columbia/Sony Music 
22 17 Katy Perry 
. Teenage Dream - Capito! 
23 25 Wizkhalifa 


Rolling Papers - Rostrum/atlantic 


24 ™™! Matthew Morrison 
Matthew Morrison - Mercury 


25 18 ~ = # PaulSimon 

So Beautiful or So What - Hear 
26 28 = Taylor Swift 

Speak Now - Big Machine 
27 43 =~ =©6Justin Bieber 

My World 2.0 - REMG/Island 
28 21 ~# Pink 

Greatest Hits... 50 Far!!! - LaFace 
29 20 Britney Spears 

Femme Fatale - Jive 
30 7 Sade 

The Ultimate Collection - Epic 
31 #16 ~)=«6 Alison Krauss and 


Union Station 
Paper Airplane - Rounder 


32 "™ okkervil River 
| Am Very Far - Jagjaguwar 
33 29 


Zac Brown Band 
You Get What You Give - 


Southern GrowndRoar/ Bigger Picture “Avante 


Kirk Franklin 
Hello Fear - Fo Vo Sowl,Verity 


Rihanna 
Loud - Def Jam 


Glee: The Music Presents 
The Warblers - 
20th Century Fox TV Columbia 


Nicki Minaj 
Pink Friday - 
Young Money/Cash Money (Universal Mofown 


Fleetwood Mac 
RUMOUrS - Warner Bros. 


Lady Antebellum 
Need You Now - Capito! Nasirville 


NOW 37 


34 22 
35 35 
36 23 


37 38 


38 11 
39 27 
40 34 


Various Artists - UniversalEMI/Sony Music 








Only the Lonely 
Andy Samberg’s comedy- 
rap trio, the Lonely Island, 
recruited Michael Bolton 
and Rihanna for their 
second LP, which debuted 
with 68,000 copies sold. 





Queen of Hearts 
Fueled by the smash 
single “Jar of Hearts,” 
Philadelphia singer- 
songwriter Perri’s debut 
album sold 58,000 copies 
in its first week. 





Future Shock 
The second solo LP from 
hip-hop hell-raiser Tyler, 
the Creator - leader of 
megahyped L.A. group 
Odd Future - sold 45,000 
copies in Week One. 





Mac Attack 

A Glee episode built 
around Fleetwood Mac’s 
1977 smash, Rumours - 
one of the biggest-selling 
albums of all time - drove 


it back into the Top 40. 


00 Chart position on May 18th, 2011 
O00 chart position on May lth, 2011 
EET New Entry + Greatest Gainer 


FIT Re- Entry 
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2 Lady Gaga 
“The Edge of Glory” - Interscope 


3 Pitbull 
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4 Bruno Mars 
“The Lazy Song” - Elektra 


5 Katy Perry 
“E.T. (feat. Kanye West)” - capitol 


6 Jennifer Lopez 
“On the Floor” - Island Def Jam 


7 Black Eyed Peas 


“Just Can't Get Enough” - 
Interscope 





8 Enrique Iglesias 
“Dirty Dancer” - 
Linversal Latina Universal Republic 


9 Lady Antebellum 
“Just a Kiss” - Capitol Nashville 





10 Chris Brown 
“Look at Me Now” - Jive 
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Nine Types of Light - Interscope 
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4 The Kills 
Blood Pressures - Domino 


5 Tune-VYards 
Whokill - 440 


6 Okkervil River 
LAm Very Far -Jagjaguwar 


7 Beastie Boys 


Hot Sauce Committee Part Two - 
Capital 
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Temporary Residence 


10 Peter Bjorn and John 
Gimme Some - StarTine 
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in the Dark 
“If You Leave" - Aa 
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(To Make You Cry)” - Jive 
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be divorcing afterward. But 
we never got along better. It 
never really affected us.” 
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My Kinda Party - Broken Bow 
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Never Say Never: The Remixes (EP) 
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127 ° Mumford & Sons 
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Soundtrack - Walt Disney 
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21 ©™ Manchester Orchestra 
Simple Math - 
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23 25 Wizkhalifa 
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24 ™™! Matthew Morrison 
Matthew Morrison - Mercury 
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So Beautiful or So What - Hear 
26 28 = Taylor Swift 

Speak Now - Big Machine 
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My World 2.0 - REMG/Island 
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Greatest Hits... 50 Far!!! - LaFace 
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Femme Fatale - Jive 
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32 "™ okkervil River 
| Am Very Far - Jagjaguwar 
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You Get What You Give - 
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Only the Lonely 
Andy Samberg’s comedy- 
rap trio, the Lonely Island, 
recruited Michael Bolton 
and Rihanna for their 
second LP, which debuted 
with 68,000 copies sold. 





Queen of Hearts 
Fueled by the smash 
single “Jar of Hearts,” 
Philadelphia singer- 
songwriter Perri’s debut 
album sold 58,000 copies 
in its first week. 





Future Shock 
The second solo LP from 
hip-hop hell-raiser Tyler, 
the Creator - leader of 
megahyped L.A. group 
Odd Future - sold 45,000 
copies in Week One. 





Mac Attack 

A Glee episode built 
around Fleetwood Mac’s 
1977 smash, Rumours - 
one of the biggest-selling 
albums of all time - drove 


it back into the Top 40. 
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TOP 10 ALBUMS 


1 Adele 1 Fleet Foxes 





“Rolling in the Deep” - xL/columbia Helplessness Blues -SubPap 
2 Lady Gaga 2 TVonthe Radio 
“The Edge of Glory” - Interscope Nine Types of Light - Interscope 


3 Pitbull 3 Panda Bear 


“Give Me Everything” - Tomboy - Paw Tracks 
Mr. 305/Polo Grounds Music!) 





4 The Kills 
Blood Pressures - Domino 


5 Tune-Vards 
Whokill - 440 


6 Okkervil River 
LAm Very Far -Jagjaguwar 


7 Beastie Boys 


Hot Sauce Committee Part Two - 
4 Bruno Mars Capital 


“The Lazy Song” - Elektra 


8 Thao and Mirah 


5 Katy Perry Thao and Mirah - kill Rock Stars 


“E.T. (feat. Kanye West)” - capitol 


9 Explosions in the Sky 


Take Care, Take Care, Take Care - 
Temporary Residence 


6 Jennifer Lopez 
“On the Floor” - island Def Jam 


10 Peter Bjorn and John 
Gimme Some - StarTine 


7 Black Eyed Peas 


“Just Can't Get Enough” - 
Interscope 














8 Enrique Iglesias 


“Dirty Dancer” - 
Liniversal Latina ‘Universal Republic 


9 Lady Antebellum 
“Just a Kiss” - Capitol Nashville 











10 Chris Brown 
“Look at Me Now? - Jive 
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1 Madonna = 


“Live to Tell” - Sire 


2 Patti LaBelle and 
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Michael McDonald 
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“Greatest Love of All” - Arista 


4 Nu Shooz 
“| Can't Walt" - Atlantic 


5 Mike + the Mechanics 
“All | Need Is a Miracle” - Atlantic 





6 Orchestral Manoeuvres 
in the Dark 


“If You Leave” - 4a On the cover 
7 “| think Sean [Penn] and | set 
7 Level 42 ourselves up for a challenge, 
“something About You" - Polydor being married and work- 
8 The Jets ing together. Alot of people 


“Crush on You” -MCA 


9 Billy Ocean 


“There'll Be Sad Songs 
(To Make You Cry)” -Jive 


were saying that’s a sure way 

to end arelationship, you'll 

be divorcing afterward. But 

we never got along better. It 

never really affected us.” 
—Madonna 


10 George Michael 
“A Different Corner” - Columbia 
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Simple Math - 
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Katy Perry 
Teenage Dream - capitol 
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Rolling Papers - Rostrum/atlantic 
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Matthew Morrison - Mercury 
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So Beautiful or So What - Hear 


Taylor Swift 
Speak Now - Big Machine 
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My World 2.0 - REMG/Island 
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Greatest Hits... 50 Far!!! - LaFace 
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Femme Fatale - Jive 


Sade 
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Only the Lonely 
Andy Samberg’s comedy- 
rap trio, the Lonely Island, 
recruited Michael Bolton 
and Rihanna for their 
second LP, which debuted 
with 68,000 copies sold. 






Queen of Hearts 
Fueled by the smash 
single “Jar of Hearts,” 
Philadelphia singer- 
songwriter Perri’s debut 
album sold 58,000 copies 
in its first week. 


i 


Future Shock 
The second solo LP from 
hip-hop hell-raiser Tyler, 
the Creator - leader of 
megahyped L.A. group 
Odd Future - sold 45,000 
copies in Week One. 





Mac Attack 

A Glee episode built 
around Fleetwood Mac’s 
1977 smash, Rumours - 
one of the biggest-selling 
albums of all time - drove 
it back into the Top 40. 
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